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IMAGINE THIS! 
REATER “GONE WITH THE 
WIND?” in the first 
90 engagements of | 


ITH its fifth release tops 


its second, third and 


fourth release and 
4 * even exceeds the first 


( original) release in 


the following cities: 
Philadelphia Birmingham 
| iv E-S C RE 7 Boston Nashville 
Cincinnati Chattanooga 


Detroit Austin, Texas 


DAVID O. SELZNICK'S Evansville Colorado Springs, Colo. 
Production of MARGARET MITCHELL'S Story of the Old South 


“GONE WITH THE WIND” Pittsburgh Green Bay, Wis. 


in TECHNICOLOR EI Paso Charleston, S. C. 


Starring 
CLARK GABLE Omaha Washington, D. C. 
VIVIEN LEIGH 
LESLIE HOWARD - OLIVIA de HAVILLAND 
A SELZNICK INTERNATIONAL PICTURE 


Directed by VICTOR FLEMING 


Screen Play by Sidney Howard 
Music by Mox Steiner CHOICE OF SOUND: PERSPECTA 


STEREOPHONIC OR OPTICAL 1-CHANNEL 


Augusta, Ga. 
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HISTORY! 


The phenomenal grosses of 


“GONE WITH THE WIND’ 


in its 5th release are a Miracle 
of All-Time Show Business! 


FOR INSTANCE IN ITS 5th RELEASE! 


“GWTW” 128% of “MOGAMBO” 
“GWTW” 178% of “LONG, LONG TRAILER” 
“GWTW” 133% of “SHOW BOAT” 





TYPICAL HEADLINES FROM VARIETY! 


“WIND” ROARING! Philly (4¢ week) “WIND” 
WIND” 


“WIND” LIVELY! Cleveland (6th week 
“WIND” WOW ! Louisville (3rd week 


“WIND” HEFTY! St. Louis (Sth week 


ye 
) “WIND” 
“WIND” SOCK! Indianapolis (3rd week) “WIND” 
) “WIND” 
“WIND” TOPS! Toledo (5th week) “WIND” 


BOFF! Wash., D.C. (3rd week) 
WHAM! Pittsburgh (3rd week) 
SMASH! Cincinnati (3rd week) 
HOT! Minneapolis (3rd week) 
SOLID! N.Y. (10th week) 

MIGHTY! Buffalo (4th week) 


“WIND” WHAM! Charlotte, N. C. (4th week) 





OGT.JOE FRIDAY For THE First 


| 
| 
: 
| 





BRO 
a 


IN THESFIRST FEAT 
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‘Frank’ is in it too! 


WARNERCOLOR | BEN,ALEXANDER | firiion) ppeey saw 





MEIN A MOTION PicTURE THEATRE 


| Ohad yyy 


A 
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"7:55 P.M. All 
days off were 
cancelled. 

All officers 
placed on 
standby. 

This was the 
hottest case to 
ever hit the 
department" 


« 


JACK 
EBB 


STARRING IN AND DIRECTING 
$} HIS FULL-LENGTH MOTION 
vn | PICTURE, ON OUR GIANT SCREEN. 
CO-STARRING BEN ALEXANDER HIS 
FAMOUS DETECTIVE PARTNER’ 


»WARNERCOLOR sso WARNER BROS. ~ 


are 


For a Lobby Advance that’s really 
advance,order this standee now! 
Life-size, full-color with its own frame—and with 
a personal LP recorded message by Jack Webb. 
See pressbook immediately and order immediately 


DIRECTED BY DISTRIBUTED BY —supply is limited! 


woe MARK sae TABK WEBB. WARNER BROS, [Ln 





On Tuesday: August 241n 


the year's greatest 


elo) Ceo) jjlet=m-lile-lesiiels 
will have its 
World Premiere 


at the ROX Y: New York, 


20th Century-Fox presents 
DARRYL F. ZANUCK’S production of 


Color by DELUXE 


Play it in 4-TRACK, HIGH-FIDELITY MAGNETIC STEREOPHONIC SOUND 











MOTION PICTURE HERALD 





MARTIN QUIGLEY, Editor-in-Chief and Publisher 





Vol. 196 No. 6 





U. S. Film Policy 


N these times of international crisis when the goal of 
I a lasting peace founded on justice seems illusive our 
Government has the right to make use of every legi- 
timate instrument of policy. One such instrument is the 
motion picture. 

Until World War II, the bulk of the U. S. Govern- 
ment’s film activity was carried on by the Department of 
Agriculture and the Bureau of Mines. The films pro- 
duced and distributed under such sponsorship were 
teaching films covering new methods and procedures. 
The “total warfare” waged against the Allies by the 
Axis forced America into film propaganda in 1942. The 
aims then were clear: 1) Show the productive powers 
and will to win of the United States; 2) Emphasize the 
war aims based on the Four Freedoms; and, 3) Dramati- 
cally present our military victories to impress neutral 
nations and hearten those associated with us. 

After the defeat of the Axis, the extensive film produc- 
tion and distribution organizations built up by the Office 
of War Information and the Coordinator of Inter-Ameri- 
can Affairs were transferred to the State Department. 
In those days there was little or no definite overseas 
film program. Many of the pictures shipped abroad were 
innocuous; others reflected poorly on the United States. 
Some followers of the Left—who presumably have long 
since departed from Government employ—tried to use 
officially-sponsored films to point up the Communist 
Party Line. Their efforts were not crowned with much 
success because not many of the early “Voice of Amer- 
ica” films received extensive distribution abroad, despite 
the large number of language synchronizations and 
prints used. 

The intensification of the “Cold War” during the Ber- 
lin airlift and more particularly from the beginning of 
the Korean War gave a new and definite purpose to the 
Government’s film activities. Much of the meandering 
of the vague “make-the-world-love-us” period could be 
eliminated. The State Department’s film department 
again found it easy to get increased budgets. 


[ OW good a job the present United States In- 


formation Agency’s film program is few individ- 

uals are in a position to know. It seems that 

the officials concerned are confident that a good job is 
being done. However, it is regrettable that, in their 
anxiety to get recognition, they have prejudiced their 
own work and the standing of American films abroad. 
This week the U. S. Information Agency in a public 
statement released in Washington to all the press serv- 
ices hailed an arrangement under which the Govern- 
ment’s films are being distributed abroad to regular 
theatres by major American companies. It would be 
most unfortunate if exhibitors abroad concluded that 
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Hollywood films, at the instigation of the State Depart- 
ment, had laid aside their entertainment purpose and 
were to become propaganda vehicles. That has not hap- 
pened and is not going to happen. 

The exhibitor everywhere is master of his own screen. 
Some U. S, Government sponsored films are of a type 
that may fit well on many theatre programs. The deci- 
sion to book them must be made by the theatre operator 
concerned in each case. 

Another tendency of the spokesmen for the U. S. 
Government’s film program that should be curbed is 
their reckless use of alleged statistics. From the start 
of the State Department overseas film business nearly a 
decade ago statistics released about Government film 
distribution abroad have been absurdly inflated. This 
week’s statement is the most absurd of all. According to 
the United Press it is alleged that “The U. S. Informa- 
tion Agency now reaches an extra 200,000,000 foreign 
persons each week by releasing motion pictures through 
Overseas commercial channels of the American movie 
industry.” Imagine an extra 200,000,000 weekly! That 
is larger than the total theatre-going audience abroad 
outside the Iron Curtain. In order to reach that audience 
the U. S. Government films would have to be booked in 
every theatre every day—an impossibility. 


film policy today is that, unlike during World 

War II, there is no clearly defined aims to guide 
them. Andrew W. Smith, Jr., head of the Motion Pic- 
ture Service of the U. S. Information Agency, has said 
that the films explain and support U. S. objectives 
abroad and specifically refute the lies of Communist 
propaganda. 

However, certain points should be fundamental: 1) 
No steps should be taken that may undermine the 
standing of Hollywood product abroad. This means film 
messages of the U. S. Government should be clearly la- 
beled as such; 2) Statistics issued should be accurate so 
as not to mislead Congress and the American public; 
and, 3) The limitations of the film medium in dealing 
with broad issues of national policy should be recog- 
nized. Film themes need to be simple, while most major 
current problems are complex. 


‘ BASIC problem confronting the framers of U. S. 


@ At the University of California, Los Alamos Scientific 
Laboratory has developed a camera that takes pictures 
at the rate of 15,000,000 pictures a second. Hence, if 
Hollywood, in its quests for new methods and gadgets, 
ever gets interested in ultra high speed photography, a 
camera made to study atomic and hydrogen bomb explo- 
sions is available. 

—Martin Quigley, Jr. 











etters fo the fall 


Case of Misnamed Painting 
[o THI 
In your editorial 


EDITOR : 

a couple ot weeks ago 
spoke out against the pitiful state of 
with particular 
which 


ion picture advertising, 


i 


referencce to advertising alienates 
ninine audience. 

f your July 24 edition appears 

i 


- ” “4 ~ 
Seven Brides, etc. Chere 


“No. 1 


date on 


reterred to as 


g you up to 
under which heading 
entitled 


Louvre, 


“Rape of the 
The ad 
stuff of 
is made. 


Paris.” 
ply that such is the 
fi “Seven Brides” 
painting illustrated is Jaques Louis 
title David gave it 
the Romans and the 


nting, but the 


Rene Hughes, Curator-in-Chiei 
and Drawing, The Louvre, says 
nting: “Woman plays the role of 
lator in thi 
as an exhortation to pardon and peace be- 


brothers. In the 


his painting which is meant 


tween enemy center of 
the composition the Sabine Hersilis, clothed 
symbolically in white, intervenes in the fight 
between Romulus and her father Tatius. 
Other Sabine women hurl themselves be- 
tween the struggling contenders.” 

publicist who elected to make 
moral painting—then 


ly that this most ugly of 


1 


The MGM 


t} highly 


s constitutes the story line of a major 


ought to be fired, unless we 


MGM 


some 


new 
t—FRED DELIUS, Washing- 


Sellers’ Market 
lo THE EDITOR: 
[ believe every exhibitor is interested in 
today. With the reduc- 
distributor is 


exhibitor even more 


tl facts 


existing 


tion in admission tax every 


taking advantage of the 


so than before. Since theatre owners have 
invested in brick and 
theatres than all the studios and 


ganizations put 


nany more millions 
nortar 
together, 
this deli- 
making it a 


listributors of 


something should be done about 
berate shortage of 
market.” 

movie theatres, 


so ruthless that they are willing to destroy 


pictures, 
“seller’s In my 35 years running 
I have never seen executives 
heir own outlets by the hopeless terms de- 
manded of the exhibitor. With all major 
distributors reducing their output of good 
exhibitors are in 


+ 
t 


films, it is no wonder we 
financial distress. 

One distributor recently announced that 
they are coming out with a good picture 
next February, 1955. When exhibitors need 
good pictures now, it doesn’t make sense to 
me for this distributor telling us about next 


February’s picture, unless it’s for the pur- 
pose of conditioning the exhibitor to higher 
and more ruinous terms if that is possible. 
High 
bankrupting the 


tributors have 


terms and no prints are just about 
exhibitor. The dis- 
created a seller’s market by 


average 


having less pictures than the theatres can 
absorb, besides spending millions of dollars 
on telephone calls for prints and extra trans- 
portation charges to a tight market 
I am confident that with money 


make 

even worse. 1 

these big executives in New York are wast 
g, 


ing, they could easily buy two additional 


prints on every reiease in exchang* 


every 
center. 

confirmed 
New York 


worthless, 


I recently had cancellation of 


pictures just at the whim of a 
executive. Confirmations are 
what 
this 
about it 


exhibitor in 


terms are unprofitable, have we got 
to look 
we do 

It behooves every 
to start a producing distributing organiza- 
tion of our own in the pattern of First Na- 


business unless 


fc rw ard to in 
something ourselves. 


(America 


tional Pictures, Inc. to correct some of these 
evils. TV is working on our side in develop- 
ing good talent that can produce fine enter- 
a fraction of the present pro- 
of production. 


tainment at 
ducer’s claims of cost 
Let’s get the bal 
with men like Allied Independent Theatres 
at the helm and let the 
if necessary to start a producing organiza- 
tion before we all that we have worked 
for these many years. I have no ready cash 
but will borrow $10,000 to put in to get 
it started. Multiply 20,000 theatres by an 
average of $1000 only 
something started to 
The distributors are pricing both the ex- 
hibitors and patrons out of survival 
out of patronage. Let’s get into action be- 
fore we are obliterated —C. V. MARTINA, 
Martina Theatre Corp., Albion, N. Y. 


ep ian 
! 


rolling and get organized 


exhibitors borrow 


lose 


and we could get 


Save ws. 


and 


Taste & CinemaScope 
[lo THE EpITor: 

Just 
and stereophonic magnetic sound. They are 
to one’s sight and hearing as the tastiness 
of fine food is to our sense of taste; we do 
not know why good food tastes the way 
it does because we do not know the proce- 
dure of its preparation. But we do know 
that it is very good. The same applies to 
CinemaScope and magetic stereophonic 
sound from the customer’s viewpoint, he 
knows there is something different that 
makes the picture and sound seem more 
realistic. He doesn’t know why, but he 
knows that he is enjoying the pictures he 
more than ever—ROCK SALZER, 
Manager, State Theatre, St. Petersburg, 
Florida. 


a comment regarding CinemaScope 


sees 





WHEN AND WHERE 


August 9: Independent Motion Picture Dis- 
tributors Association of America, mem- 
bership luncheon, Eric Johnston speaker, 
Sardi's Restaurant, New York City. 


August 9-13: International 
Theatrical and Stage Employee 
international convention, Music 


Cincinnati, Ohio. 
August 22: Opening of the Fifteenth An- 


nual International Film Festival at Venice 


Alliance of 
42na 
Hall, 


Italy. 


August 24-25: West Virginia Allied Thee 
Owners Association, annual convention 
Greenbrier Hotel, White Sulphur 
Springs, West Virginia. 


September 20-22: Allied Theatres of New 
Jersey annual convention, Concord Ho- 
tel, Kiamesha, N. Y. 


September 22: Opening of talks on new 
Anglo-American film pact between 
British Board of Trade officials and the 
Motion Picture Association of / merica 


Washington, D. C. 
September 28-29: Montana Theatres Asso- 


ciation, annual Missoula 


Mont. 


October 10-11: Allied States Association 
Fall board meeting, Schroeder Hotel, 


Milwaukee. 
October 12-14: National Allied States 
‘Silver Anniversary" convention and 
trade show, City Auditorium, Milwaukee. 


convention, 


October 17-24: Seventy-sixth semi-annua 
convention of the Society of Motion 
Picture and Television Engineers, Ambas- 
sador Hotel, Los Angeles. 


October 27: Allied Theatre Owners of 
Kansas and Missouri, annual convention, 


Aladdin Hotel, Kansas City, Mo. 


October 31-November 4: Annual com- 
bined convention of the Theatre Owners 
of America, Theatre Equipment Supply 
Manufacturers Association, Theatre 
Equipment Supply Dealers Association, 
and International Popcorn Association, 
Conrad Hilton Hotel, Chicago. 


November 14-16: Theatre Owners of North 


& South Carolina, annual convention, 


Hotel Charlotte, Charlotte, N. C. 


November 16-17: Allied Theatre Owners 
of Indiana, annual convention, Marott 
Hotel, Indianapolis. 


November 17: Annual dinner of the Mo- 
tion Picture Pioneers, Hotel Astor, New 
York City. 


November 21-23: Motion Picture Exhibitors 
of Florida, annual convention, Roosevelt 
Hotel, Jacksonville, Fla. 
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MAGNIFICENT 

Universal - International 
thought a few months ago they 
had the last word in record 
breakers, in "The Glenn Miller 
Story". This week, they are say- 
ing at the New York home office 
as the returns roll in, that 
"Magnificent Obsession" in its 
new openings is surpassing the 
previous picture, in grosses 
and holdovers. For instance, at 
the RKO Palace, Cleveland, at 
the United Artists, Chicago, and 
at the Joy, New Orleans. 





GETTING THE MONEY 

A private international ex- 
change planwhich, it isclaimed, 
would eliminate many of the wor- 
ries attendant to producing 
abroad and to releasing abroad 
and here was launched with fan- 
fare this week. Known as "The 
Kunkis Plan", broached by at- 
torney Sol Kunkis, it would al- 
low producers to be paid here 
in dollars the amounts owed them 
in foreign sales. Twenty five 
million dollars is said to have 
been collected for initial oper- 
ations. Mr. Kunkis declares this 
"free trade" operation will have 
as participants leading exchange 
institutions in all principal 
countries outside the Iron Cur- 
tain, and that this trade will 
nevertheless abide by national 
currency restrictions and laws. 
He seeS principal benefits to 
independent producers, but major 
ones are not excluded. Gerald 
Brotman & Co., foreign exchange 
brokers, this week opened a 
Beverly Hills office, to aid the 
Kunkis Plan. Its administrator 
there is Herman Yaras, formerly 
of the U. S. Department of Com- 
merce. 


HOT REISSUES 

Those David 0. Selznick re- 
issues are doing well. Firstly, 
the critics like them, and even 
are enthusiastic enough to her- 
ald them as new and success-= 
ful pictures. For instance, in 
Boston, Peggy Doyle, "Evening 
American", headlined her review, 
"Duel Sets New Marks"; the "Bos- 
ton Herald" said, "Record Open- 
ings For ‘Duel in the Sun' "; and 
the "Boston Traveler", in a two 
column box, headlined, in 30 
point type, "Big Selznick Pic- 
tures Act Like New Films". Sec- 


ondly, in 317 situations in that 
territory, "Duel" is doing as 
well as first runs, Mr. Selz- 
nick's company alleges 


BETTER ELECTRONS 

General Electric has decided 
those transistors, the sensa- 
tion of the radio industry, are 
worthwhile. It will mass produce 
them. The announcement means, 
actually, that "transisteriza- 
tion" of electronics will be 
here Shortly. No more tubes. The 
result will be incredibly small 
instruments, greater resistance 
to shock and to heat, and hence 
longer life. 





DOING FINE, THANKS 

If you don't believe it, tell 
Al Sindlinger. The research ex- 
pert, whose firm is Al Sind- 
linger & Co., analysts for busi- 
ness, said this week in Holly- 
wood the theatre business has 
"passed" its low point in the 
eight year period since the 
war's end. Mr. Sindlinger is 
on survey of the effects of the 
tax relief, for the Council of 
Motion Picture Organizations. 


BETTER THAN EVER 

Minnesota Amusement has de- 
cided that these days we're get- 
ting some really good features. 
And that it ought to tell the 
public. The circuit's four col- 
umn, 15-inchadvertisement calls 
this "the greatest movie month 
in all history", and is head- 
lined, “August Hit Wave of New 
Wonder Movies". The advertise- 
ment is in the St. Paul papers 
now, and later will go into 
local sheets to spread the word 
in outlying districts. 





TODD-AO TO RIVOLI 

Now we know where the fabulous 
"Oklahoma"--brought onto screen 
in what may be the fabulous 
Todd-AO Process of wide-film, 
wide-screen=--will open. It will 
be in New York, at the Rivoli 
Theatre, probably in January. 
The picture, Mike Todd said 
this week, will be finished in 
October. Processing, scoring, 
editing, will take four months. 
The theatre during that time 
will be altered. 


Floyd E. Stone--William R. 
Weaver--J. A. Otten 
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REPORTING their company will 
have at the very least 96 pic- 
tures between now and Septem- 
ber, 1956, and that its gross next 
year alone should be $50,000,000. 
The scene, Friday afternoon, in 
the United Artists New York 
home office, as president Arthur 
B. Krim, center, gave a progress 
report depicting what he termed 
a turning point" in the com- 
pany's history. With him, Robert 
Benjamin, left, board chairman; 
and Max E. Youngstein, vice- 
president in charge of advertis- 
ing and promotion, who told 
about pictures and promotions 
he saw during ten weeks in Eu- 
rope. 


— 
® 
ON THE SET of Paramount's "We're em, ? Ld 


No Angels,"’ director Michael Cur- 
tiz, left, greets visitors E. M. Rosen- 
thal, Jr., and Mrs. Rosenthal. Mr. 
Rosenthal is with Community Thea- 
tres, Detroit. 


ae in pict ures 


RAY KLUNE has begun his 
new job, production manager 
for Hecht-Lancaster Produc- 
tions. For the || years past, he 
was production supervisor at 


20th-Fox. 


OPENING OF THE FIRST 
theatre in the British Isles 
built since the war, the Re- 
gal, Aberdeen, was accom- 
panied by more than ordinary 
fanfare, and attendance of in- 
dustry personalities from Lon- 
don. Below, D. J. Goodlatte, 
managing director of Associ- 
ated British Cinemas, and 
Mrs. Goodlatte; and William 
Cartlidge, the circuit's general 
manager. 


APPOINTMENT. Sam Eckman, Jr., left, who the new managing director of those com- 
remains with MGM as chairman of MGM panies. Mr. Goldsmith, an American, has 
Pictures, Ltd., and the New Empire, Ltd., been in England two years, as assistant 
poses in London with Charles Goldsmith, managing director. 








by the Herald 
NED S. SECKLER, RKO Pictures Brazil manager, is in New York 
for conferences, and will go to the Coast for vacation, and then 
to Mexico for talks with Latin-American supervisor Michael Havas. 
Brazilian business continues good, he said. The company has a 
backlog of pictures. Theatres have heavy attendance. They thrive ROBERT ROSSEN, producer- 
despite frozen admissions. The local film industry is paralyzed" director, had good words for 
by closing of the Vera Cruz Studio in Sao Paulo, the cost of whose Spain the other day. It has 
pictures was far too great for the market. This studio, able to the studios and technicians he 
make 24 pictures per year, may be revived by the Sao Paulo needs for projects such as 
government, Mr. Seckler feels. "Alexander the Great,"’ he de- 
clares. Mr. Rossen was in New 
York for talks with officials of 
tf / United Artists, which will re- 
/ i lease the picture. Mr. Rossen 
i also will shoot in Greece, Per- 
if I sia and India. Mr. Rossen just 


‘ed ‘gi vo << completed ''Mambo," an Ital- 


g7 <i ik : ian picture, in Italy, for Para- 
ah Te } 


hy 
mount release. 
»* 


THE BEARDED MAN is Gregory Peck, wt 
will be Captain Ahab in ''Moby Dick.’ The 
man in the deerskin jacket, right, is John 
Huston, whose production for Warner re 
lease is being made in Ireland. The man 
in the center is their host, at the fish 
ing port of Youghal, United States Am 
bassador to Ireland William Howard 


THEY LED THE DIS- cities 
CUSSIONS, at the two- 
day Warner sales meet- 
ing in the Burbank, 
Cal., studios. Seated, 
Mort Blumenstock, ad 
chief; Jack L. Warner, 
production chief; Harry 
M. Warner, president; 
and Steve Trilling, ex- 
ecutive. Standing, Ben- 


jamin Kalmenson, sales : Dt . ormnneaee — n 
el apie aoe 7 aie (i Ma 
Cohen, dadievuntional ae RARER AY joss 


sales head. ae. 


ate 


THE TRIUMPHAL RE- 
TURN of the Mighty 
Pharoah (Jack Haw- 
kins), from Warners‘ 
“Land of the  Pha- 
roahs," in Cinema- 
Scope and Warner- 
Color. Howard Hawks 
now is making the pic- 
ture in Egypt from the 
screenplay by prize 
winning novelist William 
Faulkner. 


: 


a 





TELLING THE CUSTOMERS 
WHAT, WHERE AND WHEN 


THE CRESCENT CIRCUIT 
SOLVES THE PROBLEM 
OF DRESSING UP ITS 
NEWSPAPER DIRECTORY 


weather and 


people, both in ar 


eee leer 


Nar 


Aimed at Maximum Pull 


J specifically with getting 
er advertising, especially for 
nd suburban Nashvi 
Aavertising Agency 
influencing peo 
plan which can be 
over the country. 
> revitalize motion 
ing out those little, indi 


JAV-ONn r NPBON AA 
. AC 


in the Nashville area now li 

Type one-column or Two-column 

f course, in addition to the 

announcing new pictures. The difference 

directory ads and others of a similar type, 
sent directory has been desi 


tor extracurricular promo 


Among the uses of this top-of-column area has been the pro- 
i cial Crescent services such as downtown parking 


ed "party" rooms, drive-ins and concession bars. 


promoted in this space include Halloween, the 


and Labor Day fireworks, Mothers Day and 
Seasonal promotions include summer air-condition- 

wings, Christmas and New Years. Unusual at- 

the premiere engagement of “The Robe 

Wax" and the first showing of a 3-D picture at a 
drive-in, have been featured in the top-of-column 

as have personal appearance and special on-stage acts. 


Each Used to Run Own Ad 


It was only a few years ago that each of the Crescent theatres 
ran their own daily listings. These were pretty furtive affairs, 
usually 50-line ads, stacked one on top of another, together with 
other small-space advertisements from competing places of 
entertainment. Often advertisements from retail stores, or per- 
haps a random note on a washing machine sale, helped clutter 
up the page. This jumble of small ads did not invite high reader- 
ship of the film page and may, more than once, have sent a 
potential patron off to take a free trial dancing lesson instead. 

Mr. Stengel's first step was to put the daily listings of all 
theatres in an easy-to-read directory form in which the theatres 
were grouped into downtown, suburban and drive-in categories. 


12 


+ their 


KERMIT C. STENGEL, head of the Crescent circuit. 


Newspaper readers know that this directory appears every 


ay, listing the showings of all the Crescent theatres in the 
ashville area. When this new directory listing appeared, many 
eaders called the newspapers and thanked them for this new 
a The newspapers, in turn, passed the complimentary 
remarks on to Mr. Stengel. 

The directory listings have a history within the Crescent or- 
ganization itself. They were first tried out in the company’s 
own "Good News Weekly," a newspaper which is given free in 


ervice. 


e 


all theatres, and which includes news of films, features of specia 
interest and newsy columns of personal activities. 

The borders used for the newspaper directory advertisement 
are constantly being changed to add new sparkle to the column. 
Often, the top-of-column heading is made on a separate plate 
and inserted into the regulation border. 

Every family in the Nashville area can find the film offerings 
that are ‘'now showing’ listed in every edition of the two daily 
papers published in Nashville. And, with the constantly changing 
physical appearance of these directories and the clever headings 
at the top of each, readers can find this information easily, 
quickly, clearly and with some measure of invitation. 


0.0.4 
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ADDS TO YOUR 
MOVIE ENJOYMENT 
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vi 
co 





O 





oxK KX 


THE Crescent theatres used to buy their own daily newspaper ads. 
These were stacked together on one page lopposite page, upper 
left}. Mr. Stengel decided upon the directory method but with 
some variations. Headings of the column are changed for special 
pictures, seasonal messages, institutional promotions, or just plain 
"go to the movies" ideas {above and left). 
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‘The Bell System is better eQuipped to handle today's rush job because it 1 ADD 1g CALVERT 
spceded its own Purkiing program. In 1941. for inwance, there were shot x 9 ie 
4,800,000 mites of Long Distance circuits. Today there are nearly 20,800,000 s MA. . <v ae 
end more oil be eroded ® Appointment wi 

Whee Amenca’s capacity to produce depends w mah bead 
on prod conqpuncations, «6 & god thing thes mation 
wade telephone systcm has cupamded so rapmlly And it a 
eacnisal that it Reep nght on growing 





‘MIDGET | 





pleane gree the operation the out town tclepheine 
number. Telephone lines are burs mish murwnal 
devense 


1S Years of Service A 
t0 the Nation 


SOUTHERN BELL TELEPHONE ANS THEORAPH Company 


Time Trials Start 7 P.M. 
10 Btw CETRIGS FROM ST. Lows 


\Y 


ath 
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“|. AUTO RACES - 
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‘Take her toa 
MOVIE 
for a really 


enjoyable Labor 
Day Week-end! 


EXCITING 


(LILIAALMAAAAALA 


Leading man? Your Dad! 
Prizes! Surprises! 


CS heed 





MOVE PARTY 








PONE OANA 


DOWNTOWN @ 


. SOE AAR AAAAAN 
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E Now—The Number 1 Star 


JOHN WAYNE 


in Ernest K. Gann’s Creat Adventure Story 


“ISLAND IN THE SKY” 


with STEREOPHONIC SOUND 


TENNESSEE NOW SHOWING 


WARNER BROS. SENSATION 


A HORDE SO HORRIFYING NO WORD COULO DESCRIBE 





NSS DSRS AAAS > ADD D> dad >! 
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NICKERBOCKER NOW SHOWING 


Color by Technicolor! 
Robert Ryan @ jan Sterling 
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DOWNTOWN 
‘MAIN STREET 
TO BROADWAY’ 





- KNICKERBOCKER From MGM's 
Hall of Fame 


Harry Carey @ Edwina Booth 
i ‘TRADER HORN’ 
i The Cractest Women in Ajrica while & of @ pagan tribe! 


bw 


yp on 


PROF. H. L. WATLING 
tamous English graphologist 
now giving daily FREE char 
acter analysis from hand 
writing, at the TENNESSEE 

7:00 P.M. te 











“SOUTH SEA | 
WOMAN” 


Burt Lancaster 
Virginia Mayo 


Voncrersock: mmm f 


soe 








Jane Russell @ Marilyn Monroe 


“GENTLEMEN 
PREFER BLONDES” 


|__SU 


oe, OAL ME MADAM" 





TODAY—3 to Ul PM 
< b hnicolor 


x y Te 
Simmons GUNG BESS” = ésxix 


TODAY—3 to 11 PM 
all §-7625 
Humphrey 


lune 
Bogart Alivson 


“BATTLE CIRCUS” 


+ MELROSE 


Farley 
Cranger 


PM 


D. O'Connor 


D. Reynolds 
“| LOVE MELVIN’ 


Pe eens Marionie Main © P. Kilbride 
“NEVER Li? ME MA G PA KETTLE 
S eeven AAU ME ON VACATION 


jon Hall @ Christine Larsen 
“BRAVE WARRIOR” 
|. .WOODLAND 


Heston @ Susan Morrow 


“THE SAVAGE” 


6% 


; 
ten 3. jan ‘sterling 
“THE VANQUISHED” 
Starts Tuesday Side Streets of Hollywood 


Snacks and refreshments aplenty! 


“REDHEAD “FROM WYOMING” 


Enjoy our delicious snacks and refreshments 





Open 6:42—snows 7:30-9:30 


“TROUALE ALONG THE WAY" 


Treat the gang to a tasty snack! 





Mickey Rooney 
Eddie Bracken 
Elaine Stewart 


“SLIGHT CASE 
OF LARCENY” || 
, Man acc | 


Chariton Heston 
Rhonda Fieming 


“PORY 
EXPRESS” 


>. 





SI > 


Cary Grant © Shirley Temple 
“THE BACHELOR AND 
THE BOBBY SOXER’ 


>a 


ee 
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Desi (1 Love Lucy! Armas 
“CUBAN PETE 


ae 
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‘THE | DON'T CARE GIRL’ 
Starts Th .¥ 
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Weissmuller @ Angels Cr 
1UNCLE 11M IN 
FORBIDOEN LAND 


; 
| Re 


od Cameron @ Ella Raines 
fel “RIDE THE MAN DOWN 


P| sy COUSIN RACHEL” |) 
p Rielle 


“Harem Girl & yy 
“Sen of the Renegade” 4 
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rg, Leghton ) 
CALLING BUCLDOC A 
DRUMMOND 
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tance Semuth ) 
\ 
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Tony Curtis @ Piper Laurie 


“Ne Room for the Groom” 








Open 6:30-—Shows 7:45-9:45 

Bud Abbott © Lou Costello 

“ABBOTT & COSTELLO 
GO TO MARS” 


day “ 
& bar retreshmn 


Starts Thar asmoke 
Dencrows imac 








SS 


HURSDAY 


the management of 


(YOUR THEATRE) 
will have the privilege of presenting 


z= 


y 


The first motion picture photographed. with the newly 
perfected Anamorphic camera lenses in 


CinemaScoP 


Cee a seen deans, soctemsTimmarnons 


In “BROKEN LANCE” you will see, for the first ume, the thrilling 
new range, depth of focus and clarity of image made possible by the newly- 
perfected Anamorphic lenses whith the N. Y- Times described “as differ- 
ent as night and day.” ; 


Git, 2° usher in this new CINEMASCOPE age, 20th Century-Fox 
ory great BS tee’ land ...rowering as the moun- 
a iric's end..-human as @ father’s 

love for his sons. 


Only a star of SPENCER TRACY'S stature could do jus- 
tice to such a demanding role..-a man who came to° 
America’s great Southwest with three motherless sons. and married an 
Indian princes a fourth! You'll never forget KATY 
JURADO 2s the bri i sth a tenderness that will touch 
e of family and lashed bya desperate pride 
to reach i » heights, pire builder sacrificed everything 
in life to give his sons a i rage to live uP to..-but they 
failed him -.-- he half-breed! 
The stellar cast of “BROKEN LANCE” includes RICHARD 
WIDMARK 2s the rebellious eldest son, who refused to 
bow to his father’s will, ROBERT WAGNER as the 
half-breed, who inherited his father’s strength, 
aid JEAN PETERS as the governor's daughter, 
who defied convention to love him! 
WEEK-END- Here is the kind of motion picture that made the screen the greatest 
BEFORE - ainment medium on earth—that made the motion picture theatre 


OPENING AD! 


spre most memorable films you have ever seen- To miss it would be 
to deny yourself one of the truly stirring emotional experiences 


usement center of the world. 


We urge yau to see “Broken Lance.” We believe it will be one 


of your lifetime. 


G | 


20th Centur 
y-Fox 
LANCE é presents SPENCER T 
K - Screen play by RI thee O'Brian » Eduard ae - RICHARD WIDMARK i 
MURPHY - Based ona story by Phi d by SOLC SIEGEL. sane 
ilip Yordan + CO - Directed 
LOR BY DE LUX 
E 

























ENTURY-FOX’S 
Broken 
| Peite 
Was 
YOU'LL BE 
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PROUD OF! 

Sell it proudly — 
— with your 
== own personal 
| endorsement! 








Play it in 
| 4-TRACK HIGH-FIDELITY, MAGNETIC STEREOPHONIC SOUND! 


—f 


THE SPLENDOUR of ancient 
Egypt, opulent, ambitious, ruth- 
a OX e S less, is conveyed in part by the 
scene of court, above left, one of 


numerous spectacles in the 20th- 
Fox epic production, “The Egyp- 


& tian." Gene Tierney and Victor 

i Mature are two of the principals 
or the Bi Ones shown. Above, top picture, Mr. 
Mature attends to romance, with 

Bella Darvi. And above, Michael 


Wilding, left, in a moment of un- 


A $55,000,090 array of pictures will be coming at you shortly, doubted import, with Miss Tierney 


4 4 ‘ * Mr. Mature. 
all in color, and all in the medium known as Cinema- and Mr. Mature 


Scope. And all by courtesy—and vision, and initiative— 
of 20th Century-Fox. Most important of these is the personal 
production of studio chief Darryl F. Zanuck. Called "The Egyp- 
tian," a name you won't be able to forget, it not only repre- 
sents a lot of money and effort; it represents an unusual mer- 
chandising campaign. For one thing, right now, two huge 
mobile exhibits are touring more than 267 cities. Advance men 
are with each exhibit, and there also will be lecturers, and the 
largest national 24-sheet billboard drive ever. However, pos- 
sibly more important in pre-selling will be the fashion promo- 4 : oil 
tions being arranged with 2,000 department and specialty a as iNEMASCOF amie 
stores, following tie-ins with the most important stylists and ei j~f W svubvo Exnisir 
manufacturers of women’s wear and accessories. : Pr meet 


Century-Fox 


MOTION 





SHOWING THE WARES. The northern-eastern 
siaies truck, carrying costumes, jewels, weapons, 
iture, al of ancient Egypt—and an up-to- 
date model, Evelyn Bunn—beats the drum for 
fae numercus profitable merchandising tieups. 
At tho left, above, Miss Bunn with some of the 
costumes; right, at the door of the exhibit; 
above, as she and her leopard cat stopped 
traffic in Washington; and, left, as she met 
with Mayor August Waltz, of Wilmington. 











$55,000,000 array of pictur thing, it is a stagger- 
ing display of faith in the possibilities of the industry these 
days. For another, the biggest picture of all, Mr. Zanuck's 
"Egyptian," is replete with figures that dance on the mind, 
It will cost $5,000,000; it has 67 major sets, seven stars, 24 
players of prominence—and more than 5,000 extras. 

As for those other pictures, here are some of them, all in 
the "big. budget’ category: “A Woman's World," "Black 
Widow," "Desiree," "White Feather," “There's No Business 
Like Show Business,"' "A Man Called Peter," ‘Lord Vanity," 
“Daddy Long Legs," "Prince of Players,’ "The Racers,’ "The 
Left Hand of God," "Sir Walter Raleigh,” "The Gun and 
the Cross," "The Enchanted Cup," "The Queen of Sheba," 
"Katherine," “The Girl in the Red Velvet Swing," "Jewel of 

_ Bengal," “'Tigrere," "The Tall Men," “‘Alexander the Great,”' 
"The Iron Horse," “The Seven Year Itch," “Saber Tooth," 
"The King and |," "The Greatest Story Ever Told," 


THERE'S NO BUSINESS LIKE SHOW 
BUSINESS: Marilyn Monroe, upper 
right, does a piece calculated to stop 
the show. DESIREE: a dramatic 
scene, left, wherein Marlon Brando 
declaims to Jean Simmons. BLACK 
WIDOW: at the right, Ginger Rogers 
makes a try at throttling Peggy Ann 
Brooks. THE ADVENTURES OF 
HAJJI BABA: below, left, Elaine 
Stewart attempts to arouse some in- 
terest in John Derek. A WOMAN's 
WORLD: below right, Clifton Webb 
may be seen toasting in the Webb 
manner. His audience is Fred Mac- 
Murray, Lauren Bacall, Elliott Reid, 
Cornel Wilde, June Allyson, Margalo 
Gillmore, and Van Heflin. 
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CONSUMER TO DECIDE 
SYMPATHETIC 


recent unhappy 
Barnett of 


is aroused 

complaint 

the Society 

ision Engineers, 

>-president of Cine- 

vast gaps between busi- 

‘ artist ales 
Our industry 

young and accus- 

of technology 

e solved by "a 

is that the 

for 


interest 


reetive 


box offic 


c " 
Trom tel evision. 


can drag 
That, 
plification. The 
industry has always been 
f its merchandisers. The big 
motion picture finally have 
and since there 
many publics and so many differen- 
e€ audience, there 


ai ana 


sinty| im 
ul sim 


o+ the 


,f the 


m the custo 


of seaqment 


masters of 
important in 
decisions on 

and sound had tc 
eat-buyer 


ana 


aware 
to come 
presentation of 
conciu ive 
still a triumph 


changea trom the 


ANOTHER DISPLAY of optimism, in a 
eason of perplexities: Twentieth Century- 
ox gives out with the announcement of 
$750,000. deal to produce ''Can-Can." 
Incidentally, thi calculated to give the 
studio an unprecedented back-log of 
musical pro perties. This includes that 
$5,000,000 i "There's No Business Like 
Show Busi now in production and 
expensive film 
Hollywood. Thi 

ere wa quite a bit of money 
nin ingness To 


most 


Cc ic uou Ww 


y Aad rn 


WHO IS SELLING WHOM?—The pat- 
erns of publicity technique grow ever more 
and more delightfully complicated. Demon- 
had with "WCBS Radio Fire- 
' at Coney Island, co-spon- 
ored by ‘the Schaefer Brewing Company 
and the Coney Island Chamber of Com- 
hus the ancient bal!lyhoo device 

rought to the support o 

behalf o 


tration V was 


apparently in 

dern radio. 

Coney Island was sprink ed 

that gala night with the attendance oT 

WCBS radio stars—the old familiar "per- 

onal appearance.’ The event is said to 
v attendance record for a 
st Coney. Of course, no 


these days fails to ‘‘set 


demon tration 
paintully m 


sng 
Meanwhile 


operation one would 

in trying to decide 

er the demonstration was to sell beer, 
an advertising medi- 
personalities of mer- 


Island, radio as 


or WCBS star 


y Aad ren 


ONE is set to wondering what is becoming 
f American liberty after reading an 
announcement that the Board of Health in 
New York has given permission to dealers 
of milk and cream—popu- 
and-half—for use with 
ereals, fruits and coffee. It occurs to this 
ld conservative that things have come to 

pretty pass when you have to ask the 
great State of } York for the privilege 
of selling a pitcher of milk. And that milk, 
has been censored, 


to sell a mixture 


arly known as half 


meanwhile, you realize 


+ la) 
TOO. 








Tax Fight 
Gains Made 


New 


new 


York theatremen, 
admissions tax, 
partial 
Court 


fighting the 
won a temporary 
victory Wednesday when Supreme 
Justice Nicholas M. Pette tempo- 
enjoined the city from collecting the 
tax where it cent. The 
Queens 


city’s 
and 


rarily 
exceeds five per 


order benefits only five theatres 


which sued; others may benefit by showing 


how they are bond 


of $250. 


affected and by posting 


The city, however, 
rary injunction 
Wednesday, 
do. 

The major has been the 
battle to that 
the amusement tax which exceeds the 
Exhib- 
itors, their attorneys and representatives of 


stay the tempo- 
by appealing next 
which observers expected it to 


may 
before 


New York 


section of 


goal 
industry's enjoin 
law’s 
five per cent limit in certain cases. 


the circuits, leading independent and exhib- 
map 
suit. 


Was 


ranizations met 
strategy and discuss the 

High on the 
whether exhibitors would continue to collect 


itor org Tuesday to 
issues of their 
agenda of the meeting 
face of an 
to the five 
If collected 
a excess tax col- 
expected to be held “in trust” 
final settlement of the 


in the 
adhere 


the tax in its full amount 
impending injunction, or 
per cent limit set by state law. 
under current conditions, 
lections are 
by operating pending 
legal issue. 


Smith Praises Film Industry 
sips to Information Agency 
ASHINGTON The 
hugo an film companies to distribute U. S. 
Government propaganda films into regular 
U.S 


access 


willingness of 


theatres has given the 
film division 
audience of 200,000,000 
weekly, Andrew W. Smith, Jr., 
said her this week in a statement 
commemorating USIA’s first anniversary. 
During the last year, Mr. Smith 714 
agency’s new films, in 
were distributed 
channels of 


commercial 


Information Agency’s 


to a new overseas 


people 


sion chief, 


divi- 


said, 
prints of five of the 
a total of 40 
through 
Warner 


and Paramount. 


languages, 
exhibition 
RKO, 20 


overseas 


Brothers, Century-Fox 


NSS, Majors File Brief 
In High Court Appeal 


VASHINGTON: National Screen Service 
and the eight major distributors on Wednes- 
day told the Supreme Court in Washington 
that the willingness of the Independent Pos- 
ter Exchange to settle an earlier anti-trust 
suit and live that settlement barred 
it from bringing a new suit. The exchange 
had appealed to the high court in its anti- 
trust suit having charged National 
Screen with monopoly in the poster and 
trailer field and after declaring the distrib- 
utors aided it in maintaining this monopoly. 
The exchange had been ruled against in 
Philadelphia District Court and later in 
the Third Circuit Court of Appeals. 


under 


after 
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While the Industry is still talking 
about the Music Hall’s New All-Time 
“BIGGEST Ist WEEK’S GROSS’- 


‘SEVEN BRIDES 





DELIVER THE 
BIGGEST FIRST 


4-DAYS BUSINESS 


(Holiday or Otherwise!) 


OF A 2" WEEK 
EVER AT THE HALL! 


(in all 21%2 years of its history!) 


Bravo! Bravo! Bravo! 


M-G-M presents in CINEMASCOPE “SEVEN BRIDES FOR SEVEN BROTHERS” starring JANE POWELL+ HOWARD KEEL 
with Jeff Richards «+ Russ Tamblyn «+ Tommy Rall + Screen Play by Albert Hackett & Frances Goodrich and Dorothy Kingsley 
Based on the Story ‘‘The Sobbin’ Women” by Stephen Vincent Benet + Lyrics by Johnny Mercer « Music by Gene de Paul 


Choreography by Michael Kidd « Color by Ansco + Directed by Stanley Donen + Produced by Jack Cummings 


* 


Next Music Hall Triumph: M-G-M’s “BRIGADOON”! 





Allied May 
Take Print 


Case to Law 


EAPOLIS: Stanley Kane, executive 
of North Central Allied, has been 
| by the local Allied unit to explore 

ility of taking legal steps to force 

f prints on time in accordance with 

their respective clearance dates. At a mem- 

bership meeting here last week, the print 
shortage was claimed to be setting up a new 
and illegal system of runs and clearances. 

According to Mr. Kane, his had 
been deluged with complaints from exhib- 
itors, both urban and outstate, that they have 
been unable to get product on schedule be- 


delivery 


office 


cause the film distributors claim there are 


insuffici prints to service on time all of 
the theatres requesting them. 
Allied takes the position that the shortage 
artificial situation brought about by 
panies not so much to save 
int charges as to create a highly 
rket and an excuse for highe: 
Allied claims, is ’n 


percentage terms. This, 


violation of the consent decree which sets 


of “reasonable” runs and clear- 

ntral Allied’s complaint was an 
an earlier complaint voiced by Wis- 
national 


and Ben Marcus, 


React Favorably to 
COMPO Industry Ads 


Only one of 31 editors and publishers 
who by last weekend replied to a Council 
of Motion Picture 


naire asking their 


Organizations question- 
opinion of COMPO ads 
running “Editor and Publisher” ex- 


pressed disapproval. 

Twenty-one of the 116 editors of 
| small papers in all sections of the coun- 
last 
advertise- 


large 


were sent week 
read the 


Seven replied that 


queries 

that they had 

ments and liked them. 
they had not read them, one was non-com- 
mital card notice that a 
paper had ceased publication. The survey 
least two daily papers in every 


the union. 


and on was a 


Senate Group Studying 
"Solutions to UHF 

\ spe cial 
taken 
tions to the 
quency television field advanced during th« 
hearings 


Senate advisory committee has 


consideration various solu- 


problems of the ultra-high-fre- 


under 


Commerce subcommittee 
This committee would include 
all branches of broadcasting, and 
public. The subcommittee 
ed its earlier position, that the 
should be 


Senate 
representa- 
tives ol 
also of the last 
week reaffiri 
10 per cent Federal excise tax 
removed from television sets capable of re- 
ceiving UHF signals. 


20 


National Theatres Reports 
$1,884,636 39-Week Net 


Consolidated net income for National 
Theatres, Inc. for the 39 weeks ended June 
26, 1954 (the first three-quarters of the 
current fiscal year) was $1,884,636, or six 
cents per share on 2,769,486 shares of stock 
outstanding, Charles P. Skouras, president, 
reported Wednesday. This is approximately 
the same as consolidated net income for 
the corresponding 1953 period, which was 
Mr. Skouras stated. For the 
13 weeks ended June 26, 1954, consolidated 
net income was $577,586, or 21 cents per 
This with $414,992, or 


$1,873,521, 


share. compares 


15 cents per share on the net income in the 


like 1953 quarter. 


' 

Hollywood World's 
Top Entertainer 

HOLLYWOOD Figures 
week by the International 
the Association of Motion Picture Producers 
indicate that Hollywood continues to be a 
Mecca for visiting dignitaries from all ovet 
the world. During the first six months of 
1954, 32 countries sent 204 distinguished 


released last 


Committee of 


representatives to visit studios. 

Notables among these were Celal Bayar, 
Haile em- 
Dag Hammarskjold, 


president of Turkey; Selassie, 
peror of Ethiopia; Dr. 
secretary general of the United Nations; 
Dr. Paolo Alberto Rossi, Italian minister 
plentipotentiary; Mr. S. N. Haksar, first 
minister of India; Syed Amjad Ali, am- 
bassador from Pakistan; Tran Van Kha, 
ambassador from Vietnam; Dr. John Zigh- 
dis, member of the Greek Parliament, and 
Mr. and Mrs. Toshimichi Takatsukasa (she 
is the Japanese Emperor’s second daughter ). 


B'nai B'rith Unit 
To Honor Balaban 
salakan, president of Paramount 


will be the honor at a 
Israel” to be held 


3arney 
Pictures, guest of 
“Guardians of dinner 
September 26 under the auspices of the 
Metropolitan Council of B’nai_ B'rith. 
(“Guardians of Israel” is the name of an 
honorary society for those persons who have 
purchased $1,000 in State of Israel develop- 
ment bonds. 

Mr. Balaban, active for many 
civic, welfare and philanthropic enterprises, 
will be honored at the dinner in accordance 
with the unanimous vote of the executive 
committee of the Metropolitan Council. 


years in 


Screen Gems Opens 
Detroit Office 


Screen Gems, Inc., Columbia affiliate han- 
dling TV film production, has opened an 
office in Detroit. In charge is Ernest W. 
Montgomery, as central sales manager. The 
opening is the fifth for the company, in its 
program of local offices. Others are in At- 
lanta, Dallas, Chicago, and San Francisco. 
The company also announced in New York 
this week appointment of an administrative 
assistant to the sales department, Arnold 
Fetbrod. 


CinemaScope 
World-Wide 
Says Skhouras 


An approximate 15,000 theatres through- 
out the world, with 10,000 in the U. 
will be equipped with CinemaScope 


S. alone 
films 
1954, 


Cen- 


and stereophonic sound by the end of 
Spyros P. Skouras, president of 20th 
tury-Fox predicted this week. 
Exhibitor interest in full four-track mag- 
netic stereophonic sound is high Mr. Skou- 
ras stated. The film executive said that as 
of July 24, 6,370 theatres in the U. S. were 
equipped for CinemaScope productions. 
Breaking down the figures, he said 3,289 
four-track 
stereophonic 308 
mixers, 194 picture 
equipped with one track magnetic sound 
equipment and 2,579 were using one-track 
optical sound. 
“CinemaScope 


houses were magnetic 
utilizing 


he uses 


using 
sound, were 


motion were 


and stereophonic sound 
equipment 
tween 350 to 400 a week throughout the 


world,” Mr. Skouras asserted. 


installations are averaging be- 


“By the end 
of this year there will be about 15,000 in- 
stallations throughout the world,” he said. 

An important two-day sales meeting to 
establish a merchandising program for “The 
Egyptian” and other 20th Century-Fox re- 
leases through the end of 1954 was to be 
held under Al Lichtiaan, director of 
tribution Thursday and Friday this week at 
the home office in New York. 

The company’s field sales organization, 
represented by the nine 
Canadian division and division 
managers and 32 domestic branch managers, 
were to be in attendance for the sessions, 
conducted by Mr. Lichtman and W. C. 
Gehring, executive assistant general sales 
manager; Arthur Silverstone, assistant gen- 
eral sales manager; Glenn Norris, eastern 
sales manager; and Alex Harrison, western 


dis- 


domestic and 


assistant 


sales manager. 

Opening the meeting was to be an address 
of welcome to the delegates by Mr. Skouras, 
following which there were discussions on 
the handling of “The Egyptian.” Repre- 
senting vice-president Charles Einfeld’s ad- 
vertising, publicity and exploitation depart- 
ments at the meeting was Rodney Bush, 
exploitation manager, Abe Goodman, adver- 
tising manager; and Edward Sullivan, pub- 
licity manager. 

Murray Silverstone, president of 20th 
Century-Fox’s International Corporation; 
and Leslie F. Whalen, Director of foreign 
publicity and advertising also were to attend. 


Cancels Theatre Lease 

NEW ORLEANS: Floyd Murphy, who 
has been operating the Strand theatre, 
Vicksburg, Miss., under a lease agreement 
from Paramount Gulf Theatres, Inc., has 
announced that he has effected a cancella- 
tion of the lease and returned the theatre 
to its former owners. 
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“Big Selznick Pictures Act Like New Films” 


"=Boston Traveler, 
Wednesday, July 28 


fi RECORD OPENINGS FOR DUEL I INTHE SUN” 
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—Boston Herald, 
Tuesday, July 27 
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LIONEL BARRYMORE - HERBERT MARSHALL - LILLIAN GISH 


WALTER HUSTON - CHARLES BICKFORD - wiTH A CAST OF 2500 
Directed by KING VIDOR 





CURRENTLY BLANKETING NEW ENGLAND 
317 DATES IN 21 DAYS! 
s 





IN A TRADITION OF QUALITY 





GROSSES BLOOM 
IN SUMMER SUN 


East, South and Midwest 
Report Good Business 
On Better Product 


\s August bowed in, grosses continued an 
according to a sampling in 
country. 


upward swing, 
scattered 


mes the n 


many sections of the 


Someti argin of improvement over 
the same period the previous year was small, 
What was important was 
and the 


times large. 
the marked 


- continued expansion in the light 


other 
general improvement 
powerful product the com- 


rostet 
panies have coming up. 
Drive-ins, First Runs Good 
Ibany district the business picture 
he brightest for the drive-ins, 


It also 
yeal 


are approximately 55 
small margin, than a 
number of first-run conventional 
The situation, however, is less en- 
- subsequent run and neighbor- 
for tall and winter are good, in 
numerous industry men ques- 
base their opinion on “strong 
the decline of 


,”’ CinemaScope and 
in TV. 
ral O 

’ grosses for the first half of 


] 


io, despite what is called an 
imer are reported higher as com- 
to the same period in 1953 in the 
| Shea Enterprises, according to 
president and general m 

Mr. Shea predicted 
gross-wise” for the re- 
theatres 


reuit “Op- 
nistic iness, 
Linde: of the vear in his 45 
throughout Ohio, 


New York and New Hampshire. He 


said there 1s “response to good pictures,” 


Pennsylvania, Massachu- 
setts, 
which indicates continuing public interest 
Ohio. In his 
Ohio 


references to his 


~onomic lag in 
the Central business 


made 


this summer has seen 


h healthiest box office re- 
ars. Holdovers 


[he trend is to big pic- 


ordinary pictures doi 


are becoming 


ractice. 


circuit executive put it: 


“Business is on the upgrade. The 
climb up is a gradual one and it may 
never reach the high peaks of the 1945- 
47 period but the technical improve- 
ment has created a want-to-see psy- 
chology.” He added: “Television view- 
ers are becoming more selective in 
their program watching habits and 
they are more inclined to snap off the 
set and go see a movie.” 


Elimination of the federal and city tax on 


22 


lower admissions has enabled neighborhood 
houses particularly to spend more money on 
advertising and promotion and the physical 
upkeep. This has 
summer for the drive-ins. 

In the Charlotte area distributors and ex- 
hibitors report good when the 
picture is good.” the problems 
of production, the local theatremen are quick 
to point out that the grosses rise and fall 
A manager of a lead- 


been a generally good 


“business is 


Recognizi1 


with each attraction. 
ing theatre here said that business was better 
only when a good film was the attraction. 
Business depends on the product he said 
“There is no such thing as regular business 
anymore. It rises and falls with each attrac- 
tion.”” He was quick to add that a good pic- 
ture today draws better than ever. 


Sees Steady Improvement 


An exchange manager said business was 
improving steadily after months of below- 
normal conditions. Up to and shortly after 
March 15 income tax deadline business was 
slow, but since then, he said business has 
been on the upswing. 

From the Atlanta area, the report is that 
better 
than 1953, mainly due to CinemaScope and 


business conditions are somewhat 


good pictures. The Fox theatre, the largest 
house, reports that CinemaScope films which 
have a two to three week run, do tremendous 
business. Theatre managers agree that good 
films make money and that small pictures 
are a thing of the past, even in drive-ins. 
The 
that the V are enthusiastic over the business 


outdoor managers and operators report 


which they believe will continue on the up- 
grade. 

In the Detroit area attendance is growing 
steadily and a bright future is seen for the 
news- 
business while 
as to what the future actually 
holds, see a fairly strong pattern beginning 
tu develop as business is on the upswing. 

As one circuit head expressed it: “Attend- 

pulling up past last 
impact of television is 


agents, 


writers, 


Exhibitors, 


and 


theatres. press 


paper screen 


optimistic 


ance is consiste ntly 
year’s figures. The 
leveling off and people are returning.” 


Walter Heller Company Net 
Rises in 1954's Half 


CHICAGO: Walter E. Heller and Com- 
pany, which is active in motion picture fin- 
| here this week consolidated 
$1,179,996 for the six 
June 30. Comparable earn- 
half of 1953 were $885,636. 


ancing, reporte 
net earnings of 
ended 

ings in the first 
\fter preferred stock dividend requirements, 
the 1954 half-year earnings were equal to 
$1.78 mn 569,118 shares of common 


months 


a share « 
outstanding, 
433,644 
in the same period in 1953. 


stock compared with $1.76 a 


share on shares of common stock 


outstanding 


U=al Sets 
30 tor Big 
Budgets 


Universal-International’s 1954-55 produc- 
tion calender, commencing with its fiscal- 
year starting November 1, will see its sound 
stages set for some 30 important pictures 
already blueprinted for production. 22 of 
which will be in color. The recent executive 
meetings at the studio concluded with the 
decision to place before the camera the most 
ambitious program of top-budget nroduc- 
tions in many years. 

Nearly half of the production program 
will be exceptionally high-budget films pro- 
viding for a total expenditure ot many mil- 
dollars previous 
production budgets. 

Emphasis on subject matter which will 
be of the 
everywhere was decreed, a policy which has 


lions of in excess of 


widest interest to moviegoers 
resulted over the past years in a substantial 
rise in the company’s grosses, it was de- 
clared. 

Announcement that U-I, which al- 
ready has five to be filmed in CinemaScope, 
will keep a close watch on this and other 


said 


wide-screen processes. 
The meeting charted the production of 
at least four romantic comedies with music, 
cast with bright young 
These decisions were 


personalities. 
reached at the an- 
nual executive production meetings, recently 
concluded, presided over by Milton Rackmil, 
president and attended by board chairman, 
N. J. Blumberg, executive vice-president, Al 
Daff; Edward Mull, vice-president in 
charge of production; David <A. Lipton, 
vice-president; James Pratt, studio execu- 
tive manager, and Morris Davis, business 
manager. 

\mong scheduled productions, the 
runs from the Broadway musical, “Song of 
Norway,” to “Away All Boats,” current 
best-selling novel by Kennet! Dodson; 
“The Galileans,” by Frank Slaughter, “All 
that Heaven Allows,” by Edna and 
Harry Lee, and “New Heaven, New Earth,” 
by Arthemise Also slated is “The 
Benny Goodman Story.” Also slated to go 
before the cameras are ‘‘Pillars of the Sky,” 
“The Charles Russell Story,” “Wind from 
Suva,” and “The Spoilers;” “A Day Called 
Also Francis picture 
production \bbott and 


range 


Lee 


Goertz. 


Tomorrow.” another 
and a 


Costello and several others. 


new with 


West Virginia Warns of 
Appeal to Congress 
The board of the West 


Theatres Association is officially 


Virginia Allied 
on record 
with that organization’s threat to seek Gov- 
ernment intervention in trade practices. The 
directors, meeting Monday, passed a resolu- 
tion warning that if the scheduled talks 
between Allied leaders and major distribu- 


would 


tors were unproductive, exhibitors 


have no recourse but to ask Congress to 


investigate motion pictures sales practices. 
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MGM Plans 
27 for Next 
I2 Months 


HOLLYWOOD: MGM _ will 
minimum of 27 important motion pictures 
during the next twelve months, Dore 
Schary, studio head, announced Wednesday. 

Eight of the new pictures will go before 
the cameras within the next sixty days, con- 
tinuing the accelerated production 
maintained since April, during which time 
nine films were started. 

With a total of 52 story properties in 
completed script form or various stages of 
writing, MGM’s long-range production plan- 


produce a 


pace 


ning assures a steady flow of production, 
with the company working two years ahead, 
he said. 

Among this group of 
pointed out, are stage plays and best-sellers 


projects, it was 
or potential best-seller novels considered the 
most important acquired by the studio in 
recent vears. 

Stage plays include the two current top 
Broadway successes, “Tea and Sympathy” 
and “The Tea House of the August Moon,” 
while a third, “The Tender Trap,” is sched- 
uled for tall opening in New York. 

Among recently purchased novels are 
“Mary Anne,” now first on the best seller 
list, “The Cobweb,” “The Female,” ‘“Bho- 
wani Junction,” ‘Charlemagne,’ “Black- 
board Jungle,” “Digby,” and “The Power 
and the Prize.” 

In addition MGM’s program includes such 
classics as “Ben Hur,” Sir Walter Scott’s 
“Quentin Durward,” “Green Mansions” and 
“In Missouri,” based on Mark Twain’s 
“Huckleberry Finn.” 

First of the eight pictures scheduled for 
the two months’ period is “Bad Day at 
Black Rock,” starring Spencer Tracy, 
Robert Ryan, Dean Jagger, Walter Bren- 
nan, Anne Francis, John Ericson, Ernest 
Borgnine and Lee Marvin, which starts film- 
ing at the studio next week, after two weeks 
on location. Mr. Schary produces with John 
Sturges directing from screen play written 
by Millard Kaufman and adaptation by Don 
McGuire. 


U-I| Sales Heads to Meet 
In Tokyo August 16 


Universal International Films announced 
this week the convening of a five-day Far 
Eastern sales conference in Tokyo August 
16. Americo Aboaf, vice-president and gen- 
eral sales manager, will preside over the 25 
delegates who will represent company offices 
in Japan, Hong Kong, Indonesia, Pakistan, 
India, Burma, Thailand, Formosa, the 
Philippines and Singapore. Also attending 
will be Fortunat Baronat, director of pub- 
licity for Universal International, and Char- 
les J. Feldman, vice-president and general 
sales manager of Universal Pictures Com- 
pany, now vacationing in the Far East, who 
will be guest of honor at the meet. 
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OHIO COURT RULES CENSOR 
LAW IS CONSTITUTIONAL 


COLUMBUS: The constitutionality 
of Ohio’s censor laws, including the 
$3 per reel fee, was upheld this week 
by Franklin County Common Pleas 
Judge Ralph Bartlett in a 22-page de- 
cision in the injunction suit brought 
against the board of RKO Pictures, 
Independent Theatre Owners of Ohio, 
Martin Smith and Horace Adams. 
Judge Bartlett held that neither the 
40-year-old law nor the collection of 
fees violates any provision of Federal 
or state constitutions. 

Bob Wile, ITOO secretary, said 
Tuesday the case will be appealed im- 
mediately to District Court of Appeals. 

The fees do not constitute a tax, he 
said, as claimed by plaintiffs. He ad- 
mitted that the fees “to some extent 
exceed the necessary cost for making 
inspections,” but that does not make 
them taxes. 

The Judge said that recent U. S. 
Supreme Court decisions have not nul- 
lified the police power of “sovereign 
states.” He added the Supreme Court 
“has not removed community control 
of films by censorship,” and his court 
“will not do so.” 

The judicial sense supporting the 
common sense still sustains the exer- 


cise of police power by a sovereign 
state, the judge stated. He said Ohio’s 
censor law as interpreted by the Ohio 
Supreme Court “is sufficiently clear, 
definite and comprehensive to pre- 
vent showing of obscene films.” 

The court said that to reject such 
films it is not necessary to determine 
the right of censorship. He declared: 
“Although liberty of expression by 
means of motion pictures is included 
within the freedom of speech and the 
press guaranteed by the U. S. and 
state constitutions, there still remains 
a limited field in which decency and 
morals may be protected from an of- 
fending motion picture by prior re- 
straint under proper criteria and stand- 
ard.” 

Meanwhile this week the Connecti- 
cut State Police Association approved 
a resolution urging passage by the 
State legislature of the establishment 
of a State Board of Censors to pass on 
motion pictures, plays, literature and 
comic books. Under the present situa- 
tion, each community must make a de- 
cision in individual cases with the re- 
sult that what is banned in one town 
may be authorized in a nearby com- 
munity. 





Union Head 
Sees Films 
World Force 


Tom O’Brien, M.P. and general secretary 


of N.A.T.K.E., British entertainment indus- 
try union, this week hailed the American 
and other motion picture industries for mak- 
ing the people of the world happy—some- 
thing, he said, politicians and governments 
had failed to do. 

Ralph D. Hetzel, vice-president of the 
Motion Picture Association of America, in 
the absence of Eric Johnston who is on the 
West Coast, presided at the lunch honor- 
ing Mr. O’Brien. Spyros P. Skouras, presi- 
dent of Twentieth Century-Fox, introduced 
Mr. O’Brien after paying tribute to British 
people. Mr. Skouras also said, “We have 
every desire to see a prosperous film indus- 
try in Britain.” He also urged the British 
visitor to inform his countrymen that the 
American distributors do not control theatre 
bookings. Mr. Skouras added, ‘Meritorious 
British films will be treated equally with 
American pictures. In fact at present the 


press and industry speaks very highly of 


sritish pictures.” 


Mr. O’Brien said he was in America fot 
discussions in New York, Washington and 
Hollywood on labor matters and to address 
the annual convention of the [.A.T.S.E. in 
and the Union 
in Regina, Canada. 


Cincinnati Trade Congres 
His principal work is, 
as he described it, “to talk over in a friendly 
thout main 
film 
unions in America and in Britain.” He said, 


“T have not come to dictate but have come 


way and see what we can do 


taining friendly relations between the 


as a friend.” The principal point currently 


in dispute between the film unions on both 
sides of the Atlantic is the amount of tele 
vision film production in England by Amer- 
ican interests. 

Turning to general matters Mr. O’Brien 
motion 
picture industry for western civilization has 
not been sufficiently recorded or recognized.” 


He urged leaders of the industry in America 


remarked, “The work done by the 


not to worry about criticism and remain 
confident of the films 
against television or any other competition. 
“The film industries of the world will never 
be destroyed by competition.” The speake1 
other 


draw ing power! 


concluded by praising Mr. Skouras 
company leaders, and Mr. Johnston and ihe 
MPAA. Of the MPAA, he 
international protective 
not one excells in efficiency and prestige the 


MPAA.” 


said, “of all the 


industrial societic 





BRITISH NEAR 
PEACE ON EADY 


Exhibitor Compromise On 
Increase in Seat Levy 
Seen Ending Wrangle 


by PETER BURNUP 
LONDON 


the disputants in the Eady wrangle seems 
to hold out brighter prospects of a 
being found out of the present deadlock. 
Explicit indication thereof is contained 
in a letter written by Claude Whincup, pres- 
ident of the Cinematograph Exhibitors As- 
Board of Trade’s Sir Mau- 


\ pe riod of cooler reflection by 


wa) 


sociation, to the 
rice Dean in the following terms: 

“You will be interested to know that there 
both and 
pondence immediately following the meeting 
Board of Trade the other evening 


have beer conversations corres- 
at the 
and |] 
anxious to see if, as a 
this matter 
without the 
figures.” 


can assure you that we are very 


result of further 
settled by 


necessity 


discussions, can be 
agreement, possibly 
of production of 
Based on Compromise 


Basis of the formal exchanges to which 
Mr. Whincup refer offer exhibitors 
during the adjournment of the meet- 

l soard of Trade 
of the levy in the higher seat 


s is the 


which involved 


rejected out of hand by 
lly at the 
theatre-circuit 


instance Oi 
interests. 


circuits have a virtual monopoly 


higher-priced seats but, with the very best 
; ge 
add cid. it 


itors could 


is difficult to see how 
t afford an increased 

seats even with the recent 
It seems inevitable therefore 
hat ate resolution of the problem 
vill turn on treatment of higher-priced seats. 
\ recent and 


turn of the box-cffice business will also 


gratifying improvement in 


igure prominently in the negotiations. 


See Increased Yield 


It is on that basis of improved business 
that the CEA last week another 
formal approach to the Producers’ Asso- 
ciation. The letter comments 
that with improved trading the new rates 
will likely yield £2.5 million per annum 
instead of the originally anticipated £2.3 
million. It points out also that if the levy 
is increased on higher-priced seats, as ex- 


made 


former’s 


hibitors have already suggested, the annual 
yield would be around £2.7 million. More- 
over, CEA claims that producers in any 
event will automatically receive from the 
tax remission £250,000 by extra 
film rental 

Reserving all their rights, CEA says that 
“if there is any genuine desire on the part 


way of 


24 





ATTENDANCE 


DECLINE SLOWS 


LONDON: The British Board of Trade 
Journal reported this week that the num- 
ber of admissions for the quarter ended 
March 27, 1954, was 325,664,000, a slight 
decline from the corresponding 1953 quar- 
ter. The Journal comments, however, that 
although the slight admissions increase in 
the fourth quarter of 1953 over the like 
1952 quarter was not continued in the 
1954 quarter, the latest decline was con- 
siderably less than for corresponding quar- 
ters in previous years. The Journal also 
pointed out that there were marked re- 
gional variations in attendances, and that 
both London and the southeastern area 
showed increases in admissions in the first 
1954 quarter. Gross box office receipts in 
the 1954 quarter were £27,756,000, a frac- 
tion lower than the like 1953 gross, but 
higher than the fourth 1953 quarter. 





of other sections of the trade to meet and 
explore the possibility of a settlement we 
will attend 

By its latest approach, CEA, it is felt, 
has at least revealed a willingness to nego- 


tiate; with a than chance 
of settlement being reached. 
The Exhibitors’ Association 
one now relatively minor point in the course 
of the week. As previously reported, CEA 
has maintained throughout the controversy 
that a settlement of the ancient ‘“break- 
figure” dispute was an essential ingredient 
in any overall Peace Treaty. It had been 
agreed by both KRS and CEA some weeks 
ago that the dispute should be submitted 
to eminent lawyer Cyril Salmon, Q. C., for 


now more even 


registered 


his “advice.” A secondary wrangle broke 
out when the exhibitors announced that they 
would be represented before Mr. 
by another distinguished lawyer, the former 


attorney-general Hartley Shawcross, Q. C. 


Salmon 


After weeks of acid exchanges this point 
also was referred to Mr. Salmon who has 
now that either party has the 
right to be legally represented. 

V 

CEA’s officers have formally acknowl- 
edged John Davis’s letter giving notice of 
the resignation of J. Arthur Rank’s theatres 
from the Association. 

The CEA letter says in part: “In view 
of the President of the Board of Trade’s 
hope for agreement, and as we shall not 
be reporting your resignation to the Gen- 
eral Council until September, we are hop- 
ing that you will be able to find yourself 
again in the CEA, pursuing both unity and 
agreement with us.” 


“advised” 


Enquiry at the Rank Organization in- 
dicates that no immediate reply is to be 
anticipated from Mr. Davis. 

V 

The House of Commons turned its at- 
tention last week to the several amendments 
made to the Government’s Commercial 
Television Bill by the House of Lords; 
notably the one requiring that “proper pro- 
recorded matter in pro- 
3ritish origin and 


portions” of the 
grammes should be of 
British performance. 

Labour opposition members wanted the 
defined. One 
moved an amendment to substitute for 
“proper proportions” the words “at least 
four-fifths.” Those who wanted to see Lon- 
don as a great film centre should support 
the amendment, he said, because Hollywood 
had its eye on London and would not allow 
it to become a big rival without a fight. 
Seeing the potentialities of the market here. 
Hollywood was. this making 3,000 
hours of television film in contrast with 600 
hours of entertainment film. 

Another Labourite claimed 
gramme contractors 
centive to put on “canned” American film 
rather than live British film. A play with 
three performers of British origin might 
cost £1,000; to import a recorded play from 
the U. S. might £50 or The 
economics of the position would make 
Britain a “refuse bin” (garbage can) for 
the American TV industry. He had been 
told that the first six months of commercial 
TV for this country was already in vaults 
in London. 

The Commons rejected the Labour sug- 
The bill has now completed its 
It awaits only 


“proportions” more closely 


year 


that 
every in- 


pro- 


would have 


cost less, 


gestions. 
passage through Parliament. 
the Royal \ssent before becoming law. 


Cinerama to Bow in 
Damascus Trade Fair 

The Department of State and the U. S. 
Information Agency announced this week 
that arrangements have been concluded with 
S. H. Fabian, president of Stanley Warner 
Cinerama Corp., for the showing of “This 
Is Cinerama” as part of the official repre- 
sentation of the United States Government 
at the International Trade Fair, to be held 
in Damascus, 
October 1. 
be the first presentation of the 
medium. A narration in Arabic will replace 
the current Lowell Thomas. En- 
gineers from Cinerama, Inc., which is pro- 


Syria, from September 2 to 
This Near East showing will 


overseas 
one by 


viding the equipment and technical services 
for the showing at the fair, are already on 
their way to Damascus. 


Italian Parliament Votes 
Increase on Ticket Tax 


ROME: The Parliament of Italy on Mon- 
day approved a 20 per cent increase in the 
admission tax, thus raising the levy from 
50 to 60 per cent on tickets 33c and up, with 
a slightly smaller increase for lower price 
admissions. The Government has indicated 
that the expected receipts of $7,500,000 will 
be used for aid to blind people. 
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Aé Pictures 
A Year New 
WA Record 


“This day is the major turning point. 

United Artists president Arthur B. Krim 
on Friday so termed the periodic “progress 
report” given that day to the trade press. 
Conversations that day among top executives 
had produced the information, he said, that 
beginning September 1, the firm will be able 
to deliver 48 pictures, costing $40,000,000 
or so, at the rate of four pictures per month. 

In each block of pictures, at least one 
would be a “blockbuster,” he added. A 
“blockbuster,” he explained is a_ picture 
which should do at least a minimum of 
$2,000,000—and perhaps even more. 

‘As a matter of fact,” Robert Benjamin, 
board chairman, commented: ‘Our only 
worry these days is 1957.” 

The 1956 season has even been taken care 
of, according to Mr. Krim. Currently, it is 
assured the company would be able to de- 
liver two pictures per month during that 
year. 

The net result, according to Max Young- 
stein, vice-president, who returned to New 
York last week after ten weeks surveying 
production and promotion in Europe, and 
whose observations were made part of the 
“progress report,’ is that United Artists 
will probably have 96 pictures within 24 
months. 

And, Mr. Krim added, even now “block- 
busters” for future seasons are being as- 
sured. Some of the money making personali- 
ties already signed are Joseph Mankewicz, 
Robert Rossen, Anatole Litvak, Harold 
Hecht, Burt Lancaster, Stanley Kramer, 
Jane Russell and her producing company. 

“T am extremely bullish about the motion 
picture industry,” Mr. Krim remarked. “And 
I must say we are trying to demonstrate that 
bullishness. We are ready to back our own 
judgment with costly pictures.” 

He cited the statistic that within the next 
eight weeks the company will have four pic- 
tures alone costing $8,000,000. These are 
“Night of the Hunter,” “Not as a Stranger,” 
“Gabriel Horn,’ and “Gentlemen Marry 
Brunettes.” 

The company’s returns have grown so 
steadily that the next 12 months should 
bring in $50,000,000, Mr. Benjamin asserted. 
He noted the grosses the first year of the 
new management amounted to $18,000,000; 
the second year, $29-$30,000,000; third, 
$37,000,000; and the should 
bring $40-$45,000,000. 


” 


current year 


New York Theatre Directory 

The new New York Film Board of Trade 
directory of theatres is available. It is said 
to be the only compilation of its kind. It 
covers theatres, circuits and drive-ins, in 
the boroughs of New York, in Long Island, 
New York State adjacent to the city, and 
New Jersey. 
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The Saga of Avenue U (continued) 
..- Chasing Those Chrome Pennies 


Al Greene, the newly famous mana- 
ger of Brooklyn’s Avenue U theatre, 
reports that his campaign to make 
amends with the Treasury Department 
for chrome-plating all those 24,000 
pennies, now is fully underway. As 
anyone who reads the papers—or the 
national magazines—knows by this 
time, Mr. Greene with showmanly 
zeal, planned to protest New York 
City’s new five per cent admissions tax 
by passing out shiny, chrome-plated 
pennies to his patrons to pay their 
tax. These he planned to deposit with 
Mayor Wagner, with appropriate fan- 
fare and flash bulbs, until the T-Men 
got on his trail and reminded him of 
a certain little Federal law forbidding 
the mutilation of currency. 

Mr. Greene now is trying desperate- 
ly to get back those pennies and, at the 
same time, leading a zealous one-man 
crusade against further mutilation of 
currency by anyone. He has planted 
in local stores tear-sheets of a “Life” 
article about him, accompanied by a 
pious warning that “it’s against the 
law to mutilate U. S. currency.” He 
also has alerted the various trade jour- 
nals which cater to the metal finishing 


industry to caution their readers about 
any such plans. These actions, he 
feels, should help convince the local 
U. S. attorney that he, Mr. Greene, is 
sincerely anxious to make amends. 

Getting back the pennies is a some- 
what slower process. The U im- 
presario contemplated holding a chil- 
dren’s matinee August 6, with admis- 
sion being one chrome-plated penny, 
but abandoned plans when it occurred 
to him both the Police and Fire De- 
partments might object to his squeez- 
ing 2,000 kids into his 500-seat house. 
Local banks and merchants now are 
alerted to his cause and are aiding in 
retrieving the ill-fated pennies. 

Other showmen, too, are cooperat- 
ing. Last week he received a nice little 
note from J. W. McGee, manager of the 
Aldridge theatre in Oklahoma City, 
along with one of those chrome-plated 
pennies which obviously had done a 
heap o’ travelling in a short space of 
time. Commented cheerful Mr. Mc- 
Gee, “With business as it is, you may 
be better off accepting those 10 years’ 
room and board for free.” Mr. Greene, 
thank you, would just as soon take his 
chances on the outside. 





Vitzgibbons 
Sees Upturn 
Under Way 


TORONTO: An improvement in the mo- 
tion picture industry can at last be seen for 


the first time in some time, John J. Fitz- 
gibbons, president and managing director of 
Famous Players Canadian Corp., told a 
luncheon-gathering of the chain’s top show- 
men in Ontario District “B.” 

Mr. Fitzgibbons paid tribute to these who 
had contributed to the increased business 
through their exploitation efforts. The gath- 
ering was made up of winners of the Bally- 
hon Bonanza Contest conducted by Dan 
Krendel, district manager. 

“Todav it is more difficult to get the box- 
office dollar and for the first time, we can 
feel our industry can see an improvement 
in the business,” said Mr. Fitzgibbons. 

He complimented the managers for their 
efforts to improve the business. He told 
them they were successful because they took 
the time to think about the jobs they had 
to do. 

“Vou are the kind of showmen who force 
the growing of the industry like an acorn 
is forced into a tree,” he said. “You take 


off the peel covering the nut. The ideas you 
get in ballyhoo is the kernel in that nut. You 
take the time to think about the job you 
do. You don’t take anything for 
You’ve seen the potential in that nut to sell 
tickets.” 

He complimented the managers for pro 


granted 


viding inspiration to the rest of the circuit 
As Dan Krendel put it: “We have set the 
pace for the important showmen in the U.S 
through our out-of-the-ordinary selling job.” 

Morris Stein, 
manager, told the managers: “None 


geeneral 


of the 


eastern division 


ideas in ballyhoo are new. It’s the manner 
in which they are presented.” 
Cash prizes were awarded to those who 
I 


won the contest. To the monthly-winners 


went special citations. 


New England Allied Joins 
Attack on Distribution 


The Independent Exhibitors of New Eng- 
land, a unit of National Allied, 
a board of directors meeting in Boston last 
week voted to align itself with Allied gen 
eral counsel Abram F. Myers and his posi 
tion attacking distribution 
The New England group urged that if other 
methods fail, the national body 


following 


sales policies. 
“should seek 
government intervention, as the last resort 
to guarantee the survival of the small in- 
dependent theatre.” 





HA. ollywood . <me 


by WILLIAM R. WEAVER 
VITH THE start of shooting this week on 
“Eddi Foy ind the Little 


for anybody's 


Seven Foys” 


larquee, 


1 


id all right the world 


days) three protes 


been running in 
for a goodly span 

in intersection of the ways 
Ihe three professionals 
lson, Jack Rose and Bob 
wo of these gentlemen have 
tT association goins 

now, commencing as 

the Bob Hope 


continuing on Over into 


iters fol 


notable ster of studios 


partnership 
rd gentlemen, long 
mself; and all of these part- 
partnership with Paramount 
is a corporation. (There is 

ing up here shortly.) 
Rose and Shavelson are 


Inc., their 


part- 
own 


Productions, 


hey put together a short 


any reasons, such as_ the 
a bus- 


Scribe 


ntages inherent in being 


working for one. 


vackage and in 
| 


to produce, 
ler appropriate ways deal in 
f motion pictures, of which 


the Seven Little Foys” is 


Scribe Productions is a partner of Bob 


Hope Enterprises, Inc., the company that 


26 


functions in behalf of, for and concerning 
Bob Hope in some of his activities, in the 
production of “Eddie Foy and the 
Little in which Hope is portraying 
Papa Foy, who was 
self in 

Scribe Productions and Bob Hope Enter 


Seven 
Foys,” 
quite a comedian him 


his time 


prices are partners with Paramount Pictures 
1e production of the picture, which is 
going in VistaVision Technicolor as 
per standing Paramount policy governing all 


in tl 
and 


production henceforth, and the film figures 
on the 


irties to the 


basis of past performances of all 


p tri-partnership, to be a box 
fice natural. 
Che 


which is to say 


described a qual, 
the 


split three ways, and 


partners are 
that earnings of the 


production are to be 
that the partners contributed equal 
Doubtless the deal is 


pattern’s 


three 
venture. 
that simple, but the 


values to the 
not actually 
like that, and this (getting down finally % 
the point mentioned above) is an especially 
example of the profit-splitting, 
tvpe of 


‘lear-cut 
haring, divided-responsibility 


risk-shi g, 


( 


production set-up that is coming into more 


l month out here where 


id use by the 


ice spre 
ins. It more likely 
the established pattern 
of production in the years ahead. 

The advantages of this kind of partner- 
shipping of risk and reward, trial and error, 


product beg 


} s 


th: not to becom 


appears 


are numerous and attractive, under current 
internal-rev- 
enue-ce partment regulations. Benefits to 
actors, directors, other top-salaried 


conditions, circumstances and 


writers, 
persons who stand a chance of keeping some 
money for themselves under a corporate 
irrangement, are self-evident. 

Benefits to producing studios with distrib- 
have not been so widely pub- 


in the profit-statements of som« 


irms 

d, save 
companies which have been engaging in 
this cooperative variety of procedure for a 
long enough time for the results to be re- 


flected in tl 
Benefits to 


leir reports. 

if any, are harder 
but it 
would reap a benefit from 
that must 
not, from the 
artisans. 


exhibitors, 


to pin down off-hand, does seem 
probable that they 
the product-improvement accrue, 
intensified 


-investing 


Ditto the public 


_— 


SEVEN pictures were started during 
week of 


July 


the 
record-breaking temperatures (16 


days over 90-degrees; former July 
record having 11) 


As te 


ests had 35 features in camera stage, here 


seven others were 


American inter- 


and 


completed. shooting, 


I 
and elsewhere, at weekend. 

Over in England, Walter Mirisch, Allied 
Artists executive producer, began filming 
“The Black in CinemaScope and 
Technicolor, with Errol Flynn, Joanne Dru, 


Prince,” 


PU 


THIS WEEK IN 
PRODUCTION: 


STARTED (7) 





COLUMBIA PARAMOUNT 


Womens Pr r Eddie Foy ar 
FILMAKERS 


COMPLETED (7) 


REPUBLIC 
Ator Kia 
20TH-FOX 


SHOOTING (28) 
A-A 


CO!LUMBIA 
“ae wee 


yaa) 


PARAMOUN 
Blue Horizon 


WARNER 
Youna at Heart 


LIPPERT 

Outsiders (Hamr 

TEDTEEEE CEU CETTE 
Peter Finch and Robert Urquhart in the 
cast directed by Henry Levin. 

Up in Alaska, Allied Artists’ Lindsley 
Parsons started “Ketchikan,” starring and 
directed by Mark Stevens, with Joan Vohs, 
Martha Hyer, Douglas Kennedy, Mort Mills 
and Cheryl Calloway also in the cast. John 
H. Burrows is associate producer. 
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J. if. Curtis. 
Cohn Son. 
Dies at 37 


Joseph H. Curtis, 37, advertising execu- 
tive and son of Jack Cohn, executive vice- 
president of Columbia Pictures, died Satur- 
day, July 31, of a heart attack in the North- 
ern Westchester Hospital. 

Mr. Curtis was vice-president of the New 
York advertising agency Donahue and Coe 
and formerly was a vice-president of the 
Weiss and Geller agency and the Biow 
agency. He also was associated with various 
theatrical interests. He once served in Co- 
lumbia Pictures advertising department and 
had investments in theatres in Washington 
New York, and Chicago. Mr. Curtis pur- 
chased the screen rights to the newspaper 
articles, “Crime on the Waterfront,” by 
Malcolm Johnson, later turning them over 
to Sam Spiegel who produced “On_ the 
Waterfront” from the screenplay as written 
by Budd Schulberg. 

He is survived by his parents; 
Mrs. Jewel Hart Curtis; two 
and Thomas, and two brothers, Ralph and 
Robert Cohn. 


his wite, 


sons, Bruce 


Jacob Meloff, 65 


Jacob Meloff, 65, general 
superintendent of the William Greenfield 
Theatres, Philadelphia and southern New 
Jersey, for the past 18 years, died July 25 
Surviving are 


maintenance 


at his home in Philadelphia. 
his wite, three daughters and two sons. 


Odeon Circuit Opens 
Odeon at Edmonton 


The newest house on the Odeon circuit of 
Canada is the Odeon, at Edmonton. It be- 
comes one of five operated there in associ- 
ation with H. A. Friedman. 
by Kaplan and Sprachman, Toronto, and is 
said to be the first house in Canada specific- 
It also is 


It is designed 


ally constructed for wide screen. 
equipped for stereo sound. Its opening pic- 
ture was J. Arthur Rank’s “Man with a 


Million.” 


West Pennsylvania Allied 
Backs Myers’ Statements 


The board of directors of Allied Theatres 
of Western Pennsylvania have joined the 
growing list of local Allied units endorsing 
Allied general counsel Abram F. Myers’ 
blast at distributor policies and threat to 
seek governmnet intervention. Following 
a meeting held in Pittsburgh last week, the 
board passed a resolution specifically endors- 
ing Mr. Myers’ statements and asking if 
the forthcoming Allied talks with distrib- 
utors fail, that national Allied be directed 
to seek government intervention following 
the national board meeting at White Sulphur 
Springs. 
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People in “Ia ews 


Mitton R. RAcKMIL, president of Universal 
Pictures, and Alfred E. Daff, 
vice-president, have returned to 
York from Hollywood. 


executive 


New 


Eric JOHNSTON, president of Motion Pic 
ture Association of America, was due in 
Washington Spokane Wednesday, 
and is scheduled to be in New York Mon 
day to address the International Motion 
Picture Distributors Association on_ the 
recent French 


from 


film pact. 

MANNY REINER, foreign manager of Samuel 
Goldwyn Production, has resigned. 

been 


Davip E. WeESHNER has 


producer's 


appointed 


representative for United 


Austro-Yugoslav Film 
Wins Selznick Award 


BERLIN: The Austro-Yugoslav film, “Die 
Letzte Brucke,” has won the fifth annual 
David O. Selznick award for European 
films that do the most to promote mutual 
understanding and good will between the 
peoples of the world, presented at the Ber- 
lin film festival. The film, produced by Cos- 
mopol Films, Vienna, directed by Helmut 
Kautner and starring Maria Schell 
3ernard Wicki, was the recipient of the 
Golden Laurel award. Golden Laurel medals 
for the noteworthy films other than the 
Golden Laurel awards were voted to: “The 
Conquest of Everest” (Britain); and “La 
(Spain). 


and 


Guerra De Dios,” 


MGM Signs Quimby to New 
Long-Term Agreement 
Fred C. Quimby, head of 
subject production and 
this week was signed to a new long-term 
contract 30th 
with the company. The signing of the new 
contract also marks the 15th anniversary 


MGM short 
cartoon producer, 


on the occasion of his year 


of Mr. Quimby’s cartoon characters, “Tom 
and Jerry,” 
of the eight 
MGM 


signing of the 


who have been awarded seven 


cartoon “Oscars” won by 
1940, Simultaneous with the 
new pact, the studio an 


nounced the immediate organization of two 


since 


new live-action short subject units, one for 
dramatic subjects and the other for situa- 
tion comedies. The addition of two cartoon 
units was announced last week. 


Two Baltimore Houses 
Change Hands and Policy 


BALTIMORE: Two major subsequent-run 
theatres here are changing over to an art- 
film policy. They are the Centre, where 


\rtists’ “Suddenly,” 
production. 


DIA PARKER has been appointed head ot 
the national contract department for Selz 
nick Releasing Organization. 


Louis B. Mayer has returned to Hollywoo 
from New York. 
WILLIAM E. 


field sales representative for Radio Cor 


CHEESMAN has been ap] 


poration of America theatre products 


] 


the eastern and northeastern regions 


ROSEN, executive lent 
Stanley Warner 


last Sunday for an 


SAM vice-presi 


left New York 


extensive tout 


Corp. 


western Europe. 


renovation starts July 1. When it 
the first week in August, it will be known as 


reopens 


Cinema Centre. 

M. R. 
I. A. Rappaport interests, announced thx 
theatre Morris 
Mechanic. The Rappaports already operat 


Rappaport, general manager of th« 


has been taken over from 

the Town, Hippodrome and Little 
The other 

closed last 


open July 30 as The Cinema, according to 


house is the Linden, whicl 


week for remodeling. It will 

] 
Howard Wagonheim, vice-president of the 
Milton Schwaber Theatre 
Linden. Plans call for complete renovation 
and re-seating. 


which owns the 


Hewitt District Head 
Of Fox Wisconsin 


MILWAUKE!I 


and booker for 


Gordon Hewitt, film buyer 
Fox Wisconsin 

district 
following the retirement of Harold J. 
gerald. The 
Charles P. 
Theatres, Inc. 


\musement 


Corp. has been named manage 
Fitz 


Was n ice by 
Skouras, president of National 


Fox Wisconsin 


appointment 


parent ot 


Kansas-Missouri Meeting 
September 28 and 29 will be the two days 

for the annual 

Missouri Theatre Association, in the 


K insa 
Hotel 


President, Kansas City, the unit announced 


convention of the 


after a meeting of the board of directors 
; 


in that city last week. The board also has 
decided there will be no “commercial dis 


plays” at the affair, 


Levy Joins I.F.E. 


Arthur H. 


leasing Corp. as sales representative for the 


Levy has joined I.F.E. Re 
Phila 
Mike 


branch 


Washington and 
Levy, 


exchange areas of 
delphia. Mr. 


Seigel, has 23 years of 


who replaces 


sales and 


managerial experience in the industry. 





ie Vational 


ALBANY 


The simultaneous move-over of “Apache” 
from Strand to Ritz and of Living It Up” 
from Palace to Grand proved the adage that 
pictures make business, even 
compete”. Vacations sent 
away Stanton Patterson of the 
Leland, and A. O. La Flamme of the Strand. 
Louis Rapp, Erie, Schenectady, is substitut- 
ing for Patterson and Oscar J. Perrin, 
Madison, for LaFlamme. .. . William With, 
Palace manager, and John Gottuson, assist- 
ant, returned from vacations. Herbert 
Schwartz, Columbia salesman, has gone to 
Ellenville in the Catskills. Proctor’s in 
Schenectady will present Tommy and Jimmy 
Dorsey’s orchestra as an added attraction 
\ug. 19, Fabian city manager Guy A. 
Graves announced. . . . Harry Lamont fea- 
tures a new playground and kiddie rides at 
Riverview drive-in, Rotterdam. 


ATLANTA 
Hegarty, manager of the Florida 
theatre, Fla., has been transferred 
as manager of the Silver Moon drive-in at 
Lakeland, Fla., a unit of the Floyd Circuit. 
Floyd Boeman, takes manager ol 
he Florida, transferred from Tarpon 
Springs. ... The Variety Club, Jacksonville, 
Fla. expected to open its new Club Room in 
the Roosevelt Hotel about August 6. . 
George Anderson, booker at RKO, Jackson- 
ville, Fla., was in visiting. . .. Betty Burts, 
has joined Dixie Theatrical Printing Co.... 
Kate Wright, formerly with Astor, goes 
over to Kay Exchange. . .. Miss Elizabeth 
Montize is now with Astor Pictures. She 
replaces Mrs. Rose Lancaster, now with 
Strick-Land Films. ... William Richardson, 
resident of Astor, checked in after a visit 
. Leonard Burch, branch man 
World Films, is back at his 
after visiting his parents in New York. 
Jimmy Bello, special representative for 
Astor, is back on the row after holding 
down the shipping department during the 
vacation of Gus Lee... . The WOMPI held 
at the Henry Grady 


“oood good 


when they 


managers 


Jack 
Sebring, 


Over as 


its monthly meeting 


Hotel. 


BALTIMORE 


Richard Dizon, Town manager, was es- 
corting Virginia Gibson, one of MGM’s 
starlets from “Seven Brides For Seven Bro- 
thers,” about town on an interview tour... . 
Cliff Jarrett, Warner salesman for eastern 
shore territory, was vacationing in Ocean 
City. Coblentz is installing 
CinemaScope equipment in his Alpha thea- 
tre... . Jack Cosgrove, “Newspost” feature 
writer, attended the Allied Motion Picture 
Theatre Owners picnic as guest of C. Elmer 
Nolte, Jr. Sam Isaacson, Stanley pro- 
jectionist, vacationing in New York, 
and Jack Sidney, Loew manager, was vaca- 
tioning on Long Island. Caryl Ham- 
burger, presently manager of the Little 
theatre, will become manager of Rappaport’s 
Cinema Centre when it opens this month. ... 
Rodney Collier, Stanley manager, is back 


Oscar 


Was 


28 


from vacation 

est, the Cinema, opened last week after a 
complete remodeling and renovation. House, 
formerly called the Linden, is now the 
Cinema, a 500-seat art house. Walter 
Gettinger, Howard theatre, is back from 


New York. 


BOSTON 


The best summer business in many years 
was registered in the downtown theatres 
with “Gone With The Wind,” “Duel In 
The Sun,” “Magnificent Obsession,” “The 
Caine Mutiny” and “Living It Up.” All 
were well above expected grosses. ... Ben 
Babb, recently returned to the SRO staff as 
head of publicity and advertising, spent a 
day in town visiting Joe Levine of Embassy 
Pictures, distributor of “Duel In The Sun” 
for New England. ... The 900-car V F W 
drive-in, West Roxbury, built by the Red 
stone Drive-in Theatres opened August 5. 
It has a 120-foot wide, curved screen with 
both magnetic and optical sound 
tracks for the showing of CinemaScope 
films. ... The annual Variety Club Day At 
The Races is set for August 19 at Narra- 
gansett Park where members will be the 
guests of Judge Dooley at the Terrace Club. 
... The 20th-Fox Little theatre in the ex- 
change has been equipped with CinemaScope 
pictures. ... The Katahadin drive-in, Matta- 
wamkeag, Maine, is set to open by the end 
ot August 


BUFFALO 

Billy Keaton, chief barker of the Variety 
club and his wife, Reggie, are publicity 
chairmen for the 1954 Mistletoe Ball to be 
staged in Williamsville, Dec. 27. Free 
movies are being shown each Sunday after- 
noon through Aug. 29 in the Buffalo Mu- 
seum of Science. The films are from the 
museum's Film Library. .. . Charles Coburn, 
veteran screen star, made a personal appear- 
ance at the Eckel in Syracuse in connection 
with the showing there of “The Rocket 
Man”. Bill Rosenow, manager of the 
Skyway Lakeshore drive-in, has moved into 
his new mansion in Orchard Park, where his 
personally-cooked, garden-grill dinners are 
a feature when guests show up to admire the 
... The Falls Autovue and the Star- 
lite drive-ins in the Cataract City are now 
using an attractive combination ad in the 
“Niagara Falls Gazette.” Buffalo’s new 
TV station, WGR-TV expects to start pro- 
gramming Aug. 14. Watching the 
movies at the Grandview drive-in on Route 
5 and Lake street, Angola, the other eve- 
ning, Joseph Maracle of Buffalo was injured 
when he was struck by another car. 


CINCINNATI 


Closing the summer season of opera at the 
Cincinnati Zoological Gardens, which be- 
cause of outstanding business was extended 
for an additional week, has removed at least 
some of the theatre competition. Many 
of the suburban houses report that their 
business is better during the heat of the 


single 


place. 


Spotli 


ht 


summer, as patrons come in to take advan- 
tage of the cooling system \mong vaca- 
tionists are Joseph F. Alexander, RKO city 
manager and manager of the RKO Albee, 
and Louis Wiethe and family. . . . The Cin- 
cinnati Variety Club. Tent No. 3, is making 
plans for its annual golf tourney to be held 
at the Summit Hills Country Club in late 
August. The affair has attracted a big fol- 
lowing in previous years. .. . The neighbor- 
hood Rossville, operated by George Tur- 
lukis, at nearby Hamilton, Ohio, has cele- 
brated its eighth anniversary. \mong 
CinemaScope installations recently reported 
in Ohio are the Midway theatre, in Bethel, 
and Andover theatre, in Andover, and the 
Cruise-in, at Lancaster. In Kentucky, the 
following installations have been or soon 
will be made: the Hippodrome, at Corbin, 
the Shelby theatre, at Shelbyville, the Bell 
theatre at Pikeville, the Harlan drive-in, at 
Martin’s Forks and the Lake drive-in, at 
Hickman. 


CLEVELAND 

Contrary to general belief, big screen at- 
tractions are drawing big crowds in spite of 
high temperatures, outside entertainment, 
straw hat theatres, horse racing and vaca- 
tions. Leslie Hirsch resigned from 


Monogram to become a full-time house wife. 
MGM office manager George Bailey is 


vacationing. ... Frank Slavik did not renew 
his lease on the Shane drive-in, Andover, 
which will henceforth be operated by the 
owners. Mark Goldman, IFE division 
manager, attended the company sales meet- 
ing in New York. . John C. Wein, B-5 
business manager, is making friends by sub- 
stituting for vacationing shippers. He did 
a two-week stretch at Republic and now he’s 
at RKO where he was head shipper for 28 
years before going into union organization 
work. . The U.S. Army has purchased 
steel CinemaScope frames from Selby In- 
dustries, Inc., headed by John Selby. 
Herbert Ochs, head of the Ochs operated 
drive-in circuit, is making a tour of his 
Canadian theatres accompanied by Mrs. 
Ochs. ... Mike Bodit, Hippodrome assistant 
manager, vacationed in New York 
more shows. 


COLUMBUS 

The Lyric at Greenfield, Ohio, has been 
ordered closed by the Ohio Division of Fac- 
tory and Building Inspection. J. Wonder- 
berger, supervisor of inspection, said the 
order would continue in effect ‘‘until certain 
existing conditions” in the theatre building 
are corrected. Mrs. Theofani Pekras, 
mother of Ted Pekras of the Oak theatre, 
died. . Mrs. Virgil Jackson, wife of the 
former owner of the Uptown and other 
theatres here, is visiting her son and daugh- 
ter-in-law, Mr. and Mrs. James A. Jackson 
of Grandview. Mr. Jackson will be here 
later in the summer. The elder Jacksons are 
now operating the Saddle and Surrey guest 
ranch near Tucson, Arizona. . . Actors 


seeing 


(Continued on following page) 
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Duncan Renaldo and Leo Carrillo were here 
as stars from Tom Packs’ circus for a bene- 
fit show for the Columbus Boys’ Club. . . 
James Bushman, WTVN executive who has 
been chairman of the temporary board of 
directors of the Showmen’s Club, will leave 
for a new position with a Yuma, Arizona 
television station. . . . The State, Wester- 
ville, Ohio, is planning to install Cinema- 
Scope equipment. 


DENVER 


About $15,000 damage was done to the 
East drive-in, owned by Wolfberg Theatres, 
in a rain and hail storm driven by a high 
wind. The force was such that speakers 
were torn out of the ground. The storm 
happened in the daytime. . . . Harold Cun- 
yus, owner of the Roxy, has leased the 
Alpine, renamed it the Uptown, and is re- 
opening it after he installs CinemaScope and 
does some other remodeling and renovating. 
The house has been closed for some time. . . . 
Lou Astor, circuit sales manager for Colum- 
bia, was in conferring with Robert Hill, 
branch manager, and with Harold Green, 
Salt Lake City branch manager. . . . Pete 
Meirs is building a 250-car drive-in at Lusk, 
Wyo. ... Joe Stalman, partner in the Mile- 
High drive-in, Douglas, Wyo., has sold his 
interest to his three partners. . John 
Pietrantonio, booker at Lippert Pictures, is 
vacationing. 


DES MOINES 


Central States held a gala opening of its 
new drive-in theatre on Highway 30 outside 
of Boone. Special entertainment was a fea- 
ture of the ceremonies on July 30....A 
flash fire in the projection booth at the 
Varsity theatre, Des Moines neighborhood 
house, caused about $1,500 in damages the 
other night. ... Patrons of the Corral drive- 
in at Cherokee helped the theatre and its 
staff observe its fifth year... . Oky Good- 
man of Villisca has purchased an interest 
in the Oskaloosa Theatre Co., Oskaloosa, 
and has taken over as city manager of the 
Rivola, Mahaska, and the drive-in theatres. 
. . . Irving Sochin, Universal general man- 
ager of short subjects, and Lester Zucker, 
district manager, called on Universal man- 
ager Lou Levy last week... . Milt Feinberg 
is back at his NSS desk following a two- 
week illness. . . . Eleanor Powell of Central 
States was married recently to Donald D. 
Dingeman of Des Moines. 


DETROIT 


Every time visiting students show up in 
the area, Alden Smith throws out the wel- 
come mat at his Oak drive-in in Royal Oak. 
The latest group was made up of Chilean 
Civil Air Patrol cadets... . This Is Cine- 
rama has added another matinee for the 
benefit of Detroit’s big tourist season. This 
will be on Mondays for the rest of the 
summer... . Betty Carr, one of the “seven 
brides” was a promotion visitor. .. . Man- 
ager C. E. O’Bryan previewed “On the 
Waterfront” with the regular showing of 
“Ring of Fear”.... WX YZ-TV has bought 
26 Italian pictures for television use accord- 
ing to James Riddle, president. . . . Wilson 
Elliot, manager of the Jewell, Mount Cle- 
mens, staged an auto race in connection with 
the showing of “Johnny Dark.” . . . Percent- 
age suits have been brought by Paramount, 
Warner Bros., RKO, 20th-Fox and Uni- 


MOTION PICTURE HERALD, AUGUST 7, 1954 


versal against The N-K_ theatre, Grand 
Rapids, and the N. K. drive-in, Muskeegon. 
The theatres are operated by Nick Kuris of 
Grand Rapids. 


HARTFORD 


Mrs. Paul W. Amadeo, wife of the general 
manager of Turnpike Theatre Corp., New- 
ington, Conn., has returned to their Hart- 
ford home, following surgery. . Jack A. 
Sanson, manager of the Stanley Warner 
Strand, Hartford, is back at his desk, follow- 
ing a Pennsylvania-Connecticut vacation. 
Harry Corlew was relief manager... . Rube 
Lewis, stage manager at Loew's Poli Pal- 
ace, and business agent of Local 84, IATSE, 
Hartford, has resumed his duties, following 
surgery. ... Lou Anger has installed Super- 
Scope lens at the Barnum theatre, Bridge- 
port.... Mrs. John E. Petroski, wife of the 
Palace, Norwich, manager, has left Law- 
rence Memorial Hospital, New London, fol- 
lowing surgery. . . . Bill Landers has been 


named assistant manager of the Stanley 
Warner Garde, New London, replacing 
Thomas D. Ganon, resigned. . . . Nick E. 


3rickates, manager of the Garde, New Lon- 

don, has returned there from Oid Orchard 
Beach, Me. ... Miss Tillie Pysyk of Loew’s 
Poli, Norwich, has returned there from San 
Francisco. 


INDIANAPOLIS 


Joe Bohn, Real Art branch manager, is 
spending a few hours at the office each day 
after recuperating from his recent illness. ... 
Ed Bigley, United Artists branch manager, 
is building a new home. . . . Dick Lochry, 
operator of the Arlington and treasurer of 
the Allied Theatre Owners of Indiana, is 
the proud father of a boy, Jimmy, born July 


Town and Country Summer Theater in 
“Angel Street” this week... . Dean Brown 
has booked Erskine Hawkins and _ his 
“Rhythm and Blues” show for two perform- 
ances on the stage Aug. 12. Tommy 
McCleaster, 20th-Fox division manager, vis- 
ited the office here last week. . . . Universal 
is remodeling its building on film row. 
Ground floor private offices for salesmen are 
in the plans. . . . Both Columbia and RKO 
installed air conditioning here this summer. 


JACKSONVILLE 


Byron Adams, UA division manager in 
Atlanta, came to the branch office here for 
conferences. . . . Bob Stevens, 20th-Fox 
salesman, escaped with slight injuries in an 
auto accident at Tampa... . Paul Hargette, 
Columbia branch manager, was back from 
Miami where, he said, “The Caine Mutiny” 
had had terrific openings at three of the 
Wometco circuit’s houses. . . . CinemaScope 
made its first appearance for Negro theatre 
patrons in north Florida when “The Robe” 
opened at the local Strand. . . . Bob Capps, 
MGM salesman, served temporarily as 
branch office manager. . . . Buford Styles’ 
U-I staff embarked on an August shorts and 
features drive honoring Jimmy Frew, U-] 
division manager, Atlanta. Marvin 
Schubert resigned from his post on the 
Columbia booking staff... . John N. Spear- 
ing, business agent for IATSE Local No. 
511, projectionists, and Angelo Sands, 
Miami business agent for IATSE Local No. 
316, stage employees, left to attend funeral 
rites in Atlanta for Fred Raul, an interna- 
tional IATSE secretary. .. . Ed Sheil, FST 





home office, took off on a delayed vacation. 


. Laurel Barton returned to her FST desk 
after illness. . .. Phyllis McCutcheon subbed 
for Flo Korch during the latter's lual 
leave from her FST duties. 

KANSAS CITY 

Walter H. Kirkham, head booker for 

Commonwealth Theatres, where started 


as bookers’ sceretary 17 years ago, died July 
27, aged 42 years. He is survived by his 
wife. The extreme heat and 
drought this summer, added to drought of the 
past two years, have created a serious con 
dition in parts of Kansas and Missouri, 
for communities primarily dependent on 
farm income. Hot weather continues a 
factor in the relatively high level of theatre 
attendance in theatres air-conditioned. Both 
subsequent as well as first runs are having 
generally better income than for the summer 


extended 


and 


of 1953—part of which is credited to quality 
of product. The RKO Missouri has 
broken a house record with “The High and 


the Mightv,” now in its fifth week and the 
longest run for any attraction at this theatre. 


LOS ANGELES 


Upon returning from her vacation, Mat 
garet Murphy announced her engagement to 
Roy Muddell. They plan to marry this Fall. 


Judy Poynter has been assigned the 
buying and booking duties for the re-opered 
Grove theatre, Lemon Grove, which is now 
owned by Langford and Long. Ihe 
Foothill theatre in Rialto has joined the 


booking office of Earl Johnson. 
Tripp, Warner salesman, off to 
to attend the opening of the Capri 
theatre, which was formerly the Egyptian. 
The Capri has been completely reequipped 
and re-decorated and is being operated by 
Burton Jones, who also has the Helix thea 
tre in La Mesa. . “The Caine Mutiny” 
completed its initial stanza at the Hillstreet 
and Pantages theatres with a total of almost 
$81,600, which broke a house record at the 
Pantages held by sells of St. Mary's.” 


MEMPHIS 


Sale of Petit Jean theatre at Morrilton, 
Ark., and Spa at Hot Springs, Ark., to 
United Theatres Corporation. is announced 
L. M. Mange, Isaac H. Roland and O. G 
sold | 


(,eorge 
San Diego 


new 


\bernathy Petit Jean and Dickinson 
Operating Co., sold Spa to United. These 
purchases bring to 26 theatres in eight 
Arkansas cities operated by United. 

Carl Skaggs, formerly with Princess and 
Legion theatres in Mayfield, Ky., has ac 
cepted a position with the Plaza, Luciann 


and Rosemary theatres in Memphis. Skaggs 
was formerly office manager of MGM at 
Memphis. ... W. E. and Arthur Elkins, 
brothers, who operate Elkin theatres at 
Aberdeen, Miss., have returned from a va 
cation at Atlantic City. R. G. Varner, 
owner, has closed Star theatre at Hermitage, 
Ark. Ben Cammack, district 
RKO, and Jimmy Frew, Universal district 
manager, were in town from Dallas 


MIAMI 


Welcomed back by fellow workers of 
Wometco and WTVJ, Mark Chartrand has 
returned to his public relations chores aftet 
an extended leave of absence. ... Leon Net 
ter, Florida State Theatres president, and 


manager 


(Continued on following page) 





iiimued from preceding page) 


Bob Harris, in charge of confections for 
the same organization, were down from 
Jacksonville on a business trip. Not on 
the gram was the recent hold-up of the 
e Langlois, at the Maytair Art 

Dana Bradford, manager of the 

called to Bradenton, Fla., re- 

I other suffered a heart 

ag Collins has been relieving in 

absence with Dave Kay as assistant... . 
projectionist at Mayfair 
ospitalized recently for minor 
Ruth Warren, secretary to 
Florida State Theaters’ di- 

is on a vacation that will 


‘arolinas and New York. 


MILWAUKEE 
\n area meeting was held by Wisconsin 
t Mt. Horeb this past week. It was 
1 Che next regional meeting 
vy Wisconsin Allied will be 
at the Wausau Hotel, Wausau. 
of Wisconsin, Tent 14, honored 
re at a testimonial luncheon, 
the Boulevard Inn. Kilburg, 
f Supurdisplay, distributors 
it, is now connected with the 


He 1s 


Silvers, 


lay Co., Chicago. 
Barker of Tent 14. 
for Eskin Theatres, 1s 
a baby boy. Prizes 
contests, cards and golf, 
the highlights of the Wis- 
unnual stag outing and goli 

I 


nbe r 13. if srvnwood 


RLEANS 


heat Service Company, buyer and 
Dixie Theatres’ Rex, Hammond, 

1 of its closing July 27 for an 
Theatres No. 1 and 

Polk, Leesville, La. will reopen 

» summer while the National 
training there Mrs. L. M. 
Transway that she has re- 
Carolyn, New Hebron, Miss. for 
howings for a short time only, 
full time schedule later in the 

.. O. Fomby, who for many years 
rated the Paula, Homer, La. sold it 
opposition, Mrs. W. P. Florence, 
e Pelican. The new management 
wer August 16... . Gordon Brad- 
ount’s assistant southern division 
the local exchange. ae 
Mrs. Isabelle 
who resigned, as stenographer 
booking department. 
Rene Brunet, Jr. co-owner of the 
Imperial, is back from Los Angeles where 
he attended the funeral of his aunt Justine 
Brunet. whom many of the old timers re- 
associate in the long-time 
Harlequin, a neighborhood thea- 


NEW 
‘ 


| ket 
pooke 


Ni 
\ugu 


(suard 


was at 
mptet re places 
‘Bros. 


local 


as an 


OKLAHOMA CITY 

The Yale theatre, Sapulpa, Okla., was 
destroyed by fire July 27. Jimmy Zartaludes, 
; the theatre and owner of two 
destroyed bv the fire, pre- 
dicted damage would run more _ than 
$300,000. NE “66” drive-in theatre, 
Oklahoma City, has installed a giant screen 
for CinemaScope pictures. Twilight 
Gardens drive-in theatre is the first Okla- 
show “The Robe.” 


mianagel 


other buildings 


homa City drive-in to 


30 








MINNEAPOLIS THEATRE SPOTS 
REAL ART WITH REEL ART 


MINNEAPOLIS: When one thinks of an 
“art” house, he usually associates it with 
foreign and “carriage trade” pictures. The 
Westgate theatre in suburban Minneapolis 
is an art house in the real sense. It not 
only shows a variety of “art” pictures, but 
actually has art exhibits. 

The project had its beginnings when John 
Sherman, art and music critic of the Min- 
neapolis “Star and Tribune,” suggested to 
Martin Stein, theatre, that 
there was need in Minneapolis for an addi- 


owner of the 


tional showplace for contemporary art. 
Feeling that his house was ideal for such 
Mr. Stein went ahead with 
plans to convert the lobby and lounge of 
the theatre into an art gallery. First he 
contacted the Minnesota Artists Association 
and 
exhibits. 


an innovation, 


secured its cooperation in furnishing 
Then he proceeded with the actual 
physical conversion of the lobby and lounge. 
The walls, which formerly were beige with 
a flowered print design, were all painted a 
medium This color 
tends to give both the 


shade of gray. scheme 
lobby and lounge a 
feeling of spaciousness and at the same time 
provides a background which does not de- 
tract from the exhibits. 

Overhead spot lights were installed on the 
ceiling in both the lobby and lounge for 
maximum illumination of the exhibits. Three 
modern black wrought 
legs and off-white cushions were set along 
the sides of the lounge. Gray asphalt tile 
floor to blend with the walls was laid in the 


benches with iron 


lounge in contrast to a multi-colored carpet- 
ing in the lobby. 

The exhibits are changed approximately 
every three weeks. A cross-section of works 
by well-known Minnesota artists has been 
shown. Usually the Westgate concentrates 
on the works of one artist at each showing, 


MARTIN STEIN 
and pictures on exhibit may be purchased by 
theatregoers. 

The house is located near the Edina Coun- 
try Club district, a swank residential area, 
although it does draw patrons from a wide 
The small, intimate house attracts a 
both “art” 
films arid art exhibits, and the gallery has 


area. 
clientele which is interested in 
been well received. 

“There has been an attempt to keep the 

level of the theatre one of congeniality and 
artistry,” according to Sam Niefeld, man- 
ager of the Westgate. 
Mr. Niefeld has observed that 
persons with supposedly little 
interest in art tend to spend from 15 to 20 
minutes before and after the show looking 
at the exhibits. 


However, 


even some 





\dmission prices were at the regular level. 

Samuel Carr Scott, 59-year-old motion 
picture distributor in Oklahoma City, died 
July 25 at St. Anthony hospital. He had 
been ill four months. Mr. Scott came to 
Oklahoma City about 25 years ago and has 
since worked in various capacities in the 
motion picture industry. Survivors are his 
wife; two sisters, a brother. 


PHILADELPHIA 


Robert Weiner, field representative for 
Columbia Pictures in Chicago, and son ot 
Harry E. Weiner, district manager here 
for Columbia Pictures, was married to Carol 
Sabel last week in Chicago. . . . Jesse Shields 
was reelected president of Local 307-A, 
Negro union of Motion Picture Projection- 
ists, with Alvin Reavis, projectionist at the 
Vogue, elected business manager. . . . Frank 
B. Porter, veteran theatre man in Reading, 
Pa., and official in various theatre employ- 
ees’ unions there, left an estate of $15,000 
or more in personal property, court house 


records disclosed. .. . The annual golf tour- 


nament and dinner dance of the local Vari- 
etv Club, Tent No. 13, is scheduled for 
September 17 at the Meadowlands Country 
Club, Blue Bell, Pa.... Dr. Peter J. Favini, 
son of Louis Favini, owner of the Favini, 
Scranton, Pa., was appointed chief resident 
physician at the Scranton State Hospital.... 
Nate Milgram announced that his new De 
Luxe Theatre Booking and Buying Service 
here is now handling the Cross Keys, New 
Oxford, Pa., and the Riverview drive-in, 
Pittstown, Pa. ... John Mulkerin serving as 
relief manager at the Comerford’s Orient, 
Globe and Rialto in Scranton, Pa. ... John 
Schaeffer has taken over the Realart Film 
Exchange from Nelson Wax, who left the 
industry to become Philadelphia branch 
manager for the American Health Insurance 
Corp. 


‘Broken Lance” and “Francis Joins the 
WACs” will follow the current “Garden of 
Evil” into the Fulton. Bill Elder, the 

(Continued on Opposite page) 
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(Continued from opposite page) 
manager of Loew’s Penn, is on a three-week 
vacation to his native Milford, Conn. 
“Susan Slept Here’ will follow the current 
“King Richard and the Crusaders” at the 
Stanley. . “Hobson’s Choice,” first click 
in the Squirrel Hill in some time, seems set 
for a healthy run. “Caine Mutiny” is 
doing sensational business in the Harris... . 
“Gone With The Wind” is still drawing 
heavily in its third week after a lusty $25,000 
in its second Penn stanza... . “The French 
Line,” recently yanked from the Fulton 
booking chart, goes first-run into ten local 
and district drive-ins Aug. 14. Bill 
Zeiler, Harris manager, took off for a two- 
week vacation in Winchester, Va... . “This 
Is Cinerama,” approaching its ninth month 
in the Warner, developing second wind and 
averaging a most. satisfactory $14,000 
weekly. 


PORTLAND 


First run business continues to boom de- 
spite the heat and hiked admissions. Strong 
product is paying off. Dwight Long, 
producer of “Tanga Tika,” was here for a 
week to work with Guild theatre manager 
Marty Foster. . . . Journal drama editor 
Arnold Marks is off to Ashland, Ore. for a 
few days for the Shakespearean Festival... . 
Oregon film men will have their annual 
golf tourney at Tualitan Country Club Aug. 
10-11. . . . Bert Gamble has taken over the 
manager’s position at Evergreen’s Oriental 
theatre. Oscar Nyberg moves to top 
spot of soon-to-be-opened Fox. . . . Charles 
Skouras has set Aug. 12 for invitational 
premiere of the house. 


SAN FRANCISCO 

N. P. “Red” Jacobs, president, Favorite 
Films of California, Inc., has moved his 
office from San Francisco to Los Angeles 
where he will take up residence. . . . William 
Greenbaum’s Film Booking Agency of 
Northern California took over two new ac- 
counts: Tioga drive-in, Merced and Tokay 
drive-in, Lodi. .. . The Robert Clark Book- 
ing Agency took over booking and buying 
for Dos Palos drive-in, Dos Palos. ... On 
August 11, drama editors of three San 
Francisco newspapers (Hortense Morton, 
“Examiner”; William Hogan, “Chronicle” ; 
Fred Johnson, “Call-Bulletin’”) will be in 
Los Angeles for the premiere of “Rear 
Window”. . . . Al Shmitkin, Warner Bros. 
manager, was in Los Angeles the past week 
for a conference. ... L. E. Tillman, Colum- 
bia manager, was expected back from Los 
Angeles meeting with Lou Astor of New 
York, .. Kenneth E. Ketner, former as- 
sistant, Downtown Paramount, Los Angeles, 
is now assistant at the Paramount here, re- 
placing Lawrence Tovar who resigned. . . . 
George Helms replaced J. J. Wright as as- 
sistant regional manager of the San Fran- 
cisco area of the Army and Air Force Mo- 
tion Picture Service office. Wright has been 
transferred to the New York office of MPS. 


ST. LOUIS 

The Ozark theatre, Bismarck, Mo., has 
closed for the remainder of the summer sea- 
son beacuse of the excessive heat. It will 
reopen September 11 and will run four days 
a week thereafter. .. . Ray Conner, manag- 
ing director of the Ambassador theatre, St. 
Louis, announces that Cinerama, in its twen- 
ty-fourth week, is still going strong. 
H. M. “Gilly” Burnett, manager of the 


MOTION PICTURE HERALD, AUGUST 7, 1954 


Granada theatre in Mt. Vernon, IIl., has 
announced that he has arranged with Mel 
Barker, motion picture director and pro- 
ducer to make “The Mt. Vernon Story.” 
It will depict the history and assets of the 
city. .. . A CinemaScope screen and stero- 
phonic sound system has been installed in 
Ozark theatre at Eldon, Mo. Gerald 
Berger has been appointed assistant man- 
ager of Loew’s State theatre in St. Louis. 
He previously was with the Metro Exchange 
and Loew’s Orpheum. The Williams 
theatre at Union, Mo., is undergoing ex- 
tensive remodeling, including installation of 
CinemaScope equipment. 


TORONTO 

W. G. Sharp, manager of Sharp’s Theatre 
Supplies Ltd., Calgary, has been elected 
chairman of the Engineering Institute’s 
branch in that city. . .. June saw a total 
of $154,500 in contracts let for four theatre 
construction and alteration projects. Two in 
Ontario, were worth $100,000, one in AI- 
berta for $50,000 and one in Quebec for 
$4,500. Plans are going ahead on the 
construction of a film exchange building in 
Vancouver, while plans have been completed 
by Raymond Allen of the Amherst theatre, 
Montreal, for a film exchange building in 
that city. Owner of the Vancouver building 
is Stage Productions Ltd., headed by Jack 
Aceman. It will cost $400,000. ... TV re- 
ceivers are selling better than ever as more 
stations are opened in this country. Thus 
far this year manufacturers report a total 
sales of 181,233, with 22,343 unloaded on the 
market in June. 


VANCOUVER 

George Thrift, Les Walker and Frank 
Smith, executives of Projectionists Local 
348, have left for Cincinnati to attend the 
national convention of the IATSE. .. . Pola- 
Lite engineer Bill Spooner and Tex Cates, 
Canadian manager, were in for a_trade- 
showing of the new Pola-Lite 3-D single 
film system held at the Capitol. Exhibitor 
reaction was favorable. Ross Forrester 
is the new assistant to Charlie Doctor, Cap- 
itol manager. He succeeds Victor Tombe, 
who was promoted to manager of the sub- 
urban Regent, replacing Mac Smee, re- 
signed. . . . Bill Botsford, Victoria Road 
manager who came here from Toronto re- 
cently, quit to go into the lumber business 
on Vancouver Island. Barney Regan, 
district office broker, will double in brass 
doing both jobs until a manager is appointed 
to the Victoria Road. ... Two FPCC down- 
town managers, Ivan Ackery, of Orpheum, 
and David Borland, of the Dominion, are 
holidaying on Vancouver Island beaches... . 
A crackdown on all Bingo games, whether 
for charity or not, was promised by Van- 
couver City Council. . . . Vancouver is bust- 
ing at the seams with visitors from all over 
the world, here for the British Empire 
Games which run for eight days. Some 
30,000 were present at the opening. Theatres 
are looking for a grim week of business, 
unless it rains. 


WASHINGTON 

Robert Smeltzer, Warner Bros. Pictures 
district manager, attended a two-day sales 
meeting on the west coast. . John Brou- 
mas, formerly with Roth Theatres, is now 
with Transamerica Theatres. ... Frank M. 
3oucher, TV Guide, and Mrs. Boucher, are 
spending a few days in Atlantic City. 


Ann Sothern is in Washington at the 
“Casino Royal” doing a night club stint 
Irving Martin, Loew’s Columbia theatre 
spent a few weeks subbing at Loew's Aldine 
theatre in Wilmington. .. . Charles Hurley, 
RKO salesman, and family, were vacation 
ing at Revere Beach, Mass... . Bill Benick 
is the new booker at Paramount. [rans- 
america Theatres have opened an off 

the Citizens National Bank Bldg., 

Park, Md. 


Reorganize Colorado Group 
To Include More States 

The Colorado Association 
Owners met last week in Denvet 
unanimously to reorganize under th 
f Rocky Mountain COMPO. P 
president of the former group, c 


organization, whos 


McGee, 
ntinues 
president of the new 
enlarged 


board of directors has been 


seven to 10. Purpose of the reorgani 


it was said, was to enlarge th« | 

the group to include exhibitors of Wyoming, 
South Dakota, western Nebraska and New 
Mexico, as Colorado. 

pledged to defend all exhibitors 

threat of and to 


formation on improvements and ti 


well as 


local taxation 


tices which will be of benefit ¢ 


RCA 6-Month Net 
Up to $19,268,000 

Net profit of 
and subsidiaries for the first six 
of 1954 $19,268,000, an 


$1,083,000, or six per 


Radio Cor p. 


was 
cent 
period. Earning Federal 
the six months amounted to $39,603,000 


ovet 
before taxes 
all-time ommon 
stock was $1.26 per share, compared with 
$1.18 per share in the first half oi 

Sales of 


high. Earnings on the « 
1953 

services attained 
$444,369 000 


pre duct and 


an all-time record volume ot 
during the six months, 
683,000 or 8 per 


established 


exceeding by $33, 
cent, the previous peak 


for the first half of 1953 


Name Majors in 
Clearance Suit 


Herbert he Elliott, new owner 
Rock, Philadelphia 
filed a triple damage anti-trust sui 
U. S. District Court in Philadelp! 
R.B.0. 


Loew's, Uni 
Columbia, United 


neighborhood 


ing that 
national, 


Paramount with refusing to li 
for his theatre on a key-run basis 
also charges the distributors are 
unreasonable clearances in favo 
quire and Bromley in the immedi 
borhood. 

The suit asks damages in an 
reliet 


amount and injunctive 


Fern Rock a key run. 


DIRECT AND SAVE 


on Quality Theatre Equipment 


Factory-to-you Values on the BEST for Drive 
ins and-indoor Houses. SATISFACTION 
GUARANTEED. Write for complete catalog 
and valuable portfolio FREE 


st-American 


7 Wyandotte St., 


products WNC 
Kansas City 8, Mo. 
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YOUNG MAN WITH AMBITION WANTS JOB DEVRY 

as general manager of s theatre chain Present for lists). Incar speakers w/4” cones $15.50 pair drive-in, or smali town with both types. Oregon or 
ntr expire Septer rs E: ast Coast but w/junction box; Underground cable $65M. om deals Washington. Option to buy. Year’s lease in advance. 
will consider other areas } MOTION PIC- | arranged. S.O.S. CINEMA SUPPLY CORP., 602 W Box 2798, MOTION PICTURE HERALD 

TURE HERALD 52nd St., New York 19 i hig 


















THEATRE EXECUTIVE, $15,000. WORTH IT! 


USED EQUIPMENT SEATING 
























Box 2799, MOTION PICTURE HERALD ened 
sled ianetis iam tenia ti ‘ ALL STAR VALUES! RCA PG-139 sound system, | j 
rebuilt, $895; Super-Simplex and E-7 mechanisms, six | THIS [S IT! 1500 AMERICAN BODIFORM 
HELP WANTED months guarantee, $475 pair; Strong Mogul 70 ampere fully upholstered, rebuilt like new $12.50; others from 
lamphouses, rebuilt, $489.50 pair; DeVry XD projectors, $4.50. Send for Chair Bulletin. S.O.S. CINEMA 
SUPPLY CORP., 602 W. 52nd St., New York 19. 





_ iciliedalaheaamesisiibiie complete, rebuilt, $745 pair; Holmes $535. Lowest 
‘ ' prices on screens and lenses! Write us! STAR 
WAN Bs THEATRE M ANAGERS. EXPERI CINEMA SUPPLY, 447 West 52nd Street, New 
























































enced ‘ For key and neighbor- Tork 19. 
hood houses zh and surrounding territories — _ BOOKS 
Write ir to rles Comar, Pe el Manager, a aarike : 5 5 ae a a oe 
ST ANLEY WARNER THEATRES, 2217 Clark Bldg., EQUIPMENT BUY OF LIFETIME! COMPLETE 
Pi rgh, P RCA outfit usec mly month $3,500 Includes RICH nas? = 7 > PROTECTION 
Brenkert BX80 pri ject rs, Enare lamps, Century gen- ps ARDSON’S BLUEBOOK OF I JE I¢ “sy 
~ - - - - erator, MI-9030 soundheads, RCA amplifier, two-way New 8th Edition. Revised to deal with the latest tech- 
speake etc Avail able nm time. S.OS. CINEMA nical developments in motion picture projection and 
WANTED rOP MAN pany FOR NI IGHB »R SUPP L Y CORP. > W. 52nd St New York 19 sound, and reorganized to facilitate study and refer- 
x] Bost t tre, experier 1 iz expl tat dvet i eee; , ence. Includes a practical discussion of Television 
tising ar mI manageme $100 weekly ” especially prepared for the instruction of theatre pro- 
jiectionists, and of new techniques for advancement of 





Writ tions to F. W "HARDING, 38 Churcl o , and oO techni . 

St i t s "SERVICES the art of the motion picture. The standard textbook 
on motion picture projection and sound reproduction, 

Invaluable to beginner and expert Best seller since 


WINDOW CARDS, PROGRAMS, HERALDS, 1911. 662 pages, cloth bound, $7.25 postpaid. QUIGLEY 
J fork 20, N. Y. 


STUDIO EQUIPMENT photo-offset printing. CATO SHOW PRINTING CO., | BOOKSHOP, 1270 Sixth Avenue, New York 2 


Cato, N ; Va ee ee 
MOTION PICTURE AND TEI EVISION ALMA- 


FOR FUTURE PROTECTION SHOOT LOCAI NE -FQU nein.ntt . oe | ( 5 
: AL nac—the big book about your business—1954-55 edition. 
newsreels [TV comr ercials, documentaries. a inge | WwW E UIPMENT Contains over 12,000 biographies of important motton 
rtising tie-ups with local merchants picture personalities. Also all industry statistics. Com- 


Catalog 3.0.8. CINEMA SU 'PPLY as plete listing of feature pictures 1944 to date, Order 
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CORP., 602 W. 52nd St., New York 19. EVERYONE’S BUYING ’EM! MASONITE your copy today. $5.00, postpage included. Send remit- 
marquee letters, fits Wagner, Adler, Be velite signs: | tance to QUIGLE . BOOKSHOP, 1270 Sixth Avenue, 

—— 2. ——— 4 35c; 8’°—S50c; 10’—60c; 12”’—85c; 14”—$1.25; 16”— New York 20, N 











_VENTILATING EQUIPMENT apg te INE MA SUPPLY CORP., 602 W. S2nd aeiy 
. ft ane BUSINESS BOOSTERS 


. . i WHY WAIT? GO WIDE-SCREEN WITH S.O.S 
BEAT THE HEI AT BUT NOT THESE PRICE S- ~ Save money! Mirroclaric metalized all purpose screen ——_— 






















bs bearing buc ke tt ac ide _ _ fan ok . $25.50; 16’- w/invisible seams, only $1 sq. ft. Prompt shipments, es nivenne ache convenes 
eeeriar Aa Se Ene inbinal +a ers and lowest prices projection and anamorphic lenses. S.O.S. ADVERTISE WITH RUBBE CRS, Li S -E 
CORP 602. W. 52nd St x ee agg Dh INEM A SUP PL Y CINEMA SUPPLY C( RP. 602 W. 52nd St., New ink postcards, ballons. Free samples PARKHURST 
neta ee rere eee York 19 ENTERPRISES, Lansing 10, Michigan. 















Massachusetts Official Seeks ing It Up.” In Class A-11, morally un- Northwest Exhibitors 









objectionable for adults are 20th Century- . 
New Projection Room Rules Fox’s “Broken Lance”; Columbia’s “Bullet Endorse Makelim Plan 
ommissioner of Public Safety, Otis [Is Waiting.” and Allied Artists’ “The Weak Theatre owners of Washington, Northern 
Whitney, will propose a new set of regula- and the Wicked.” Idaho and Alaska, meeting in Seattle last 
tions regarding the operation of projection aa 2 1 cE week, unanimously approved the Makelim 
rooms in Massachus oe theatres, it was plan for the production of 12 pictures by 










learned last week. The proposals will be G.P.E. Net Profit producer Hal R. Makelim. Mr. Makelim 
ma it a public hearing scheduled to be Shows Rise in Quarter himself addressed the meeting, after which 
3 exhibitors, representing the territory’s full 





held at the State House in Boston August 
18. Meanwhile, Independent Exhibitors, 
Inc., is reported to be seeking an injunction 





Consolidated net earnings and sales of ; 

: ee ee , quota, signed up for the plan, J. M. Hone, 
General Precision Equipment Corp. for both ie . 1: 

° coe c executive secretary of the exhibitor organ- 
the second quarter and the first half of 1954 : : 
: 6 10 ization, announced. It was announced also 
increased over similar periods of 1953, Her- : = a4 . : 
- D . t that Salt Lake City exhibitors, meeting in 
mann G. Place, president, reported. Net ‘ : 

Berea ' ac that city, exceeded the Makelim plan quota 
profit for three months ended June 30, 1954, : ; 

. . ; aoe . ; for that territory by a rather substantial 
after adjustment for minority interest, a? its 
amounted to $1,485,993 compared with 
$804,156 for the second quarter of 1953. = 







against the commissioner’s order to enforce 





the regulation requiring two men in a booth, 
which has been subject to litigation for 
















more than two years. 
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Legion Reviews Five; sestesline sere 
Rates One As mp Lonsoli ater net Sales sor the quarter were SMPTE Enlarges Publication 


$30,816,064 against $20,985,580 in the same 

period in 1953. After deducting dividends With its July issue, the Journal of the 
five new pictures this week, placing one, on preferred stock, net profit for the second Society of Motion Picture and Television 
Universal-International’s “Naked Alibi,’ in| quarter was equal to $1.86 per share on Engineers emerges in its new, enlarged 
Class B, morally objectionable in part for 749,509 shares of common, which compared format. The publication now measures eight 
all. In Class A-l, morally unobjectionable with $1.21 per share on 649,087 in the by 11% inches and, in its volume 63, num- 
“Liv- same period in 1953, ber one, contains 40 pages. 






The National Legion of Decency reviewed 









for general patronage, is Paramount’s 
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An International Association of Motion Picture Showmen—Walter Brooks, Director 





Heat and Hits Combine to Boost Midwest Business 


7 ITH the thermometer running a 
W temperature of 108°, Fox Midwest 
theatres have been rolling up better- 
than-usual grosses as the result of their sell- 
ing approach for better pictures—and the 
most sought-after thing in the midlands— 
COOL AIR. For weeks, Elmer Rhoden’s 
boys have been selling “coolth”—and boast- 
ing they have “tons of it’—in Fox theatres. 
The current crop of motion pictures is big- 
time stuff, and they get the crowds. 

Senn “Contact’—the circuit’s 
house organ, addressed to their managers— 
has carried any number of good ads, pro- 
vided in mat form, to sell “coolth”—and to 
accent refrigeration and air-conditioning in 
a sweltering heat wave. Everybody is clam- 
oring for cooling, in Kansas, and this is a 
prime example of selling approach guided 
directly into public demand. Every new 
picture gets double billing, the film itself, 
and the encouragement to enjoy it, in moun- 
tain-top comfort. Kansas is just flat enough 
to appreciate the coolness you find on the 
mountain top. The nation’s hot spot, ac- 
cording to official records, was Pittsburgh, 
Kansas, where the temperature registered 
124°—this is hotter than Hackeydam, which 
is four miles down the road from Hell. 

Rhoden Week winners are announced 
during the current summer drive for show- 
manship, and among them we recognize 
good Round Table members and Quigley 
Award winners. Quite naturally, since all 
Fox Midwest managers are Round Table 
members and Quigley Award contenders. 
The Fox “Big Show’’ Season has been run- 
ning through the summer, and the top win- 
ners will not only get cash prizes, but are 
to be guests at Mr. Rhoden’s new Starlane 
Ranch, in California, for a special and par- 
ticular vacation. Each week, a group of 
managers collect their bonuses for booming 
business at the box office. 

One Midwest manager intrigues us, for 
Gilly Burnett, at the Granada theatre, Mt. 
Vernon, Illinois, appealed to all of the five 
senses, in his selling approach for the 
theatre. He had a two-page institutional ad, 
with pictures of the theatre’s two 25-ton 


Lawler’s 





SELLING APPROACH 


The distinguished Saturday Evening 
Post prints a very humorous cartoon which 
pokes a little fun at our selling approach for 
motion pictures. A man is shown, reading 
the amusement ads to his wife, and this is 
what he says: "One of the most breath- 
takingly gripping movies ever made. High- 
powered passion, romance, adventure. An 
unforgettable spectacle, brilliantly photo- 
graphed in magnificent color with a star- 
studded cast. Truly terrific! You can't 
afford to miss it.""—and then his snide re- 
mark: "Sounds lousy!" 

But, all kidding aside, movie advertising 
must contain some convincing "reason 
why'' copy—specific reasons why the public 
should come out to the movies—and you 
can't depend on slogans, bromides or 
cliches to provide convincing argument. 
Every theatre manager owes the industry 
the benefit of his personal study and appli- 
cation of showmanship to his particular 
audience. If you don't speak their lan- 
guage, don't use trite phrases. 

In the meantime, a leis writer in the 
Chicago Daily News says that readers 
have complained that movie ads were in 
extremely bad taste. Typical of these letters 
to a metropolitan newspaper are such as 
these: "Do all in your power to fight in- 
decent advertising of our movies. We have 
many splendid movies." Or, "'l am one 
who would like to see movie ads kept de- 
cent, since my children often read them." 
Let's keep our family customers. 





compressors and his mammoth water cooling 
tower outside the theatre, headlining “Fifty 
Tons of Air Conditioning’—then he also 
sold them his new Anamorphic lenses 
(sight) and Stereophonic Sound, and the 
1200 comfortable chairs in which patrons 
could relax. When you add theatre refresh- 
ment merchandise, that’s selling the whole 
category of human comfort. 


MANAGERS' ROUND TABLE SECTION, AUGUST 7, 1954 


@ THE ICE CREAM CONE is fifty years 
old—born at the World’s Fair in St. 


on one of the hottest days of the hot sum 
mer of 1904, the invention of Ernest Hamwi, 


Louis 


a native of Damascus, Syria, who was ope 
ating a stand at the Fair. He was 
a Syrian penny-sugar-waffle, and he came to 


selling 


the rescue of an ice 


cream 
who had run out of dishes, by 
a waffle in cone fashion around a scoop 


1 
t 
( 


concessionaire 
wrapping 
of 
ice cream. Since that time, the ice cream 
cone has grown to big business enterprise, 
with more than four billion cones sold an- 
nually. More than one-third of all the bulk 


ice cream is sold in cone style. 


MN 
q WTRI-TV, Albany, Albany, 


Troy and Schenectady, reports that 90,938 


serving 


television set owners have purchased the 
adapter necessary to receive the Ultra High 
Frequency telecast from this station, which 
than double the number of UHF 
sets in this area as of January, 1954. The 
station is owned jointly by radio station 
WTRY, the CBS affiliate in Troy, N. \ 

and the Stanley Warner Corporation, ind 
pendent theatre circuit. 


is more 


DN 


@ CHARLIE JONES SAYS he has been 
betting on “Gypsy Colt” to win, in spite of 
the prepared selling approach, which stressed 
the film as just another horse story. The 
pressbook copy read “With all the fury of 
a wild animal, Gypsy Colt conquers the 
dangers of the west’ —and Charlie says, 
those are bad words. He thinks the picture 
is a natural, if you get word of it to the 
farmers. It’s a farm picture, with drought, 
family love, pet horse, human interest— 
just the right kind of “homey” story to 
have the greatest appeal to the midlands, 
right now. He says, some exhibitors, even 
in the corn belt, will put it on the bottom 
of a double bill, because they won’t recog- 
nize the warm, human, friendly and tender 
—Walter Brooks 


quality of the film. 
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Pair of pretty girls, thumbing 
through pages of practically every- 
body's favorite author, provide 
portable promotion at the low 
cost of two fares in each direc- 
tion from Loew's State and Or- 
pheum theatres, in Boston. 


The world's most famous casta- 
way spent four days on a raft in 
the Chicago River to promote the 
opening of “Adventures of Robin- 
son Crusoe" at McVickers Theatre. 
Accompanied by goat, dog, par- 
rot and Man Friday, ‘Crusoe’ 
drew strong tide of coverage by 
TV-newsreel and press photogra- 
phers, who passed provisions and 
late editions from the Michigan 
Avenue bridge. 


A Ratt Of 


Costumed performers for 


e ae the Police Pension Fund 
Circus put on their act as 
street ballyhoo for “Ring 


of Fear’ at Warner's Stan- 
ley theatre, Pittsburgh. 


Don Cornell signs his 

records as lobby promotion 

Mark Alling and Bill Blake, had for "Susan Slept Here" at 

a cousin of "Francis" himself as the RKO Golden Gate 
the first customer on the box of- theatre, San Francisco, 
fice line, at the RKO Golden where the Technicolor com- 
Gate theatre, San Francisco. edy had its world premiere. 


SUSAM SLEPT 
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“Big Show” 
Winners Are 
Announced 


Odeon Theatres of Canada have an- 
nounced the winners in their “Greatest 
Showmanship on Earth” contest, and photo- 
graphs of the top showmen will follow. Jim 
Hardiman was “Circus Boss” on the “Big 
Show” which ran for thirteen weeks, and 
had more novelty and skills than are usually 
found in circuit contests. The top man was 
Nicky Langston, manager of the Capitol 
theatre, Hamilton, Ontario, who had a score 
of 90.46% of possible perfection. He re- 
ceives $300 in cash, a week’s extra vacation 
with pay and the Odeon Championship 
Trophy, while his wife gets two special 
prizes, additionally. 

Second prize was won by veteran show- 
man, Don Gauld, manager of the Odeon, 
Fort William, who is also Lakehead super- 
visor. He gets $100 cash, while his wife 
gets a set of matched luggage and a silver 
accessory for her dining table. Two out- 
standing showmen from West of the Rockies, 
Roy McLeod, of the Hastings theatre, Van- 
couver, and Ralph Connor, of the Odeon, 
Trail, B. C., tied for third place, and each 
will receive $50 cash, and their wives addi- 
tional presents. Assistant managers prizes 
go to Ron McGill and Al McKinnon, of the 
Capitol, Hamilton, D. Lucky, at the Odeon, 
Fort William, and Margaret Brewer, at the 
Hastings, Vancouver. 

The Supervisor’s prize for the highest dis- 
trict score went to Ringmaster Art Bahen of 
Quebec who gets $200, plus two gifts for his 
wife. Steve McManus, in his Ontario “C’’ 
district, just missed top honors, but his wife 
gets a 60-piece dinner set as consolation. Re- 
gional prizes went to Vic Nowe, Odeon, 
Toronto; Ralph Bartlett, Odeon, Sarnia; 
Ed Burrows, Odeon, Bantford; Charles 
Mason, Roxy, Brampton; Ray _ Resky, 
Broadway, Saskatoon; Jacques Martin, 
Mercier, Montreal; Frank Marshall, Lux, 
Vancouver ; Constance Smithe, Odeon, Dun- 
can; C. K. McLean, Highland Drive-In, 
New Glasgow, N. S. Substantial prizes were 
awarded for the best improvement over last 
year, earned by Ken Davies, Odeon, Guelph ; 
and for the best manager, Jim McKim, of 
the Odeon, Ladysmith, who was only one 
point behind the top winners. 

Ninety-nine theatres participated in the 
Odeon “Big Show” drive, representing all 
provinces and all types of situations. 1268 
campaigns were received, and points were 
also given for candy sales and refreshment 
merchandising. The panel of judges con- 
sisted of general manager David Griesdorf, 
his assistant, E. G. Forsythe, director of ad- 
vertising Wannie Tyers, his assistant, Jim 
Hardiman, director of booking, Harvey 
Hunt and director of concessions, T. Moran. 
A total of $3,330 in cash prizes was supple- 
mented with $2,500 in merchandise awards 
for managers’ wives and families. Jim 
Hardiman originated the clever art work 
and handling of the circus theme. 
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Sait De in » oe 


Harold Donovan, manager of the Strand 
theatre, Seymour, Conn., went along with a 
community-wide benefit idea for a disabled 
police sergeant, by donating the use of the 
theatre. 


Jack Sanson, manager of the Stanley- 
Warner Strand theatre, Hartford, continues 
to get good-sized newspaper breaks fot 
“Fabian’s Fabulous Forty” as a local cele- 
bration. 


Ted and Joe Markoff, of the Portland, 
Conn., Drive-In, distributed gifts to patrons 
whose birthdays coincided with the theatre’s 
“First Anniversary Week” and the installa- 
tion of the new wide-screen. 


Mrs. Hazel Florian, manager of the 
Strand theatre, Winstead, Conn., underlined 
her regular advertisement in the amusement 
section with a call for applicants for staff 
positions. 


Doug Amos, Hartford division manager 
for Lockwood and Gordon theatres, went to 
town with his advertising of the initial 
CinemaScope installations in drive-ins. 

v 

Phil Katz sends cooperative ads from the 
3utler theatre, in Stanley-Warner’s Pitts- 
burgh zone, which accent the Italian hair-do 
styles popular with Audrey Hepburn, Mag- 
gie McNamara and Dorothy McGuire. 


The 25 Kroger food stores in the greater 
Cleveland area are giving a week-end trip to 
New York or Chicago to the winner of their 
contest to advertise “Magnificent Obsession” 
which was set with them by Max Mink, 
manager of the RKO Palace theatre. The 
stores will distribute 100,000 entry blanks 
to customers, 


Vv 
The beautiful marble fountain in the lobby 
of Walter Reade’s Strand theatre, Plainfield, 
N. J. offered the just right opportunity for 
city manager John Balmer to 


advertise 


“Three Coins in the Fountain” to benefit the 
local Cerebral Palsy Fund. 


Clyde Miller, manager of the Midstate 
Liberty and Pix theatres in Toppenish, 
Washington, had Colleen Miller, young U-I 
star, as a guest, in the town where she was 
born and raised. She was declared “Princess 
3right Star” by the 97-year old chief of the 
local Yakima Indian village. 

v 

Fred Putman, manager of the Strand 
theatre, Port Arthur, Texas, and a member 
ot the Round Table since 1929, was a recent 
visitor in New York. 


Joe Real, manager of the Stanley-Warnet 
Midwest theatre, Oklahoma City, sends de 
tails of his campaigns on “Them,” “Dial M 
for Murder” and “Flame and Flesh’—and 
says there’s more coming. 


Virginia Graham, local TV star, cuts the cake at the fifth anniversary of the Calderone 
Theatre, Hempstead, L. |., with Mayor Ashdown and Police Justice Berman as witnesses. 
That's John Endres, manager of the Calderone, at right, in summer whites, beaming for the 
occasion, as 2,000 patrons of the Skouras house each received a piece of birthday cake. 
John was the recent winner of the $100 prize offered by MGM for the best campaign on 


"Julius Caesar" in the metropolitan area. 





Indiana Allied Asks 23 Questions 


What Is Your Showman’s Score? 


Trueman Rembusch, in his current Allied 
bulletin from Indiana, prints a compilation 
of things that any manager should do, 
partly credited to a Fox manual of show- 
manship of several years ago, and the rest 
balanced on his own showmanship, and 
ours. We agree so completely with these 
points that we reprint the whole schedule 
for the benefit of Round Table members. 
There is much to observe, and to know, for 
yourselves, in what is quoted here. 


1. Do you belong to the Chamber of Com- 
merce, American Legion, Rotary, Kiwanis, 
Lions, or other civic organizations? 

Do you know the Mayor, Chief of Police 
and other such officials? 

Do you know the High School Principal 
and some of the other teachers in your 
community ? 

Are you acquainted with the clergy and 
religious leaders of the various churches 
in your community? 

Do you know the chairman of the PTA, 
the Women’s Club and other similar civic 


and business groups! 
At off hours, is your theatre available for 
civic meetings or the use of reputable and 
worthy organizations? 

Do you hold advance screenings for opinion- 
makers of selected pictures? Do you arrange 
special shows for certain groups on selected 
pictures? 

Do you run children’s matinees? Do you 
assist Boys’ Clubs, Girls Scouts, etc., in 
order to build your audiences of the future? 


Q. 


Are you known to be available to serve 
on committees to promote community wel- 
fare or charitable causes? Will you take 
an active part: 

Have you suggested a theatre tie-up in- 
stead of carnivals or bazaars as a fund 
raising method for local organizations? 
Are you building up a mailing list? Do 
you get on the phone and call a cross sec- 
tion of people about a special picture? 

Do you analyze and choose possible adver- 
tising media according to your area and 
potential patronage on a particular picture? 
As people leave the theatre are you avail- 
able to receive their comments? Do you poll 
your audiences? Do you ring doorbells 
to get their views 

Do you get up on the stage and talk to 
your audience, telling them what you are 
trying to do and inviting their suggestions? 
Do you give your advertising an institu- 
tional slant? Do you take ads off the 
amusement page or in different media to 
sell the theatre? 

Do you know store owners and managers ? 
Could you go to them about picture tie-ups 
or for assistance in fighting adverse legis- 
lation ? 

Are you on friendly terms with the editor 
of your local newspaper and the operator 
of the radio or TV station? 

Without being a braggart, have you re- 
minded people of the contribution of movies 
and your theatre to the community? 

Are you giving your theatre the best you 
can afford in technical improvements such 
as good light, sound, air conditioning? 


20. Do you personally check on your housekeep- 
ing? Are you giving the most in comfort, 
cleanliness, and friendly service? 

Do you read the trade papers and see as 
many pictures as you can before you show 
them? Do you know what you are selling? 
Are you a dues paying member and active 
supporter of your trade association? Do 
you respond when asked to cooperate? 
Through organization, do you share knowl- 
edge and experience? Do you work to- 
gether with other exhibitors even though 
you see no immediate self-gain, sharing 
your knowledge and experience? 

Do you make every effort to attend organi- 
zation meetings and other trade affairs? 
Are you open minded toward new ideas? 
Do you study your programming, selecting 
the best features and shorts available for 
playing time, type of audience, etc? 


Score four points for every ‘'yes'’ answer 
on this list, and if your total score is above 
50, then you are about average—which is 
no great compliment to your skills. We 
would prefer to say that a good showman 
should score above 80 in this test, or stay 
another year in his grade. 


But this is your business, and your pleas- 
ure—if you don't really enjoy it, then you 
need a refresher course. Film industry is 
only for enthusiasts, and if you prefer some- 
thing else, hop to it, for you never had a 
better chance. 





Night & Day. at the Cathay. Singapore 


O 


Lim Keng Hor sends these fascinating photographs of the fabulous was effective by day or night. CinemaScope took a big stride for- 
Cathay Cinema, in Singapore, one of the most extraordinary theatres ward in Malaya during July. Three more of the Cathay Organization 
in the world. We believe the building includes the theatre, a night group of theatres installed the new dimensions, with "The Robe" 
club, a restaurant, a cafe-bar, a ballroom, besides the hotel and office as the opening attraction. These houses are located in Malacca, 
structure in the rear. For this occasion, the theatre ramparts were Taiping and Sereban, and bring the circuit's CinemaScope theatres 
redecorated to resemble the castle at Camelot, for the engage- to a total of eight. They are so modern in Cathay that they outdo 
ment of “Knights of the Round Table"—and the extensive front display our side of the world, in extravagant theatre buildings. 
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“Doc” Twedt To 
Visit Norway 


H. S. "Doc" Twedt, manager of the Chief 
Theatre, Britt, lowa, and an old member of 
the Round Table (since 1938) dropped in 
the office the other day, looking very cos- 
mopolitan, on his way to visit family and 
friends in Norway. He took off from Idle- 
wild last Sunday, and will get around 
Europe before he's back here, in the middle 
of September. We can prove by Charlie 
Jones that his section of Minnesota is Nor- 
way in the U. S., so he's paying a reciprocal 
call. "Doc" is famous in show business for 
his national "Hobo Day" that he celebrates 
in Britt, lowa, which gets newspaper atten- 
tion all over the country. He is a good 
showman, and a good emissary for the 
Round Table, abroad. We advised him to 
use his membership card as an introduction, 
for he will find plenty of fellow members in 
fifty countries around the world. 








Phil Katz, Full Up to Here— 
For ''Fabian's Fabulous Forty" 


Phil Katz’s bulletins from the Stanley- 
Warner Pittsburgh zone, and loaded with 
stuff in celebration of ‘‘Fabian’s Fabulous 
Fortieth” anniversary, which is a showman’s 
special. There are too many to list in limited 
space, but Julius Lamm, manager of the 
Colony, Cleveland, contrived a give-away in 
savings accounts at a bank! Julius really 
lammed it here, with the bank paying all the 
bills. In Akron, Millard Gross scored three 
times at the Strand theatre (we drove past 
this house the other midnight, just to see 
the front display.) Phil says it wasn’t the 
Fourth of July that caused all the fireworks 
in the Pittsburgh zone. His campaigns on 
“Ring of Fear” are an entry for the Quigley 
Awards, and photos for our Round Table 
picture page. The newspaper tear sheets 
alone, with the tieup for the Police Pension 
Fund, are something to intrigue the next 
quarterly judges. 


Selling A ipproach 


ADVENTURES OF ROBINSON CRUSOE 
—United Artists. Color by Pathecolor. 
Based on Daniel Defoe's immortal classic. 
The most fabulous hero of all adventure 
history. Now every thrill-swept page lives 
again on the screen. Everybody has read— 
everybody remembers, "Robinson Crusoe." 
Posters have suitable art material to por- 
tray Crusoe in marquee and lobby display. 
The herald tells the story anew in show- 
manship style. Newspaper ad mats are 
generous in a variety of styles and shapes. 
The composite ad mat at National Screen, 
has eight admats in one and two column 
width, including program slugs, plus two 
publicity mats, all for 35c—sufficient for 
small situations. A story-mat, No. 5A, will 
remind folks of the great adventurer. It 
shouldn't be difficult to put a Crusoe bally- 
hoo on the street, complete with Man 
Friday. See this week's Round Table picture 
page for details. The picture opens this 
week at the plush Trans-Lux Normandie 
Theatre in New York, calculated for dis- 
criminating movie fans. 


MAKE HASTE TO LIVE—Republic Pic- 
tures. Dorothy McGuire and Stephen Mc- 
Nally in suspense that pounds your heart 
in hammer-beats. Compact melodrama of 
fear and revenge. Tight, well-done thriller. 
Nerve tingling tension that finally explodes 
in exciting climax. Will run cold chills down 
your spine. Six-sheet and other posters 
feature the same art-work as display ma- 
terial. Mat for flash herald will be furnished 
gratis by Republic branches. Newspaper 
ad mats are strong, and accent the quality 
of this cast of good stars of stage and 
screen. Story has been pre-sold as Crime 
Club book selection, and in popular reprint 
edition. Composite ad mat includes six of 
the one and two column ad mats, and two 
publicity mats, all for 35c¢ at National 
Screen branches. 


LAUGHING ANNE—Republic Pictures. |n 
color by Technicolor. Joseph Conrad's 
greatest sea story. More dangerous than 
raging monsoon seas, than greed-mad pi- 
rates with a lust for gold, were the kisses 
of the stowaway woman! Romance in the 
Java Seas, sinister peril for two men, and 
one woman. Six-sheet and smaller posters 
have similar art material for marquee and 
lobby display. Mat for flash circus-type 
herald, free from Republic Pictures. News- 
paper ad mats have good illustrations of 
Wendell Corey, Marguerite Lockwood, 
Forrest Tucker and Ronald Shiner, who 
head this cast. Some ad mats in simplified 
drawing style, are different and unusual. 
The composite bargain mat, available at 
35c from National Screen, contains six ad 
mats in one and two column width, and two 
scene mats, to illustrate reviews, and read- 
ers. Good hot-weather picture. 
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HELL BELOW ZERO—Columbia Pictures. 
In color by Technicolor, Alan Ladd in a 
whale of an adventure! Actually filmed in 
the icy Antarctic, with an authentic whaling 
fleet in action. Sounds like a great hot 
weather film. 24-sheet and other posters 
have good art materials to make cut-outs 
as lobby or marquee display. There's a 
four-page, comics-style herald, which sells 
the story to the kids, with entire back page 
for cooperative advertiser. Newspaper ad 
mats are varied from large to small sizes, 
and the composite mat, selling for 35¢ at 
National Screen, gives you seven ad mats 
and slugs, plus two publicity mats. 


MAN WITH A MILLION—United Artists. 
In color by Technicolor. Mark Twain's 
story; laughter by the bushel, love by the 
Peck. Gregory Peck, that is, in the comedy 
surprise of your life. The riotous story of a 
down-and-outer who picks up a_ million 
bucks, a million babes and a million laughs. 
6-sheet and other posters have some ma- 
terial for cut-outs in lobby and marquee 
display. 6x9 herald has the best advertis- 
ing slant for most situations. Newspaper 
ad mats follow style, with two exceptions, 
which are in line drawing. The composite, 
bargain mat, at National Screen, all for 35c 
is well selected, and has eight ad mats and 
slugs, and two publicity mats, at a give- 
away price. Audiences that seldom go out 
to the movies will like "Man With A Mil- 
lion""—made in England with good humor. 


GOG—United Artists. In Eastman Color, 
both 2-D and 3-D. An exploitation picture 
in the science fiction class that has a new 
and different look in exploitation. You can 
probably build yourself a “GOG''—bui 
look out, it doesn't come alive without 
warning, and become a Frankenstein of 
steel! All posters are unique in selling 
approach and will make good lobby and 
marquee display. The herald tells the story 
in the same advertising style. Newspaper 
ad mats, starting with teasers, sell "GOG 
as mystery on the exciting side, with plenty 
of curiosity factors. Composite ad-publicit 
mat, which sells for 35c at National Screen 
has eight ad mats in one and 2-column 
width, plus two publicity stills, a bargain in 
showmanship materials. If your folks like 
science fiction, this has all earmarks of be 
ing something quite unusual. 
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THE WINNERS CIRCLE 


Pictures doing above average business at first runs in the key cities for the week 


ending July 31 were: 


(Par.) 2nd week, 
(U-I), VALLEY 


Albany: Livinc It UP 
MAGNIFICENT OBSESSION 
OF THE KinGs (MGM). 


Atlanta: GARDEN oF EviL (20th-Fox), 
MAGNIFICENT OBSESSION (U-I) 3rd week, 
MAN WITH A MILLION (U.A.), THE RAID 
(20th-Fox). 


Baltimore: THE CAINE MUTINY (Col.) 2nd 
week, GONE WITH THE WIND (MGM re- 
issue) 2nd week, LivinGc IT UP (Par.) 
2nd week. 


Boston: THE CAINE MuTINY (Col.) 4th 
week, DUEL IN THE SuN (Selznick), 
GONE WITH THE WIND (MGM reissue), 
LivinGc It Up (Par.) MAGNIFICIENT OB- 
SESSION (U-I), SCOTCH ON THE ROocKS 
(Kingsley) 2nd week. 


Buffalo: GONE WITH THE WIND (MGM re- 
issue) 4th week, Livinc IT UP (Par.) 
2nd week, MAGNIFICENT OBSESSION (U-I) 
2nd week, RING OF FEAR (W.B.), SUSAN 
SLEPT HERE (RKO). 


Cincinnati: GONE WITH THE WIND (MGM 
reissue) 2nd week, KNOCK ON Woop 
(Par.) 2nd week, LiviING IT UP (Par.), 
THREE COINS IN THE FOUNTAIN (20th- 
Fox) 3rd week. 


Cleveland: APACHE (U.A.) 3rd week, THE 
CAINE MutTINy (Col.), Livinc It UP 
(Par.), MAGNIFICENT OBSESSION (U-I) 
2nd week. 


Columbus: GONE WITH THE WIND (MGM 
reissue) 3rd week, Livinc IT UP (Par.) 
2nd week. 


Denver: ABOUT Mrs. LESLIE (Par.), AD- 
VENTURES OF ROBINSON CRUSOE (U.A.), 
APACHE (U.A.) 2nd week, THE CAINE 
MuTINY (Col.) 2nd week, THE HIGH AND 
THE MIGHTY (W.B.). 


Detroit: THE CAINE MUTINY (Col.) 4th 
week, GONE WITH THE WIND (MGM re- 
issue), Livinc IT UP (Par.). 


Hartford: GONE WITH THE WIND (MGM) 
3rd week, Livinc It Up (Par.) 2nd 
week, THE LONG Walt (U.A.), VALLEY 
OF THE KINGS (MGM). 

Indianapolis: KNocK ON Woop (Par.), 

LIVING IT Up (Par.) 2nd week. 


Jacksonville: GARDEN OF EvIL (20th-Fox), 
THE HIGH AND THE MIGHTY (W.B.) 
holdover, MAGNIFICENT OBSESSION (U-I). 


Kansas City: APACHE (U.A.) holdover, 
GARDEN OF EviL (20th-Fox) 2nd week, 
Gypsy CoL_t (MGM) holdover, THE HIGH 
AND THE MiGHTy (W.B.) 4th week, 
JOHNNY DarkK (U-I), KNocK ON Woop 


(Par.) 2nd week, MAGNIFICENT OBSES- 
SION (U-I) holdover, PRINCESS OF THE 
NILE (20th-Fox). 


Memphis: THE CAINE MUTINY (Col.), GONE 
WITH THE WIND (MGM reissue) 4th 
week, LiviInG IT UP (Par.), RING OF 
FEAR (W.B.), THREE COINS IN THE 
FOUNTAIN (20th-Fox) 4th week. 


Miami: THE CAINE MutTINy (Col.) 2nd 
week, GONE WITH THE WIND (MGM re- 
issue). 


Milwaukee: THE CAINE MutTINy (Col.), 
GONE WITH THE WIND (MGM reissue). 


New Orleans: THE CAINE MutTINy (Col.) 
2nd week, THE DESPERADO (A.A.) hold- 
over, GONE WITH THE WIND (MGM re- 
issue) 2nd week, DRAGONFLY SQUADRON 
(A.A.) holdover, THE HIGH AND THE 
MicHty (W.B.), KINp HEARTS AND 
CorRONETS (JARO) 6th week, MAGNIFI- 
CENT OBSESSION (U-I), PRINCESS OF THE 
NILE (20th-Fox). 


Oklahoma City: DEMETRIUS AND THE GLADI- 
ATORS (20th-Fox) 4th week, GONE WITH 
THE WIND (MGM reissue), 3rd_ week, 
MAGNIFICENT OBSESSION (U-I) holdover, 
RIVER OF No RETURN (20th-Fox) 2nd 
week. 


Philadelphia: APACHE (U.A.), THE CAINE 
MutTINy (Col.) 4th week, Livinc IT UP 
(Par.) 2nd week. 


Pittsburgh: THE CAINE MutTINny (Col.), 
GONE WITH THE WIND (MGM reissue) 
2nd week, Hopson’s CHoIcE (U.A.) 2nd 
week. 


Mutiny (Col.) 4th 
AND THE MIGHTY 
MAGNIFICENT OBSES- 


Portland: THE CAINE 
week, THE HIGH 
(W.B.) 2nd week, 
SION (U-I). 


San Francisco: ADVENTURES OF ROBINSON 
Crusoz (U.A.), THE CAINE MUTINY 
(Col.) 5th week, GARDEN OF EviIL (20th- 
Fox 3rd week, Livinc It Up (Par.) 3rd 
week, RING oF Fear (W.B.), THE StTUv- 
DENT PRINCE (MGM) 3rd week. 


Vancouver: THE KiIpNAPPERS (JARO) 12th 
week, KNocK ON Woop (Par.) 3rd week, 
THREE COINS IN THE FOUNTAIN (20th- 
Fox). 


Aspout Mrs. LESLIE (Par.), 
(U.A.), THE CAINE MUTINY 
(Col.) 3rd week, CAPTAIN’S PARADISE 
(U.A.) 10th week, THIS IS CINERAMA 
(S.W.) 37th week, GONE WITH THE WIND 
(MGM reissue) 2nd week, MAN WITH A 
MILLION (U.A.) 2nd week, PRISONER OF 
War (MGM). 


Washington: 
APACHE 








Sa¢¢e re 
Yijrreheuudoug O } 


. . . Timely news supplementing the 
special monthly department covering 
all phases of refreshment service. 





Costs of Candy 
Continue High 


The rising costs of confectionary ingre- 
dients continue to plague candy manufac- 
turers with slight reductions evident in only 
two categories, members of the Pennsylvania 
Manufacturing Confectioners’ Association 
were told recently at Wernersville, Pa., by 
Philip P. Gott, president of the National 
Confectioners’ Association, Chicago. 

Itemizing the candy ingredients and the 
changes in their costs, Mr. Gott said that 
cocoa beans, which sold for about 7¢ per 
pound in 1941, are selling currently at about 
70¢ per pound. “The price of sugar has 
increased from 5¢ to almost 9¢ since 1941, 
he added, ‘and peanut prices from 4% to 
19'%4¢. The price of milk is considerably 
higher than the 1941 prices; however, the 
annual average is lower than it has been 
since 1950. Present egg prices are lower 
than the annual average since 1946.” 

At the same time, Mr. Gott pointed out, 
imports of confections manufactured abroad 
are continuing to increase. “During 1953 
the imports of chocolate confections were 
86% more than in 1952, and during the 
first three months of 1954 the poundage 
increased by 17.3%,” he said. 


New Ice Cream Machine 
To Serve Two Flavors 


A new automatic ice cream vendor 
equipped to serve two flavors of bars, sand- 
wiches or other packaged frozen novelties 
has been marketed by Mills Industries, Inc., 
Chicago. The vending capacit: is 150, with 
75 each of the two flavors. The machine 
has a National rejector coin changer ac- 
cepting nickels, dimes or quarters. Its di- 
mensions are 36 inches wide; 25 deep and 
60 high. Literature illustrating and describ- 
ing the new equipment will be supplied upon 
request. 

© 


Pepsi-Cola to Distribute 
Schweppes’ Ginger Ale 


The Pepsi-Cola Company, New York, has 
begun marketing Schweppes’ Ginger Ale in 
this country under a franchise arrangement 
with Schweppes of London, according to 
James B. Somerall, vice-president of Pepsi- 
Cola’s bottle sales division. The ginger ale 
is being sold in 6 and 10-ounce bottles 
and quart sizes. 
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Deal Direct and ST ANY | 


LOOK AT THESE UNHEARD-OF PRICES 
typical of the VALUES throughout our complete line 


4 


.-- And as for QUALITY, You Be the Judge... 
Satisfaction Guaranteed or Your Money Back 


“CHIEF” 314" SPEAKERS 
LESS 10% 


$536 


LIST 
. Single speaker only 
with Koiled Kord.... $5.95 


. Set of 2 speakers with 
aluminum junction box 
. - $13.95 $12.56 


and straight cords. 


Set of 2 speakers with 
aluminum junction box 
plus down light and 


straight cords $14.75 $1 3 28 
. Set of 2 speakers with 


aluminum —— box 

and Koiled Kords....$15.75 $1418 
. Set of 2 speakers with 

aluminum junction box 


plus down light and 
Koiled Kords 





$16.55 $1 490, 


All shipments sent cheapest way unless you specify otherwise. 


“‘SUPER-CHIEF” 4" SPEAKERS 
LESS 10% 


ccrccedebtr (ss 


feet 


. Single 


. Set of 2 


LIST 
speaker only 
with Koiled Kord.... $6.95 


$626 
speakers with 
aluminum junction box $1436 
and straight cords. ..$15.95 


>. Set of 2 speakers with 


aluminum junction box 
plus down light and 
straight cords 


$1508 


$16.75 


“THE CHIEF” IN-CAR SPEAKER 


Absolutely nothing finer 
appearance, component 
workmanship . . . 
tures that make it a stand-out over others 
at far higher prices! Beautifully-finished 
cast aluminum housings, with superior vol 
ume control and many other 
Get the full specifications 
ORDER ONE! See It. . 


in tone quality, 
materials 


and with exclusive 


ant 


fea- 


advantages. 
and compare 
. Try It! It will 


. Set of 2 speakers with 


. Set of 2 


aluminum junction box 98 
and Koiled Kords....$17.75 $] 5 ais 

Single 
speakers with with 
aluminum junction box 
plas down light and 


Koiled Kords 


10% 


’ $1670 


Shipping charges collect. 


3%" 


straight 
only $4.95, 
off 


speaker 


AND with 
for 
with order, it’s only. 

(C.O.D.’s are at straight list, $4.95 plus postage) 


prove its superior value to you! 


cord, 


a 


eash 


*% Even Beyond These LOW List Prices, You Get 10% OFF if Payment Accompanies Your Order 
This cash discount applies to ALL First-American equipment, and, of course, the same Money-Back Guarantee of Satisfaction holds good 
If within 10 days, after use in normal service, you wish to return the merchandise for any reason (except damage while in your hands) 
you will be repaid promptly and without question the full purchase price less 10% for handling. 


INDOOR THEATRES! 


**Adjust-A-Curve” SCREEN FRAMES 
WIDE-ARC for Any Aspect Ratio 


Nothing compares with this screen frame for 
exclusive desirable features and sturdy struc- 
tural engineering. Easily, quickly, precisely 
you get the exact tilt you want and accurate 
curvature setting at all points across the entire 
arc. Use it curved or straight (flat) or change 
it anytime. Get full details! Ask us for price 
on your requirements. 


Extra Big Sturdy LIGHTS and 
DIRECTIONAL SIGNS 


Win happy patrons and bigger business with 
these better-built signs .. . sizes, styles and 
wordings for every purpose .. . bigger, more 
attractive and readable . . . easy-access sliding 
panels and mounting brackets that fit any post 
without adapters (or wall-mount)} plus many 
other fine features. At such low prices, speed 
up your traffic and get more refreshment sales: 


24” single-face illuminated sign, 
pictured top right, choice of 
wording. List $16.95, less 10% 
for cash, only 


Auditorium 
SIDE-WALL SPEAKERS for 
STEREOPHONIC SOUND 


12-inch, 14-watt speaker, superbly engineered 
and unsurpassed in sound quality. In handsome 
accoustically-treated cabinet 16” x 16” x 8%". 
Alnico V 10-ounce magnet with line- tet -voice- 
coil matching eon couples to any the- 


atre sound system. List $32.50, $9925 


10% for cash, only 
Wire, Phone or Write for Money-Saving Prices on Other First-. American Products Including: 


P Indoor and Outdoor 
S en ’ SCREEN TOWERS, Prefabricated Steel SCREEN PAINTS, 
UNDERGROUND WIRE CHANGEABLE MARQUEE LETTERS PORTHOLE and LAMPHOUSE nooo 
REPLACEMENT CORDS for Speakers ROADWAY and MARKER LIGHTS SAFETY 


and a Great Line of Refreshment Counters and Equipment! 


FREE! Big Valuable Portfolio File Covering All Theatre Subjects, plus Our Complete Catalog 


$15.26 


Ramp Identification Sign, 8’ x7” 
each face, pictured at right, any 
numerals or letters plus inde- 
pendently lighted FULL panel, 
$13.95, less 10% 


LADDERS e DRAG 


171% Wyandotte St Kansas City 8,Mo. 
Phone: BAltimore 6882 


as Ae Ss 3 i 
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National's Reflect-O-Heat unit permits the great increase in volume of light at the mammoth new screens, without a corresponding 


increase in heat at the aperture. 
The Automatic Crater Positioning Control System insures that both carbons are so fed as to maintain a correct arc gap length and to keep the position of 
the positive crater at the exact focal point of the elie. Thus, throughout the presentation, the screen light is always of the same color, 
without variations from white to either blue or brown. The projectionist is accordingly freed from the necessity of constantly supervising the arc 
so that he can devote himself to the care of other technical features of projection which are not on an automatic basis and which require continual attention. 


The arc is stabilized by a stream of air which maintains a prescribed system of ventilation of the area surrounding the arc. 





This air jet prevents the hot tail flame of the arc from reaching the reflector, supplies enough oxygen so that no black soot is produced, and 


DISTRIBUTED BY 


keeps white soot from collecting on the reflector in such quantity as to absorb heat which would cause breakage. NATIONAL 


Drvreree of Merene! + Simpler» Bledwerth lac 


Unit construction permits easy removal of the elements for inspection in servicing. . 


“THERE'S A BRANCH NEAR YOu"’ 
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Westrex Corporation 


announces for the Stereophonic Era 


The WESTREX STANDARD Multi-Channel 
and Single Channel Sound Systems 


Westrex offers a complete line of newly de- and single channel reproduction (standard 
signed theatre sound systems for multi-channel photographic). When installed and serviced 
magnetic (such as CinemaScope ), multi-chan- by Westrex engineers, these systems assure the 
nel photographic (such as Perspecta Sound), finest performance at the lowest overall cost. 


FOR THEATRES OUTSIDE U.S.A. AND CANADA AND FOR STUDIOS EVERYWHERE 


The Westrex R9 Stereo- 
phonic Reproducer ( Mag- 
netic) and R6 Photo- 
graphic Reproducer. 


R9 Stereophonic Reproducer (Mag- 
netic) features the Academy Award 
winning hydro flutter suppressor, a 
tight film loop, and double flywheels. 


This Integrator is required for Per- 
specta Sound multi-channel repro- 
duction from a standard photogra- 
phic sound track on which have been 
superimposed control frequencies. 


R6 Photographic Reproducer assures the 
best reproduction from variable area 
and density prints. Special noiseless 
timing belts that neither slip nor 
stretch are featured for the first time. 


T501A Loudspeaker Assembly features Westrex Standard Amplifier Cabinets provide up | Westrex Standard L8 Stage Loudspeaker 
the new Acoustic Lens for the fin- to four channels for magnetic or photo- Assembly features the Western Electric 
est performance in larger theatres. graphic reproduction. 713B High-Frequency Speaker. 


Research, Distribution and Service for the Motion Picture Industry 


‘B  Westrex Corporation 


\ 


(westenn evcerme 
Mars oot EXPORT 
a 111 EIGHTH AVENUE, NEW. YORK II, N.Y. S oe 


A 


N: 6601 ROMAINE STREET H 
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NATIONAL CARBONS 


TRADE-MARK 


Are the best e1er Me ‘ 


Whatever projection techniques you use, the present line of “National” 
carbons is the finest ever offered — by ourselves or any other manufacturer. 

Not only do they excel in brilliance, color-balance and uniformity, but 
they give you all these features at the lowest cost per unit of light and inch 
of carbon consumed! 

Such a small part of operating expense . .. such a big part of picture quality 
—‘National” carbons always do their part in giving you full value for every 
dollar ... your patrons full value for each admission. 


THE PIC send 1S LIGHT The term “‘National” is a registered trade-mark of Union Carbide and Carbon Corporation 
oove 6 nas, Yeu ean NATIONAL CARBON COMPANY 
- A Division of Union Carbide and Carbon Corporation + 30 East 42nd Street, New York 17, N.Y. 
with “NATIONAL” CARBONS : 2 ; h é : : 
District Sales Offices: Atlanta, Chicago, Dallas, Kansas City, New York, Pittsburgh, San Francisco 
IN CANADA: Union Carbide Canada Limited, Toronto 
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Send today for full details on 
the Strong Super "135" and 
Mighty "90" projection arc 
lamps. 
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Strong Lamps are Different because 


ONLY STRONG HAS A LIGHTRONIC 
CRATER-POSITIONING SYSTEM 


A sincere effort has been expended to the end of attaining near perfection 
in the presentation of this new projection technique. Best possible screen light- 
ing has been a major objective—the most light, evenly distributed, of constant 
intensity and unchanging color value. 


These exacting high standards have been realized with the development of 
Strong's exclusive Lightronic crater-positioning system which automatically main- 
tains the position of the positive arc crater at the EXACT focal point of the 
reflector. Manual adjustments, which at best lead to uncertain results, have been 
made entirely unnecessary. 


The positive and negative carbons are advanced by separate motors, the 
speeds of which are governed by the Bi-metal Lightronic Tube. Once the arc 
has been struck, the crater position and gap length are maintained automatically. 


statis Why ONLY F574 LAMPS 
Na) eC 
CinemaScoPE INSTALLATIONS 


THE STRONG ELECTRIC CORPORATION 


“The World's Largest Manufacturer of Projection Arc Lamps” 
1 CITY PARK AVENUE TOLEDO 2, OHIO 


Please send free literature on Strong Super "135" and Mighty "90" 
projection lamps. 


NAME ..... 

THEATRE .. 
SES 6.59. 844 

CITY & STATE.......... é 
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You've never seen anything like the 


astonishing all-new HILUX VAL 


To the exhibitor’s problem of changing requirements and projection 
techniques, the superb, brand new Hilux Val Variable Anamorphic Lens 
is the perfect answer. Being variable, you have flexibility to handle 
anamorphic prints of 1:1.33 to 1:2.66 aspect ratios 
$750.00 per pair thru your theatre supply dealer. 


PROJECTION OPTICS CO. 


Wherever Fine Optics are Important 
330 Lyell Avenue 


Rochester 6, N. Y. 
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GEORGE SCHUTZ, Editor 


Dimensions in 


Simple Terms 


Of the Facts 





EDITORIAL INDEX: 


CARPETING FOR FIRST-AID IN THEATRE RENOVATION 


2000-CAR DRIVE-IN EQUIPPED WITH SIX LANE CAFETERIA AND LARGE 
PLAYGROUND: THE WESTBURY, WESTBURY, LONG iSLAND 


ON THE HOUSE department: 


“NATURAMA"—A WAY TO PRINT TWO SUBJECTS ON ONE REEL 
SINGLE-STRIP 3-D SPREADING STEADILY BUT NEEDS PRODUCT 
WIDE-SCREEN IN NINE DAYS AFTER TOWER IS GWTW 


a oO 
ABOUT PRODUCTS 


BETTER PROJECTION department: 
EFFECT OF NEW ASPECT RATIOS ON USE OF LIGHT PRODUCED, by Gio 
Gagliardi 


METHOD IN MANAGEMENT department: 


A DICTIONARY OF MAINTENANCE (Part Six), by Curtis Mees, Eighteenth 
Article of a Series on Motion Picture Theatre Management 


CHARLIE JONES SAYS: With Us Exhibitors If It Isn't One Thing It's Another 42 


PICTURE ON COVER: Reproduction of a new pattern in a Bigelow four-frame Wilton 
(Dublin-A 516002-74) that is notably expressive of the function of a theatre. The 
fabric photographed had tones of gold, grey and black. 





Kottos Jheattes is published the first week of the month, with each regular 


monthly issued as a bound-in section of Motion Picture Herald; and in an annual 
edition, the Market Guide Number, which is published under its own covers in 
March as Section Two of the Herald. 


QUIGLEY PUBLICATIONS, Rockefeller Center, New York 20, N. Y., Circle 7-3100. 
RAY GALLO, Advertising Manager. HOLLYWOOD: Yucca-Vine Building; HOllywood 7-2145. 
MIDWEST: Urben Farley & Company, 120 S. LaSalle Street, Chicago; Financial 6-3074. 








When an aperture width of .839 was set 
for CinemaScope optical track prints, it 
was reasonable to presume that it would 
be adopted for other anamorphic prints 
with a single optical track. A gain of 14 mils 
doesn't mean much, but if the reduced 
shrinkage of acetate stock makes it feasible 
for CinemaScope, other prints may as well 
enjoy the advantage of it, slight though 
it be. 

In view of aperture adjustments for pro- 
jection angle, there is little practical pur- 
pose in setting a “'standard'’ aperture. 
There are only minimal dimensions to con- 
sider in actual practice—a width greater 
than which might allow film weave to ex- 
pose frame lines; a height less than frame 
height but enough to include critical infor- 
mation. 

The standard aperture of .825 x .600 has 
never been a standard in effect, but rather 
a maximum. If a width of .839 is not now 
too great for film weave tolerance—and 
Research Council approval of it for Cinema- 
Scope optical track prints indicates that it 
is not—more of the available frame width 
might well be utilized generally by allowing 
an aperture maximum up to .839 in filing for 
keystone. 

* 

Every so often, especially of late, when a 
discussion of the new techniques produces 
some occasion to distinguish between 
stereoscopy, non-anamorphic wide-screen, 
and squeeze print wide-screen, reference 
to them is phrased "'3-D, 2-D and Cinema- 
Scope." That manner of identification 
doesn't help much to reduce the confusion 
about which exhibitors complain. It's some- 
thing like saying beer, whiskey and Old 
Forrester . . . which incidentally indicates 
our high opinion of CinemaScope as a 


brand of 2-D. 


e 

Mr. Jack L. Warner gave some of us a 
bad scare recently with a press release 
announcing a device which permits pro- 
jection of a CinemaScope picture in the 
quote pleasing proportions end quote of 
2.2-to-1. What, first a lens to make it 2.55, 
then another to pull it down to 2.27... 
Turns out to be just what you and you and 
you have been doing—using plates with a 
narrower aperture. For a while, though, it 
looked like more confusion. 


—G.S. 





Carpeting for First-Aid 


in 


g trite, te doce och over "Theatre Renovation 


a theatre. That is because the floor of any sizable 

area between entrance and auditorium is boldly 

impressed upon the consciousness of persons 

passing over it, visually and through the feel of it underfoot. So it is 
that for the second time this year we deal prominently with carpet as 
means of giving a theatre promptly a fresh, modern appearance—of 
starting, under the financial pressure of technical innovation, the modern- 
ization that theatre properties generally so sorely need. Presented this 
time are three articles, each from the carpet industry itself, by executives 
familiar with theatre requirements and how the market can fill them. 


Wilton of the RCA line loomed by the Thomas L. Leedom Company. This car- 
peting is in Egyptian scroll design carried out in gold on a crimson ground. 


Recarpeting played a conspicuous role in the recent modernization of the Chicago theatre, 
Balaban & Katz ace house in the midwestern metropolis. Approximately 2200 yards of Bigelow 
Wilton were installed, in a five-frame Hartford-Saxony with a pattern in self-tone rose. 
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Considerations of | 
| Beauty and Wear 











By ANDREW T. MacARTHUR 


Vice-President & Stylist, 
Thomas L. Leedom Company 


CARPET is the most im- 
portant item in the interior decor of a 
theatre, since it is the keynote of the entire 
motif. The sense of richness, of comfort 
and beauty provided by the selection of 
distinctive patterns and qualities available 
in today’s modern floor coverings, enhance 
enjoyment of a visit to the theatre and 
create more interest and good will. People 
are attracted to the theatre primarily by the 
screen program, but they are also drawn 
by the desire to relax in comfortable, inter- 
esting luxurious surroundings. Stylish, ap- 
pealing carpets blend with the atmosphere 
of romance, of make-believe and adventure 
created by the picture. 


DESIGN VALUES 


Since patrons of motion picture theatres 
do not have to live with the decor, but view 
it for a short time only under soft, sub- 
dued lighting, the designs may be more 
daring and distinctive, and the color scheme 
can be of fascinating shades, rather than 
the more subtle tones used in home decora- 
tion. This creates an interesting, yet a 
friendly and informal environment. 

You can plan a carpet that has individ- 
uality and that will harmonize with the 
architectural style of your theatre. Indeed, 
you may have your own custom-made de- 
sign from sketches submitted by the studio 
of the carpet manufacturer, if you cannot 
find a suitable pattern in the regular line. 

Theatre owners who are considering the 
installation of a carpet will be wise to con- 
sult an experienced and reputable contract 
dealer and rely on his advice as to the 
proper selection of quality. In selecting a 
pattern, bear in mind that the longer the 
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Looks great 


Large, flowing floral design, in burgundy and coral, harmonious against a foliage 


. 
from the box office too | background in two tones of green. RCA Achievement, Pattern 13601, Color 1887. 
) . 


RCA CUSTOM 


GA ; ‘ : 
: > = - 
Birds of paradise in a tropical setting. Colorful, exotic motifs. A carpet with 














years of built-in faithful service. RCA Citation, Pattern 8607, Color 1895. 





Colorful floral design combined with harmonious, dignified restraint. New love- 
liness in theatre floor covering. RCA Citation, Pattern 13594, Color 1865. 


Lush foliage in the modern manner for lobby and theatre interior. RCA Top 
Performer, Pattern 4635, Color 1981. Also available in RCA Headliner quality 


Rhythmic, sinuous line and warm, intimate tones—a carpet that will contribute 
greatly to the beauty of your theatre. RCA Showman, Pattern 245, Color 262. 


A handsome house is one steady box office builder you can 
rely on year after year. And for appearance that pays off, begin 
your decorating with RCA Custom Loomed Theatre Carpet! 


Patterns and designs by the score . . . traditional or contemporary 
motifs, colors galore. Solids, too, both plain and tone on tone. 
Or, individually-patterned carpet, woven to order. 


Patrons by the hundreds of thousands, cleanings by the 
thousand . . . these RCA Custom Loomed Carpets by 

Thomas L. Leedom Company can take it and take it. RCA insists 
on highest quality manufacture, using color-fast, fine woolens 
backed by long-fiber jute and cotton. 


Call your RCA Theatre Supply Dealer. He'll be glad to 
bring you the RCA Custom Loomed Carpet story... 
or have you visit him. 


RADIO CORPORATION of AMERICA 


THEATRE EQUIPMENT, CAMDEN, N. J. 





The Seat of Comfort is in the 


TC 706 


The famous “Rocking Chair” 
Loge with accent on Comfort 
and Luxury. Spring base prin- 
ciple permits comfort at every 


sitting position. 





The ew 


‘COntouR® 


Formed Rubber Cushion 


Filta 


Designed to make Heywood-Wakefield the- 
atre seating as comfortable as the average 
patron’s own easy chair at home.. . the luxuri- 
ous new “Contour’”’ Formed Rubber Cushion 
that conforms to the contours of the occupant’s 
body as he sits down in its luxurious depth 
... assuring utmost comfort regardless of how 
he shifts his weight or position. 





' HEYWOOD- 
WAKEFIELD 


EST. 1826 








The Vewr- 
“SIT-IN’ 


Coil Spring Cushion 


\ 





Occupant sits deep down in not high up on 
this outstandingly comfortable new coil spring 
cushion . . . whether he sits in the middle, on 
the side or way back in the seat, he’ll enjoy 
relaxing comfort at all times. This is just one 
more fine example of Heywood -Wakefield 
engineering skill, proving the seat of the 
comfort is in the cushion. 


HEY WOOD-WAKEFIELD COMPANY Theatre Seating Division, Menominee, Michigan * Sales Offices: Baltimore, Boston, Chicago, New York 
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match, or repeat, the more yardage is te- 
quired to do the job. 

New factors of cost and technical devel- 
opments have brought many changes to the 
carpet industry in the variety of novel 
weaves, such as “three-dimensional’”’ piles, 
embossed weaves with cut and loop piles, 
and many others; but experience has proved 
that the best type of carpet for theatre use 
is the straight cut, even pile. Wilton and 
Saxony weaves have a splendid reputation 
for giving long and satisfactory wear in 
theatre installations. 

Both of these types are woven on a 
Jacquard Wilton loom, which securely 
locks the tufts. For instance, if five colors, 
or frames, are used in the pattern, only one 
color at a time appears in the tuft, as the 
other four colors are woven into the back 
of the carpet. This locks the tuft into the 
weave and forms a cushion which helps te 
support the pile. 

The patterns which are made by the 
Jacquard are also more clearly defined. 
Most Wilton carpets which are woven for 
theatre use have from three to five frames, 
and usually have from nine to ten rows or 
wires to the inch. Saxony carpets are an 
exception, however, and are generally 
woven eight rows to the inch, because the 
Saxony weave employs heavier, thicker 
yarns to form a rugged, nubby pile and 
construction. Pile height in a good contract 
carpet may vary from one-half to three- 
eighths of an inch. 


Lobby area with plain walls and domin 
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ated by service facilities which well illustrates the deco- 
rative force of carpeting in an interior scheme. This is a view of the El Rancho theatre in 
Victoria, Tex., unit of the Long circuit, as recarpeted with RCA' "Headliner," a Wilton 
loomed by the Thomas L. Leedom Company, with a peony design in coral and lemon. 


Axminster and Velvet carpets will also 
give satisfactory service, provided they are 
closely woven and have a dense pile. The 
denser the pile, the more resistance it offers 
to the tread; therefore, dense pile carpets 
should be selected for which are 
subject to heavy wear, such as aisles. 

It pays to buy a little extra yardage for 
the stairways, so that the carpet may be 
moved over the risers, where it is subject 
to much scuffing and hard wear. It is also 
advisable to buy some extra yardage over 
and above the exact amount required for 
the installation, as replacements may be 
needed for carpet accidentally damaged or 


spaces 


— 
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worn. If carpet is required for replace- 
ment purposes, the price of the carpet may 
be higher and the delivery slow, as it is a 
costly operation for the manufacturer to set 


up a loom for small yardages. 


WOOLS FOR THE PILE 


Weave construction specifications are 
very important in the wearing quality of 
a carpet, but another factor which also af- 
fects the wearing quality is the type of wool 
used in the spinning of the yarn. All car- 
pet wools are imported from foreign lands, 
as domestic wools are too soft and slippery 
for carpet manufacture. 

Carpet yarns should not be too soft and 
should be resilient to the tread. A good 
way to test this is to press the thumb into 
the pile. If the yarn is too soft, the pile 
will remain pressed down, while the proper 
yarn will spring back upright because it 
is spun from live wool selected for strength, 
length of fibre, and resiliency. 

Another factor which is sometimes over 
looked in the selection of a theatre carpet 
is the kind of dyes used and the colors 
employed. Red colors, and also black, are 
better chrome-dyed since chrome-dyed col- 
ors are faster and less fugitive and will not 
bleed into the other colors if the carpet 
has to be shampooed. 

It is advisable to choose the brighter or 
deeper colors for theatre carpets, because 
pastel shades are more subject to fading. 
The deeper tones have more dyestuff em- 
ployed in the dyeing, and consequently re- 
tain their appearance longer under wear. 

No claims are entertained in the carpet 
industry for crushing of pile, shading or 
soiling, because these are not manufacturing 


defects. 
MAINTENANCE OF CARPETS 


Protect your carpet by laying it over a 
padding of sponge rubber, hair, or felt, as 
this precaution aids considerably in lessen- 
ing the friction of the tread, thus adding to 
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The impact of carpet on a theatre interior is strikingly demonstrated in 
this view of the Tower theatre in Denver, in which the floor fabric, with 
sweeping figures, supplies decorative form and color almost alone. The 
carpet is an Alexander Smith Crestwood combining wool with carpet rayon. 


the life of the carpet—besides, it feels more 
luxurious to walk on. 

Theatre carpets should be 
daily, and the best type of cleaner has the 
motor-driven brush and beater, which does 


vacuumed 


a thorough job of removing dust and dirt 
particles embedded in the pile. It also helps 
to maintain the pile upright, so that it offers 
more resistance to the tread. 

For the 
carpet, there are some very effective dry 


freshening the appearance of 
cleaning powders on the market which do 
a good job of rejuvenation. [Two are de- 
scribed on page 39.—Ep.| Stains may be 
with a synthetic cleaner of the 
type, diluted with 


removed 
soapless, non-alkaline 
water. 

One method of removing chewing gum 
is to rub ice on the gum to freeze or harden 
it, then scrape it off with a dull knife, being 
careful not to disturb the weave. 

Sprouting tufts should never be pulled 
out, as this loosens the weave. They should 


to “pull in" elongated 


be trimmed level with the pile with a pair 
ot scissors. 

If the carpet not only is spotted, but is 
generally dirty and stained over its entire 
surface, the best procedure is to have the 
cleaning done by a professional carpet 
cleaner, as the wide variety of stains en- 
countered makes it impossible to use merely 
a single cleaning agent for their removal. 
Some of these cleaning agents are also in- 
flammable and are supposed to have a toxic 
effect on individuals, so that they have to 
be handled with 

Look at your Can it 
contribute to an environment which lures 
people from the comfort of today’s living 
room and the competition of television back 
into your theatre? Patrons of motion pic- 
ture theatres are impressed by the luxury 
and decor of a theatre, and no single compo- 
nent of the interior treatment has so much 
immediate effect on their impression as car- 
peting does. 


care, 
carpet critically. 





Carpet Weaves and 


Designs for Theatres 


| 








By W. G. HAMMEL, JR. 


Sales and Contract Manager, Alexander Smith, Inc. 


THERE HAS been a notice- 
able increase in theatre carpet sales during 
the past six months, and we expect sales 
to get progressively better. This livelier 
interest in refurbishing would seem to be, 
at least in part, a reflection of the impact 
of the new motion picture techniques on 
the business. Many of you have made the 
changeover to the new screens and sound. 
This new media of presentation, coupled 
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with better films, has had a tremendously 
favorable impact on the public. (To men- 
tion television in this article may be con- 
sidered in poor taste; but I must admit 
that our family were avid television fans 
up until several months ago. As in many 
other families, I now hear those long for- 
gotten words, “let’s go to the movies.’’) 
Is your theatre ready to entertain the 
public? I am sure you will agree that 
“entertainment” goes beyond the actual 
picture program. It goes beyond the particu- 
lar medium — Cinemascope, 3-D, etc. — 
which you have installed. To “entertain” 


Another deep lobby—that of the Viers Mill theatre in Washington, D. C._— 
in which the decor is greatly dependent on floor fabric for charm and also 


Ye 
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space through sweeping design. Carpeting is an 


A. & M. Karagheusian Wilton in the Gulistan “Persian Sunburst’ pattern. 


your guests fully you must also offer them 
a neat, handsome atmosphere. 

The largest single expanse prominently 
visible to the eye is your floor. Hence, in 
your refurbishment program, it would seem 
wise to start with carpet. 

I shall endeavor to explain very briefly 
the basic carpet weaves. I shall then point 
out highlights of the weaves that are most 
practicable for theatre use. Following that 
we will touch on designs. 


THREE BASIC WEAVES 


There are three basic carpet weaves: 
Axminster, Wilton, and Velvet. It must 
be clearly understood that the determina- 
tion of the life of carpeting is not synony- 
A good Ax- 
minster will wear longer than an inexpen- 
sive Wilton, and vice versa. 

Outstanding for its rich texture and 
luxurious “feel” underfoot, the Axminster 
weave offers tremendous advantage for 
commercial use because (1) all the yarn 
is on the walking surface, hence dollar- 
for-dollar it represents the best value of 
any of the weaves; and (2) there are un- 
limited possiblities for variations in color 
and design. Unlike the Wilton weave, 
where number of colors is limited, there 
are no limitations to number of colors, or 
type of design, in Axminster. 

Alexander Smith has engineered two 
qualities of Axminster specifically for thea- 
tre use—“Crestwood” and “Crestmont” 
qualities. We stock more than twenty-five 
different colors in designs developed with 
theatres in mind. “Crestwood” and “Crest- 
mont” are woven on special modified Ax- 
minster looms. 

Dense and compact, Wilton has earned 
a truly aristocratic reputation because of 

(Continued on page 45) 


mous with type of weave. 
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2000-Car Drive-In Equipped with 


Picturing and describing the new Six-Lane Cafeteria 


Westbury Drive-In, Westbury, Long 


Island, designed to serve the ‘‘average 


family grup” ons tugesieed te, SANG Large Playground 


at the eighth and the eating terrace between. 


FEW DRIVE-INS con 
structed anywhere can boast of the capacity 
of the new Westbury drive-in, Westbury, 
Long Island—2000 cars—and it has other 
facilities constructed to match its immense 
size: a playground designed to entertain 
500 children at a time and a refreshment 
cafeteria equipped with six separate service 
lanes. ‘Though the drive-in be large in 
size, however, the management has adopted 
a policy of the “personal touch” in catering 
to the comfort and needs of every member 
of the “average family group,” to whose 
service it is dedicated. The drive-in opened 
in June. 

Located just off Exit 34 on the Northern 
State Parkway, the new drive-in is owned 
by the Drive-in Westbury Corporation, 
headed by Saul Lerner and was planned 
and supervised in construction by Harvey 
Elliot. Before entering the drive-in field, 
both men were active in indoor theatre 
management. Mr. Lerner formerly owned 
and operated a circuit of theatres in New 
York and New Jersey, which he sold prior 
to building his first drive-in, the Hemp 


Of steel and concrete construction, the Westbury's screen tower is 130 feet wide by 100 high. stead, in Bethpage, L. 1. He now owns 
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see Westbhu Atif 


4 DRIVE IN° 


—~tTAeatre 


two other drive-ins, one in Commack and 
one in Massepequa, L. I. Mr. Elliot is a 
former Boston circuit manager who became 
interested in the outdoor theatre field in 
1945 and since that time has planned and 
supervised ccnstruction and operation of 
seven other drive-ins. 

That policy of the “personal touch” in 
service Westbury begins with the 
members of the family, for 


t the 


very youngest 
whom there is a nursery supervised by a 
registered matron where a free bottle 
warming service is provided along with free 
bottles and For the 
older children there is the playground with 


And Tor 


diapers, if desired. 


its many recreational facilities. 


ieee 8 | 
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The marquee at left with its animated display sign above the attraction panel directs 
attention to the drive-in from the highway. From the refreshment building (above) which is 
constructed of Roman brick and glass, patrons can view the screen while enjoying a snack. 


the enjoyment of all the family there is 
an outdoor eating terrace in front of the 
refreshment building equipped with tables 
and chairs. Patrons desiring to enjoy a 
food snack without leaving their automo- 
biles are serviced from mobile carts. 
Carrying the “personal touch” even fur- 
ther, the Westbury offers a 
special phone service for professional peo- 
ple. And should a patron run out of gas 
or have a flat tire, there is an auto mechanic 


management 


on hand at all times to fix the latter or 
provide two gallons of gas free of charge. 
Directing the attention of patrons to the 
i ae : s 
drive-in is a large marquee, 30 by 30 feet, 
bearing the theatre’s name in neon beneath 


"EMS am 


One section of the Westbury's large playground, equipped to handle 500 children, contains these 
Miracle Whirl "hobby horse" swings. Other equipment includes two "Whirl-a-Tilts," two elephant 


slides, two jungle gyms and two see-saws. 
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an animated display sign on top. The 
changeable attraction panel beneath is of 
stainless steel and employs Adler letters. 
This structure has a foundation of concrete. 

At the entrance two box-offices arranged 
for two lanes of traffic each are connected 
to a building housing the manager’s offices. 
This building is constructed of cinder 
blocks, and the offices are of Roman brick 
and glass. 

Covering an area of 28 acres, the West- 
bury has 24 ramps, which are spaced 40 feet 
apart, with the distance between speaker 
posts 18 feet. Projection facilities are in a 
separate building at the eighth ramp allow- 
ing the refreshment and restroom building 
to be located more centrally at the twelfth 
eating terrace is 


The 


ramp, and the outdoor 
between these buildings. 


faces are asphalt and stone. 


drive sur- 


PLAYGROUND EQUIPMENT 


Playground facilities are located behind 
the refreshment building. The equipment, 
supplied by the Miracle Whirl Sales Com- 
pany, Grinnell, Iowa, includes 24 “hobby 
horse” swings (see photo), two ‘“‘Whirl-a- 
Tilts,” two elephant slides, two jungle 
gyms and two see-saws. During the hours 
of its operation, two attendants supervise 
the children’s activities. 

The Westbury’s screen tower, which is 
of steel construction with a foundation of 
concrete, is 130 feet wide by 100 feet high. 
The screen material is Transite painted 
white, and the picture presented for non- 
anamorphic films is 93 feet wide and 124 
feet for CinemaScope. 

With a throw of 420 feet, projection 
lenses for both standard and anamorphic 
prints are Bausch and Lomb. Projectors 
are RCA “100” and lighting is by RCA 
“Wide-Arc” lamps with 10mm _ positive 
trim operated at 135 amperes. Sound equip- 
ment is also RCA, including “Starlight” 


(Continued on page 44) 
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Enjoy full profit 
from CinemaScope 
shown in its full 
appeal! Use only 
Bausch & Lomb Lenses 


created specially for 
CinemaScope 


Your screen shows the difference . . . your boxoffice figures the difference in pay-off. Proof? Over 90% 
of the theatres showing CinemaScope use Bausch & Lomb lenses and cylindrical anamorphic attach- 
ments. These theatres put their faith in Bausch & Lomb exclusive know-how . . . gained from creating 
and producing the first practical CinemaScope optical system . . . from Baltar motion picture camera 
lenses and anamorphic attachments, to the new Super 


Cinephor f[1.8 projection lenses. More proof? Ask | . 3 
BAUSCH 6 LOMB 


your dealer for actual lens-by-lens comparison proof that 


Bausch & Lomb is best by far. Bausch & Lomb Optical Co., ioe | ss a 
73132 St. Paul Street, Rochester 2, New York. iter: ea 
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On the House 


%* editorial reports and comment on events, trends, people and opinion 


‘Naturama'—a Way fo Print 
Two Subjects on One Reel 


ONE OF THE more “in- 


triguing”’ ideas which have come from out- 
side the industry in response to the virtual 
abandonment of the venerable 4-to-3 aspect 
ratio, is to reduce frame height by half and 
to use the resulting frames in pairs for one- 
strip 3-D without rotation in projection, 
or to use them alternately for 2-D to allow 
printing of two subjects in footage normally 
required tor one. 

Such doubling of frames is proposed by 
Lt. Col. Robert Bernier, USAF Res., 
whose system, called “Naturama,” is the 
property of the Synthetic Vision Corpora- 
tion of Dayton, Ohio, manufacturers of 
dual screen curtain-masking equipment de- 
scribed in Betrer THEATRES for July. 
Col. Bernier is engineering vice-president 
of the company, and Mrs. Jane E. Bernier 
Application of the “Naturama” 
method to 3-D has been demonstrated 
the Ames theatre in Dayton, and Mrs. Ber- 
advises that other screenings can be 


president. 


nier 


arranged for interested groups. 


The basic frame scheme as compared 
with a standard 35mm print is shown in 
Figure 1. This indicates application specif- 
ically to one-strip 3-D, with left- and 
right-eye photographs in tandem like 2-D 
frame. Superimposition is effected in pro- 
jection by an optical device (see accompany- 
ing picture) placed in front of the projec- 
tion lens in a manner comparable to the 
Nord and Pola-Lite single-strip systems, 
though of course without the necessity to 
turn the photographs upright. 

The alternate frame scheme, which Col. 
Bernier calls his interlace method, is in- 
dicated in Figure 2. Frame height is the 
same as that for 3-D, but the photograph 
is narrower—.758” as against the standard 
width of .868”—to allow for two standard 
optical sound tracks, one for each of the 
2-D subjects. 

It will be noted in Figure 2, that three 
(white) are labeled 1A, 
illustration, 
A, with its 


alternate frames 
2A and 3A. These frames, for 
would be the start of Subject 





STANDARD NATURAMA 





oo'd 











Frame scheme of the 
“Naturama"™ system. In 
Figure |, above, it is 
compared with Academy— 
standards. Here the ‘Naturama"™ 
application to 3-D. Figure 2, at right, 
“interlace” 
frames, one in one direction, 
direction, with a sound track for each. 
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strip also illustrates 
indicates the 
method of printing two subjects in alternate 
another in the opposite 
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Filter and prism devices for projection of 
“Naturama" 3-D prints shown mounted in ports. 
With the images paired across the film, no rotation 
is required; the two photographs are merely 
polarized and superimposed. The unit fits into a 
rigid fixture attached close to the port shutter and 
can be lifted off for 2-D projection. 


sound track at the left (assuming that the 
drawing is from the base side). Subject B 
would be printed in the opposite direction 
(shaded areas), ending toward the be- 
ginning of Subject A and using the opposite 
sound track. 

Besides providing a sound track of its 
own, printing Subject B in the opposite 
direction puts it heads out on the reels 
in the projection of Subject A. This, of 
course, is consistently true for either sub- 
ject—projection does the rewinding job in 
both cases. 

Specification sheets sent by Mrs. Bernier 
give aperture dimensions for the interlace 
system as .728 x .364, for an aspect ratio 
of 2-to-l. The specified aperture for 
“Naturama”’ 3-D measures .825 x .738, 
which is a ratio of 2.27-to-1. 

Now if you were to have stereoscopic 
pictures printed by the vectographic process, 
the disparate photographs, superimposed as 
they would be on the film, could similarly 
occupy alternate frames. Col, Bernier calls 
this application of his interlacing method 
“Vectorama.” 

Nor are these all the possibilities seen by 
Col. Bernier for “Naturama.” Doubling 
the number of frames per foot, he submits, 
would allow going to a rate of 48 frames 
per second, halving the intervals of photo- 
graphed motion, and accomplishing this 
without any increase in film footage. 
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Single-Strip 3-D 
Spreading Steadily 
But Needs Product 


CONSIDERING that special 
prints have to be made for its use, installa- 
tions of Pola-Lite equipment for one-strip 
3-D keep up a steady pace. A few months 
ago they numbered only around 30, while 
they now number more than 300, according 
to Al O’Keefe, vice-president of the Pola- 
Lite Company. These installations are for 
the new single-strip system, which has 
print frames (toe to toe with width the 
long way of the film) measuring 720” x 
400”, for an aspect ratio of 1.75-to-1. 

The resolution lens is attached to the 
projection lens barrel as shown in the 
accompanying photograph. In _ changing 


A 
| 
A 


from a 3-D to a 2-D picture, a turn of a 
couple of wing nuts at the bottom allows 
the prism unit to drop out of the housing 
in a bellows action with its mounting sus- 
pended out of the light beam. 

Five or six 3-D features are now, or 
soon will be, available for Pola-Lite one- 
strip projection. United Artists’ ‘“South- 
west Passage” and “Gog” are the latest. 
Even if there were two or three more 
definitely on the way from the studios, the 
supply would be pretty skimpy. Stereo- 
scopy is technically competent, and applied 
to certain kinds of material it can give the 
average theatre what it needs for a change 
of pace, something radically different now 
and then, a bit of novelty and special 
sensation. 


AN EXHIBITOR’S OPINION 


Many exhibitors have found 3-D thus 
attractive to their patrons, and with the 
convenience of one-strip projection more 
and more would doubtless give it a try with 
similar results. Said John Lakeman, oper- 
ator of the Dixie theatre in Haleyville, 
Ala., in a recent letter to Motion Picture 
Herald, the industry’s failure to maintain 
a flow of 3-D product is “killing the goose 
that would have laid golden eggs.” It is 
his experience that the public doesn’t mind 
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WIDE SCREEN 











IN YOUR 
DRIVE-IN / 


Drive-In Exhibitors everywhere are 
getting on the “Big Screen” bandwagon — for 
big features and bigger boxoffice! 


Call your National Man now — he’s got the 
“dope” on what you need and how much it 
will cost. Don’t delay, you can still show the 
big ones this season! 





NATIONAL 


Division of National « Simplex ¢ Bludwerth, inc. 
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Everywhere in 

Theatres and in 

Drive-Ins, SUPER 

SNAPLITES are giving 

patrons Great Projection for Great Pictures. 
For wire sharp projection, for terrific 
definition, for real patron satisfaction, install 
SUPER SNAPLITE Projection Lenses. 

And, the more difficult the job, the better: 
large screens, short throws, dusty conditions, 
if these are your problems try a 

SNAPLITE Lens. 


Ask for Bulletin 212. 


&é 
conan 


Plant: Northampton, Massachusetts 


CORPORATION 


New York Office: 30 CHURCH ST., NEW YORK 7, N. Y. 





oo One way to keep posted—be a coupon Clipper 











The F & Y Building Service is the outstanding 
agency in Theatre Design and Construction in 
Ohio and surrounding territory. 


THE F & Y BUILDING SERVICE 
319 East Town Street Columbus 15, Ohio 
“The Buildings We Build Build Our Business” 











the glasses. When they complain about 
them, in his opinion, they mean they don’t 
like “the eye strain produced by the pic- 
ture being out-of-sync, out-of-line, or out- 
of-focus—or maybe they don’t like that 
sensation of going blind in one eye when a 
piece of blank film goes through one ma- 
chine.” Not knowing what the trouble 
really is, they naturally blame the special 
glasses. 

“Instead of abandoning 3-D,’”’ Lakeman 
protested, “why not strive to improve the 
technique of making and projecting it? The 
stock reply from the bookers, ‘Sorry, but 
that picture has been pulled out of 3-D 
release,’ is getting very alarming to me.” 

The average theatre needs a_ novelty 
from time to time on its program. Some 
theatres used to resort to stage presenta- 
tions on occasion. To book and set them 
up was usually quite a chore, with union 
complications in many localities. A 3-D 
shocker or spectacle now and then could 
supply something of the same thing by way 
of “special attraction,” and do so with the 
facility of the screen. The technique has 
been acquired. Why, indeed, as Mr. Lake- 
man asks, should the business abandon it? 


TRADE SHOW IN ENGLAND: Britain's Cinema- 
tograph Exhibitors Association liked having a 


display of theatre equipment at its recent con- 


vention so much that one is likely to be a regular 
feature of its annual gatherings. There hadn't 
been one for fifteen years. For this year's meeting 
at Harrogate in Yorkshire, the Association of 
Kinematograph Manufacturers organized a trade 
show at which sixteen firms exhibited, a goodly 
number in the British scale, with products of quite 
representative range—seating, carpeting, advertis- 
ing devices and lighting fixtures, etc., as well as 
projection and sound equipment. 


Wide Screen in 
Nine Days After 
Tower ls GWIW 


ONE MIGHT say that the 
new screen for a wider picture at the 
Lakeside drive-in at Pawnee, Okla., is the 
boon of an ill wind. The Lakeside prob- 
ably would have gone to wide-screen in 
time, but perhaps not so promptly if a 
tornado hadn’t demolished the original 
structure. Writing us about it, the owner, 
Milan G. Steele, says that when the big 
wind hit, it cleared the buildings and fences. 
The wood frame screen tower, however, 
couldn’t squeeze under it. 

A new tower, says Mr. Steele (sending 
the adjoining picture of it under construc- 
tion), was built in nine working days by 
six carpenters. It is made of laminated 
2x6’s nailed and bolted together, with 
Transite for the screen itself. The original 
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Theaters 
Can't Be 
LL) a 
TALC 
| Select... 


SUPER-PANATAR 


Variable Anamorphic Lenses 
Here’s Why They Chose Super-Panatar 


It shows no loss of light, no decrease in defini- 
tion at any aspect ratio up to 2.66 to 1. 


It provides the highest color rendition pos- 
sible. Its true natural color is amazing. 


Its unique front mounting system eliminates 


lateral line distortion. 


It permits instant switching to any aspect 
ratio up to 2.66 to 1 by a turn of a knob. 





Yes, 785 theaters (and more are being added daily) have 
installed and are now using the Super Panatar developed 
by Gottschalk ...and they like it! They tell us so by 
letter, telegram and telephone. More important, they 
re-order and re-order for other houses in their circuits 
which include such outstanding groups as the 


Video Independent Theaters, Inc., Oklahoma City, 
Balaban & Katz Corp., Chicago, IIl. 

Pacific Drive-In Theaters, Inc., Los Angeles, Cal. 
Crescent Amusement Corp., Nashville, Tenn. 
Neely & Neely, Marian, Ala. 

Delft Theaters, Butler, Wis. 

Loew’s International, New York City 

M. A. Connett Theaters, Newton, Miss. 


...and many, many more. 


[am SUPER-PANATAR 


$895 


Manufactured by PANAVISION, INC. 


Exclusive Distributors 


aay RADIANT MFG. CORPORATION 


2627 W. Roosevelt Road © Chicago 8, Illinois * Phone: Crawford 7-6300 © Cable Address: RADMAFCO 
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* Believes cut prices represent the 
smartest buy—no matter what! 


* Habitat — thinly dispersed all over 
the world. 


* Open Season—All year, anytime. 


* Fast becoming extinct .. . uses cut- 


price mating call. 

* Normal call—loud and raucous. 
Tells of latest bargains without prov- 
ocation. 

* Sulks moodily when quality can be 
proved less expensive than cut-price. 
* How to handle—do not molest or 


destroy . . . harmless when ignored. Is 
fast destroying self! 


The rest of the world is buying 





| 
| 
| 
| 


RAYTONE Quality Products ... the | 
products that inspire confidence. Your | 


regular supplier carries Raytone Hilux 
Screens, Projection Optics Co. Hilux 
Lenses, Metal and Wooden Screen 
Frames, Drive-In Screen Paint and 
Screen Brushes. 


RAYTONE 


SCREEN CORP. 


165 Clermont Ave., Brooklyn 5, N. Y. 


MID-WEST: L. E. Cooley, 
408 Oak Park Ave., Oak Park, Ill. 


screen measured 40 x 30 feet. The new 
one is 60 feet wide. 


“The scaffold,” writes Mr. 


Steele, re- 

















ferring to the picture, “was made by ex- 
tending the horizontal members of the 
trusses out 3 feet and working from the 








ANAMORPHIC LENS DATA 


Efforts of exhibitors on at least two 
occasions to test anamorphic lenses in- 
dicate they feel the need of comparative 
data on the efficiency of the types and 
makes available. One or both of the 
national exhibitor associations may con- 
cur in this; if so, the Society of Motion 
Picture and Television Engineers, or the 
Research Council, might be persuaded 
to conduct a test—with, of course, the 
collaboration of the manufacturers. 




















top, cutting them off as the Transite was 
applied and primed. This method saved 
time as well as furnishing a scaffold.” 

There is an interesting feature of the 
fencing shown in front of the screen. Con- 
structed in a basket weave out of local cot- 
tonwood lumber, is also a continuous seat, 
contrived by slanting the posts, which are 
set in cement, and attaching cottonwood 
extensions and backing. About 75 persons 
can thus be seated. 














THE INDUSTRY'S SHOW FOR ALL 
EXHIBITORS— ADMISSION FREE! 


On the basis of the latest reports of reservations, the 1954 exposition 
of theatre equipment and supplies conducted by the Theatre Equip- 
ment and Supply Manufacturers Association (Tesma), will have had 
nearly all of the 144 available booths taken by the time these words 
reach print. 

As last year, the Theatre Owners Association is co-sponsor. Tesma, 
TOA and the Theatre Equipment Dealers Association will hold their 
annual national conventions concurrently. 

Also at the same time and place will be the national convention of 
the International Popcorn Association, which will conduct its own 
annual equipment and merchandise exhibit in space adjoining the trade 
show of the theatre organizations. 

To the latters 144 booths, the IPA exhibit will add 50 more of 
interest to theatre operators and their executive and technical staffs— 
substantially twice as many as any previous American trade fair 
related to motion picture exhibition. 

The theatre exhibits will occupy a huge area of the main exposition 
hall of the mammoth Conrad Hilton Hotel in Chicago. Opposite them, 
immediately off the entrance foyer which leads to both sections, will 
be the IPA exhibits, which will embrace all phases of refreshment 
vending with booths ranged along aisles dubbed Popcorn Plaza, Soft 
Drink Turnpike, Candy Lane, Hot Dog Drive, and Ice Cream Circle. 

The IPA convention program also provides for panel sessions that 
will include discussions of theatre interests. The IPA exhibit general 
chairman is a theatre man—Carl Siegel of Stanley Warner Theatres. 

All exhibits will continue through the entire convention period, 
beginning October Ist and closing November 4th. 

Entrance to either group of exhibits is entirely free to theatre oper- 
ators and their staff members. Membership in any of the convening 
associations is not necessary. Registration for a convention is not 
required of any theatre person for the purpose of attending the Tesma 
and IPA trade shows. 

The size and facilities of the Conrad Hilton permit the convenience 
of all of these conventions and exhibits under one roof, convenience 
which is the more remarkable for those who have rooms there. So 
that this may be possible, room reservations should be made well in 
advance of the opening date. 
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Better Projection 


A Department on PROJECTION & SOUND 





Effect of New Aspect Ratios 
On Use of Light Produced 


By GIO GAGLIARDI 


NOW WHEN many pro- 
jectionists are squeez- 
ing the maximum out- 
put from their projec- 
tion systems in order 
to illuminate the new 
large pictures, it may 
be interesting to re- 
view some of the meth- 
ods used to collect the 
light produced by the 
carbon crater and dis- 
tribute this light on to the screen. This pro- 
cedure is of particular interest because of 
the new aspect ratios with greatly increased 
area. 

It is the function of the projection system 
to collect the maximum possible light from 
the carbon arc, to focus this light upon the 
film in the projector aperture, and then to 
pick up this image at the aperture and 
focus it on the theatre screen. Actually, if 
we remove the film from the projector, the 
light field visible on the screen is equivalent 
to an enlarged image of some portion of the 
positive carbon crater. 

As the positive carbon burns in the arc, 
the various rare and special chemicals in 
the cores of the new carbons vaporize at 
incandescent temperatures and produce a 
crater-shaped source of tremendous light 
intensity. The positive crater will vary in 
size and depth depending on the carbon, 
the core material and size, and the voltage 
and current used at the arc. 

The new carbons now being used for 
large screen illumination have very large 
core diameters with rather thin carbon 
shells. They burn at very high current 
rates, producing deep craters. It has been 
found advantageous to use water cooled 
jaws and shields so as to confine the tre- 
mendous energy to the carbon tip adjacent 
to the light-generating crater. 

In order to collect and utilize the light 
produced by the positive carbon crater, two 


om 


GIO GAGLIARDI 


BETTER THEATRES SECTION 


methods have been generally used. With 
one the light is picked up by a set of con- 
denser-type lenses and is focused on the 
projection aperture. These condensers 
have to be large in diameter in order to 
collect sufficient light, and they must have 
a large curvature because of the restricted 
distance between the arc and the projector. 


REFLECTOR LAMPS 


A second method is to use an ellipsoidal 
type reflector which can be made in very 
large diameters and which will give a very 
efficient light-collecting surface. This form 
of lamp optics has been used to great ad- 
vantage with the suprex non-rotating car- 
bon trims, and is now being utilized very 
effectively in the new high-capacity lamps 
using 10mm and 11mm rotating positive 
carbon trims. A schematic of the optical 
line-up is shown in Figure 1. 

A 10mm carbon forms a crater slightly 
smaller in diameter ; however, the brilliancy 
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Optical action of a reflector type projection lamp 
with a 16-inch mirror. Distance AB divided by BC 
gives the magnification rate; or, 34.75 divided by 
6.50 equals 5.34 magnification. Distance AD divided 
by EF gives the speed; or, 31.375 divided by 16 
equals 1.95 speed, 


emitted is not uniform over the entire area 
of the crater. The brilliancy at the center 
is maximum, but it falls off rapidly as the 
edge of the carbon is approached. This is 
natural since the shell of the positive carbon 
is made of solid carbon, which has a much 





Larce-CorED 
Lonnatue 
ORLUX SUPER - CHARGED 


Culm 


Larger cored crater area makes 
possible equal brilliance on sides 
as well as center of screen for... 


3D, Drive-ins and other wide 
area screen projection systems 


® COOLER BURNING 
@ UNIFORM DISTRIBUTION 


Pos. Grade 


7xl4 541C 6x9 


544C 6x9 


Neg. Grade 

“6x9 545-20C 
545C 

"50-70 814 544C 7x9 545C 





7x14 


 544-10C 7x9 545C 


“7x9 «545C 


68-75 8xl4 


68-75 9x14 


75-85 9x14 


544C 8x9 545C 


"80-90 9x20 552-09 5/16x9 557C 


. 552-09 11 /32x9 557C 


100-110 10x20 
115-130 11x20 552-09 3/89 557C 
130-150 13.6x22 553-01 7/16x9 557C 
140-170 13.6x22 523 —«1/2x9 555C 
170-190 13.6x22 583-08 1/2x9 555CN 


Lorraine 
carbons 


FOR ANY SIZE 
THEATRE OR 
DRIVE-IN 


CARBONS, Inc. 


Boonton, N. J. 





Loaded with 


“COME BACK AGAIN” appea!! 





WRITE for new catalog E-123, 
Bausch & Lomb Optical Co.,; 
67932 St. Paul St., Rochester 2, 
New York. 


Scene from “Prince Valiant,” 20th 
Century-Fox CinemaScope production 


Sharpest image, 
uniform brilliance 
»2s edge-to-edge 


222: On any screen! 


Patrons enjoy your movies more 


because they see them better... 


when you use the new f{1.8 Su- 





Sama ae CRS. 





per Cinephor lenses. They keep 


coming back to your theatre for 
today’s clearest, sharpest, bright- 
est movie images: 
Normal 2D-3D, Expanded 
2D-3D, and CinemaScope. 


BAUSCH 6 LOMB 


SINCE 1853 


lower incandescent brilliancy than the 
special core. 

Figure 2 shows an approximate distribu- 
tion of light intensity over the crater of a 
10mm carbon. You will note that the 
brightness at the center is approximately 
1000 candles per square millimeter, while 
close to the edge it is only about 300 candles 
per square millimeter. You will note also 
that the diameter of the entire crater is 
slightly less than 10mm, or .40-inch, and 
this dimension is considerably less than the 
length of the diagonal of the film aperture; 
therefore, it is necessary to magnify the 
image of the crater sufficiently to cover the 
film gate properly. 


CRATER INTENSITIES 


Actually a great deal of the light from 
the crater cannot be utilized because of the 
large fall-off from center to edge. The 
magnification of the lamp optical svstem 
shown in Figure 1 can be calculated from 
the two focal points of the ellipsoid formed 
by the reflector. Where C is the position 
of the arc crater, and 4 is the position 
of the film gate, and B is the maximum 
curvature of the mirror, then the diameter 
of the spot at A is to the diameter of the 
carbon crater as the distance 4B is to the 
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CENTER LINE OF 
CARBON CRATER 
| 


FIGURE 2—Graph of variation in light inten- 
sity across the face of a 10mm. carbon crater. 


distance CB. This magnification figures out 
to be 5.34 times. 

For a film aperture .800 by .600 inches, 
the diagonal is approximately | inch. If we 
divide this diagonal by 5.34 we get a spot 
diameter of .188-inch, which indicates ap- 
proximately the size of the crater area util- 
ized by the lamp system. This is shown in 
Figure 2 by lines 4-A. The brightness of 
the crater at 4 is approximately 720 can- 
dles, as compared to the 300 at the edges. 
This explains why such a good light distri- 
bution ratio can be obtained on the screen 
when this carbon trim and this magnifica- 
tion is used. 

Actually the formation of the crater 
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Ballantyne 
Dub’!-Cone 


preferred 
because . 


SUPERB SOUND 


Ask your Ballantyne represent- 
ative to demonstrate the Dub’l- 
Cones. Nowhere will you find 
more faithful, undistorted sound 
reproduction at all volume 
levels. 


WEATHERPROOF 


Every point in the speaker has 
been protected against moisture 
and corrosion. Diaphragm is 
treated to protect against damp- 
ness. The voice coil is noncor- 
rosive aluminum—will not buc- 
kle, warp or swell. 


DEPENDABLE 


A heavy 1.47 oz. Alnico V mag- 
net gives THREE to FIVE 
TIMES the power of earlier 
magnetic materials. 


UNIQUE DUB'L-CONE 


Two cones, one super imposed 
over the other with a 3/16-in. 
air gap between for tonal reson- 
ance. The exterior cone pro- 
tects while the interior cone 
projects the sound. Both are 
completely weatherproof. If 
ever damaged, you can replace 
it on the spot in a matter of 
minutes. 


Complete all purpose equipment 
for the new techniques 


The Ballantyne Co. 


17:2 Jackson St. Omaha, Nebraska 








image at the film gate is considerably more 
complicated. Some of the recent studies by 
National Carbon Company researchers 
show that the mirror in a reflector lamp 
forms a tremendous number of images of 
the carbon crater from all points of the re- 
flector. The result is a rosette-like overlay 
with crater images viewed from all possible 
angles, and when the optical system is 
aligned perfectly, this integration of all 
images produces the evenly distributed 
white light for which this system is noted. 


of the crater area lies outside the aperture. 
Naturally this is done to use the most in- 
tense part of the crater core section and 
maintain the most even distribution of light 
on the screen. However, the fact still re- 
mains that a great part of the light spot 
goes to waste, merely producing heat on the 
projector baffles and gate castings. 

A large part of this light loss is caused 
by the imposition of a circular spot on a 
rectangular film aperture. Naturally a 
cylindrical carbon and a symmetrical op- 
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on projector aperture. 





DISTRIBUTION OF LIGHT INTENSITY 
ACROSS CARBON CRATER 


FIGURE 3—Approximate light distribution across film aperture and approximate utilization of 
light spot by projector aperture. Aperture size .800 x .600 in.; area, .480 sq. in.; diagonal, | in.; 
spot area, .79 sq. in.; spot utilization 60%. Arc crater is magnified 5.3 times and superimposed 
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A great deal of work has been done by 
the lamp manufacturers in designing reflec- 
tors and condensers to pick-up as much 
light as possible from the carbon crater. 
Angles of 140° and even up to 180° are 
covered by the large reflectors, but little 
has been done to produce better utilization 
of this light at the film aperture gate. 

Let us look at Figure 3. A 10mm crater 
has been magnified 5.34 times to cover the 
film gate. Please note the relative size of 
the full spot with respect to the actual 
4x3 projector aperture. The greatest part 


tical system produce a circular spot as 
shown in the sketch, while the rectangular 
aperture, which masks the film, utilizes 
only the rectangular section as shown in the 
same sketch. It is obvious that the two do 
not super-impose exactly and that there has 
to be some loss. The problem is to reduce 
this loss to a minimum. 

There are two possible approaches to the 
solution of this problem. One is to devise 
an optical system which collects all the 
light, then distributes it over the aperature 
in an approximately rectangular shape. 
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The other is to adopt an aperture of such 
shape that it will utilize the greatest per- 
centage of the circular spot. 

The first method is being used in the 
condenser-type lamps, the condensing lenses 
being ground with partly cylindrical sur- 
faces which produce an elliptical spot tend- 
ing to cover a rectangular film gate more 
efficiently. Specially ground condensing 
lenses of the fresnel, or honeycomb, type 
have been developed for German reflector 
lamps to regroup the unutilized light out- 
side the usual aperture area and distribute 
it over the actual aperture. This method, 
as far as is known, does not change the 
shape of the light spot, however. The 
Ventarc (blown-arc) system uses two re- 
flectors to increase the light pick-up angle 
and to redistribute this light better. 

All the above systems need to be de- 
veloped further in order to assure that the 


. . for Outstanding Sound Rieadittlon 


Don’t take our word for it. Just ask a few of the theatre 





owners and operators who have installed Ballantyne sound. Com- 
pare its engineering and compare its simplicity of design for ease 
of threading and installations, but most important of all LISTEN 
to the sound that is reproduced. We think once you compare, 
you'll agree there is nothing better, 











4 Series Packages cover the Theatre industry 


Whether you own a big, medium, small, indoor or drive in 





theatre, there is a Ballantyne Magnetic sound package designed 
especially for your theatre. Everything is included, pre ampli- 
fiers, magnetic reproducers, power amplifiers, monitors and 
speakers systems. All are engineered so that regardless of what 





kind of a theatre you have, you get the best possible sound. 


1.75 Take just two minutes and find out about Ballantyne before 











you buy any magnetic sound equipment. Do it right away. 


We Ballantyne 


FIGURE 4—Coverage of |0mm carbon crater for 
aperture representing 1.75/! aspect ratio without 
anamorphic print. Aperature size .800 x .450 in.; 
area 360 sq. in.; diagonal .918 in.; spot area .79 
sq. in.; spot utilization 45%. 


possible net light gained will be greater 1712 Jackson St. 
than the losses introduced by the added 
equipment. At any rate few of these new 
systems are in use and little data are avail- 
able about their effectiveness. Therefore let 
us study the present version of producing a 
circular spot on the film gate and utilizing 
certain portions of this spot with a rec- 
tangular film aperture. 


Omaha, Nebraska 














New Xpansa lens gives 
continuous focal length 
variation. Added to your regular 
projection lens, it lets you show 
all standard (non-anamorphic) 
release prints regardless of 
aspect ratio. It also provides 
rapid and perfect matching for 
3D projection. This eliminates 





ONE Projection 
Lens For ALL 


APERTURE COVERAGES Aspect Ratios 


In Figures 3 to 8 are shown the relative 
areas covered by a 10mm carbon crater 
magnified 5.3 times, and various projector 
film apertures. Figure 3 shows the Academy 
aperture of .800 x .600 having a nominal 
aspect ratio of 1.33 to one. All projection 
lamps were designed for this aperture and 
have the proper magnification to cover this 
area and this diagonal. The crater bright- 
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the need for several lenses and 
gives you wider program 
variety. The Xpansa lens gives 
picture quality equal to your 
present system, is easily 
installed, and requires no booth 
modification. See your local 
theatre equipment distributor or 
write for free literature. 
Distributor inquiries invited. 


























PACIFIC OPTICAL CORPORATION 


5965 West 98th Street 
Los Angeles 45, California 





RAYTONE 


HILU 


PRODUCTS 


Duality and 
Coonomy 


HILUX SCREENS 


The only all-purpose, seamless 
screen supported by a money-back 
guarantee that it must meet the 
manufacturers claims. For Cinema- 
Scope, all wide-screen systems, 3-D, 
2-D, black and white, color. Tear- 
proof, flame-proof, mildew-proof. 


_ HILUX LENSES 


Extremely fine primary 
lenses and a superior 
variable anamorphic lens 
designed for every wide- 
screen system used today. 
Your best buy for unprec- 
edented speed, maximum 
light transmission, razor- 
edge detinition. Fill your screen with a 
brighter, clearer picture. 


Made by PROJECTION OPTICS CO., INC 
ROCHESTER, N. Y. 


Gri—H2 


RAYTONE-THOMPSON: 
SCREEN FRAMES 


Lighter and stronger—the simplest in de- 
sign. Can be erected by non-skilled help 
in 2 hours! Strong enough to extend in 
front of proscenium without bracing to 
any wall, 


PLUS Raytone Screen Paint in 


white, Stereo and black masking for 
Drive-in Theatres; and the Raytone 
Screen Brush to rid your Screen of 
dulling dust and dirt. 


RAYTONE 


SCREEN CORP. 
165 Clermont Ave., Brooklyn 5, N. Y. 
MIDWEST: L. E. Cooley, 
408 Oak Park Ave., Oak Park, Ill 











ness distribution curve is shown projected 
across the diagonal of the projector aper- 
ture to indicate roughly the part of the 
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FIGURE 5—Coverage of 10mm carbon crater for 
aperture representing 2-to-| aspect ratio without 
anamorphic yeas Aperture size .800 x .400 in.; 
area, .320 sq. in.; diagonal .895 in.; spot area .79 
sq. in.; spot utilization 40%. 


crater brightness which is selected to illu- 
minate the screen. 

For the .800 x .600 aperture, the diagonal 
was 1| inch, therefore a circular spot 1 inch 
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FIGURE 6—Coverage !0mm crater for aperture 
representing 2.55/1 aspect ratio with anamorphic 
print. Aperture size .900 x .700 in.; area .630 sq. 
n.; diagonal 1.14 in.; spot area 1.02 sq. in.; spot 
utilization 61%. 


in diameter was selected to produce the 
light. Such a spot had an area of .790- 
square inch, The aperture in Figure 3 util- 
izes .480-square inch of this, or about 60% 

In an effort to change aspect ratios in 
order to make the projected pictures wider, 


have proceeded to crop the projector 
apertures at top and bottom. This cuts 
down the actual light-bearing area selected 
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FIGURE 7—Coverage |!0mm crater for aperture 
representing 2.33/1 aspect ratio with anamorphic 
print. Aperture size .825 x .700 in.; area .575 sq. 
n.; diagonal 1.08 in.; spot area .917 sq. in.; spot 
utilization 62%. 


from the arc spot and decreases further the 
efficiency of light Figure 4 
shows an aperture whose area is .360-square 
45% of the while 


projection. 


inch, using only spot, 
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FIGURE 8—Coverage |0mm crater for aperture 
representing 2-to-| aspect ratio with anamorphic 
print. Aperture size .710 x .710 in.; area .510 sq. 
n.; diagonal 1.00 in.; spot area .79 sq. in.; spot 
utilization 65%. 


Figure 5 shows an aperture having an area 
of .320-square inch and using only 40% of 
the light spot. 
For purposes of comparison, let us con- 
sider also the present CinemaScope aper- 
(Continued on page 44) 
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THE THEATRE SUPPLY 


MART “ 


Index to Products Advertised 
& Described in this Issue, with 
¢ Dealer Directory 


e Convenient inquiry postcard 


Firms ere numbered tor cesy identification in using postcard. Dealer indications refer te listing on following page. 





ADVERTISERS 


NOTE: See small ender advertiser's 
seme for proper number where 
mere then one kind of product is advertised. 


Reference 
Numbor 


I—Adisr Sthouette Letter Co 
Changuable lett : 
drive -ins Way. 
chang’ 


jeable letters (ic). All di 


2—Altec Corporations ..... <aaewe 
Sound equipment and maintenance service. 


3—American Seating Co 
Auditorium ehairs. NTS and direet. 


4—Ampex Corp. 
Sound system. D 


5—Ashcraft Mfg. Co., C. S 
Projection are lamps. Unaffiliated dealers. 


Gi CO. oo oo ois iso's nc dosh can 26, 27 
equipment package (6A), in-car speakers 
{g®), Deaters & 10, (8, 21, 22, 23, 37, 39, 
57, 66, 69, 89, 91, 96, 96, 102, 105, 
ine, 03, #21, 127, 131. 


7—Bausch & Lomb Optical Co. 
Projetion lenses. Direct. Branches and dealers in’ 
all major eftics. 


8—Bedde Screen Co. 


Projection sereene. 


De, GAR... ving cdc iesicsiawsiesccrscc 23, 42 
Projection carbons. Franchise Dealers. 


10—Century Projector Corp jo. ae 
Projectors (10A), sound po a (108). Unami- 
ated dealers. 


11—Dible, Graham W 
Orehids. Direct. 


12—F & Y Building Service, The 
Architectural design and building service. 


45—Fairchild Recording Equipment Corp... 
Sound equipment. Direct. 


19-—iret-Amerionn Products, Inc 


ear speakers (13A), wide sereen frames (138), 
pA directional signs —- suditorium speak- 
ere (13D). UnaMillated dealers. 


14—-Griegs f Equi pignent Ce Co 


ee err 
Butter dispensers (15A), fountainette unite (158), 
chocolate dispensers (15C), sandwich bars (15D). 


\o-—Heywood- -Wakefield Co. 12 
torium chairs. Branches and unaffiliated dealers. 


Co 35 
rs. UnaMliated dealers. 


17—Ideal Seatin 
Auditorium e¢ 


2nd Cover 


18—International Projector Corp nd 


one equipment in-car speakers 


19—Irwin Seating Co 
Auditorium chairs. UnaMiliated dealers. 


20—Koiled-Kords, Inc. 
Self-colling cords for In-car speakers. Ali dealers. 


21—Kollmorgen Optical Corp 
Projection lenses. NTS and all dealers. 


22—LaVerzi Machine Works 35 
Projector parts. All dealers. 


23—Megnesyec Mig. Ce Ltd 39 
julpment. 


24—Menley, Os vasVarevedees étiwasigun 43 
—_ (24A), popeorn (248), frank- 
furor and bom warmer (24C). Offices in principal 
el 


25—Minneapolis Spocher Reconing Co 35 
Drive-in speaker reconing service. Direet. 


26—Metiograph, | Er Ne SDR ae 38 
Sound ee By BS A enn od (268), 


Reference Ase, 
Number Page 


27—National Carbon Co., 6 
Projection carbons. All dealers. 


28—National Super Service Co 


Vacuum cleaners. All dealers. 


iam tional Theat I 
a ations eatre Supply 


30—Pacifie Optical Corp 


Projection lenses. Direct. 


31—Popel-Cole Pee Dae Sa 
Seft drinks. Branches in principal sities. 


32—Projection Optics Co., 
— fonses. Distributor: Raytone 


33—Radiant Mfg. Co 


jection lenses. Direct. 


34—Radio Corp. of America 
Carpeting (34A), Sates and sound equipment 
(34B). Dealers m 


35—Raytone Screen Corp 
Projection sereens (35A), projection lenses (358). 


36—RCA Service Co 
Projection and sound equipment maintenance service. 


37—Robin, Inc., J. -.. 
Reetifiers (37A), motor-gonerators 
sereens (37C), prejeciion tenses (37D). 


38—S. O. S. Cinema Supply Corp... 
Distributors. 


sia = gun Electric C 
10, “ 15, ~~) rt 


(37B), projection 
Direct. 


105, 107, 
118, 20; 121, 123, 127, 128, ‘1 


40—Theatre Seat Service Co 
Auditorium chair rehabilitation service. 


41—Vallen, Inc. 


Suet tracks (41A), curtain controls (4/B). 


irect. 
pe. Sign Service, Inc 
Changeable letter signs: Front light panele for 


85, 86, 89, 90, 96, 98, 99, 
112, 615, 118, 118, (21, 128. ize 129 and NTS 
Detroit branch. 


43—Westrex Corp. 
Foreign distributors. 


44—Williams Screen Corp 


Projection screens. Direet. 


EDITORIALLY ... 


VARIABLE ANAMORPHIC LENS, page 31. 


“Hilux” variable anamorphic lens with magnifi- 
cation spread from 1:1 ratio up to the full 2:1 
ratio for CinemaScope from Projection Optics 
Company, Inc. Postcard reference number 32A. 


FILAMENT DOWNLIGHTS, page 31. 

Two new filament lamp downlights, one recessed 
and one semi-recessed, made by Day-Brite Light- 
ing, Inc. Postcard reference number E45. 


SMALL SOUND SYSTEMS, page 31. 


New systems for small-capacity theatres for all 
types of multi-channel and single-channel magnetic 
and optical reproduction marketed by Westrex 
Corporation. Postcard reference number 43A. 


DRIVE-IN SCREEN COATING, page 33. 
Surfacing compound for drive-in screens made 

by Protective Coatings, Inc., from plastic product 

with aluminum. Postcard reference number E46. 


PROMOTIONAL RECORDER, page 35. 

Instrument to deliver pre-recorded talks for pro- 
motional use in theatres announced by Mohawk 
Business Machines Corporation. Postcard refer- 
ence number E47. 


PERSPECTA INTEGRATOR, page 35. 
Additional model of the Perspecta Sound "In- 
tegrator" mounted on a vertical chassis of the re- 
cessed type announced by Fairchild Recording 
Equipment Company. Postcard number E48, 


ORCHID CORSAGES, page 37. 

Orchid corsages for gifts in special promotions 
to boost attendance offered in special Ic sale by 
Graham W. Dible, "The Orchid King.” Postcerd 


reference number | 1. 


For further information concerning products referred te 
on this page, write corresponding numbers and your name 
and address, in spaces provided on the postcard attached 
below, and mail. Card requires no addressing or postage. 


TO BETTER THEATRES Service Department: 


Please have literature, prices, etc., sent to me according to the following 
reference numbers in August 1954 issue— 








THEATRE or CIRCUIT 
STREET ADDRESS 








cary 








Theatre Supp 


Dealers in the United States listed alphabetically by states, 


wise marked for cross-reference from Index of Advertisers on preceding page 





ALABAMA 

i—Queen Feature Service, (912% Morris Ave., Birmingham. 
ARIZONA 

2—Girard Theatre Supply, 532 W. Van Buren St., Phoenix. 
ARKANSAS 


S—Arkansas Theatre Supply, 1008 Main St., Little Rock. 
4—Theatre Supply Co., 1021 Grand Ave., Fort Smith. 


CALIFORNIA 


Fresno: 
5—Midstate Theatre Supply, 1906 Thomas. 


Los Angeles: 
6—John P. Fiibert, 2007 S. Vermont Ave.* 
National Theatre Supply, 1961 S. Vermont Ave. 
7—Pembrex Theatre Supply, 1969 S. Vermont Ave. 
&—B. F. Shearer, 1964 S. Vermont Ave. 


San Francisco: 
National Theatre Supply, 255 Golden Gate Ave. 
hm yx dey Theatre Supplies, 187 Golden Gate Ave. 
O—B.F. Shearer, 243 Golden Gate Ave. 
i2—Ualied Theatre Supply, 112 Goiden Gate Ave. 
13—Western Theatrical Equipment, 337 Golden Gate Ave.* 


COLORADO 


Denver: 
National Theatre Supply, 2/11 Champa 4 
14—Service Theatre Suogly. 2054 Broadw: 
15—Western Service & Supply, 2120 Broadway. » 


CONNECTICUT 
New Haven: 
National Theatre Supply, 122 Meadow St. 


DISTRICT OF COLUMBIA (Washington) 
16—Brient & Sons, 925 New Jersey Ave., N. 

17—Ben Lust, 100i New Jersey Ave., N. we 

18—R & S& Theatre Supply, 920 New Jersey Ave., N.W. 


FLORIDA 
19—Jce Hornstein, 329 W. ox St., Miaml. 
20—Southeastern Equipment, 625 W. Bay St., Jacksonville.* 


2i—United Theatre Supply, 110 Frankiln St., Tampa. 
22—United Theatre Supply, 329 W. Flagler St., Miami.* 


GEORGIA 
Albany: 
23—Dixie Theatre Service & Supply, 1014 N. Siappey Dr. 
Atlanta: 
24—Capitol City Supply, 161 Walton St., N. ¥, 
National — Supply, 187 Walton St., N.W 
25—Southeastern Theatre Equipment, 201-3 Luckie St., N.W.* 
26—Wil-Kinm Theatre Supply, 301 North Ave., N.E 
ILLINOIS 
Chicago: 
27—Abbott Theatre Supply, 1311 S. Wabash Ave.* 
28—G. C. Anders Co., 317 S. Sangamon St. 


30—Movie Supply, 1318 S. Wabash Ave. 

National Theatre Supply, 1325 S. Wabash Ave. 

INDIANA 
Evansville: 

3!—Evansvilie Theatre Supply, 2900 E. Chandler Ave. 
Indianapolis: 

32—Gor-Bar, ine., 442 N. Illinois St. 

33—Mid-West Theatre Supply Company, 448 N. Illinois St.* 

National Theatre Supply, 436 N. Illinois St. 

IOWA 


Des Moines: 
34—Des Moines Theatre Supply, 1121 High St. 
National Theatre Supply, 1102 High St. 


KANSAS 


Wichita: 
$5—Seuthwest Theatre Equipment. P. 0. Box 2138. 





KENTUCKY 

Loulsville: 
36—Falls City Theatre E uloment, 427 8. Third St. 
37—Hadden Theatre Supply, 209 S. Srd §& 
LOUISIANA 


New Orleans: 
38—Hedges Theatre Supply, 1309 Cleveland Ave. 
39—Johnson Theatre Service, 223 S. Li et St. 
National Theatre Supply, 220 S. Liberty & 
40—Southeastern Theatre Equipment, 314 3 Liberty st.* 


Shreveport: 
41—Alon Boyd Theatre Equipment, P. 0. Box $62. 


MARYLAND 


Baltimore: 
42—j. F. Dusman Co., 12 East 25th St. 
National Theatre Supply, 417 St. Paul Place. 


MASSACHUSETTS 


Boston: 

Py a ia itol Theatre Supply, -4 Piedmont St.* 
44—Independemt Theatre Supply, 28 Winchester St. 
45—Major Theatre Equipment, 4s Winchester St. 
46—Massachusetts Theatre Equipment, 20 Piedmont st. 
National Theatre Supply, 37 ay t 
47—Standard Theatre Supply, 78 Bro 
48—Theatre Service & Supply, 30 Pledmaat St. 


MICHIGAN: . 


Detroit: 
49—Amusement Supp 208 W. Montcalm St. 
50—Ernie Forbes heaire Supply, 214 W. Montcalm St. 
5i—McArthur Theatre Equipment, 454 W. Columbia St. 
National Theatre Supply, 2312-14 Cass Ave. 

Grand Rapids: 
52—Ringold Theatre Equipment, 106 Michigan St., N.W. 
MINNESOTA 

Minneapolis: 
53—Elliott Theatre Equipment, {110 Nicollet Ave. 
54—Froseh Theatre Supply, 1117 Currie Ave.* 
55—Minneapolis Theatre Supply, 75 Glenwood Ave. 
National Theatre Supply, 56 Glenwood Ave. 
56—Western Theatre Equipment, 45 Glenwood Ave. 
MISSOURI 

Kansas City: 
57—Missouri Theatre Supply, 115 W. 18th St.* 
National Theatre Supply, 223 W. (8th St. 
58—Shreve Theatre Supply, 217 W. 18th St. 
59—Stebbins Theatre Equipment, 1804 "Wyandotte St. 

St. Louis: 
60—MecCarty Theatre Supply, 3330 Olive St. 
National Theatre Supply, 3212 Olive St. 
6i—St. Louis Theatre Supply Co., 3310 Olive St.* 
MONTANA 


62—Montana Theatre Supply, Missoula. 
NEBRASKA 
Omaha: 
National Theatre Supply, 1610 Davenport St. 
63—Quality Theatre Supply, 1515 Davenport St. 
64—Western Theatre Supply, 214 N. (5th St. 
NEW MEXICO 
65—Eastern New Mexico Theatre Supply, Box 1009, Clovis. 
NEW YORK 
Albany: 
66—Albany Theatre Supply, 448 N. Pearl. 
National Theatre Supply, 962 Broadway. 
Auburn: 
67—Auburn Theatre Equipment, 5 Court St. 


Buffalo: 
68—Eastern Theatre Supply, 496 Pearl St.* 
National Theatre Supply, 498 Pearl St. 
69—Perkins Theatre Supply, 505 Peari St. 
Film, 228 Franklin St. 


70—United Projector & 





















































































DY-Yol Vas 


numbered or other 


New York City: 
7!—-Amusement Suppy. 341 W. 44th St. 
72—Capitol Motion Pleture Supply, 630 Ninth Ave.* 
73—Crown Motion Cheam inh Ave 854 W. 44th St. 
74—Joe Hornstein, 630 N 
National Theatre Supply, 3o6 w. h St. 
Larry Sales, inc., 113 W. azn St. 
76—S.0.8. Cinema Sane. 602 W. 52nd St. 
77—Star Cinema Supply, 447 W. 52nd St. 
Syracuse: 
75—Centra! N. Y. Theatre Supply, 210 N. Salina St. 


NORTH CAROLINA 


Charlotte: 
78—Bryant Theatre Supply, 227 S. Church St. 
79—Charlotte Theatre Supply, 227 8. Chureh St. 
80—Dixie Theatre Supply, 213 W. 3rd St. 
National Theatre Supply, 304 S. Chureh St. 
81—Southeastern Theatre Equipment, a s sae st.* 
82—Standard Theatre Supply, 2 a ° Chu 
83—Theatre Equipment Co., 220 S. Poplar + 
84—Wil-Kin Theatre Supply, 229 S. Chureh St. 
Greensboro: 
85—Standard Theatre Supply, 215 E. Washington St. 
86—Theatre Suppliers, 304 S. Davie St. 
OHIO 


Akron: 

87—Akron Theatre Supply, 120 E. Market St. 
Cincinnati: 

88—Mid-West Theatre Supply, 1638 Central A. eal 

National Theatre Supply, (657 Central Park 
Cleveland: 

NationalTheatre Supply, 2128 Payne Ave. 

89—Ohio Theatre Equipment, 2108 Payne Ave. 

90—Oliver Theatre Supply, E. 23rd and Payne Ave.* 
Columbus: 

9!—American Theatre Equipment. 165 N. High St. 

92—Mid-West Theatre Supply, 962 W. Third Ave. 
Dayton: 

93—Dayton Theatre Supply, 111 Volkenand St. 

94—Sheldon Theatre Supply, 627 Salem Ave. 
Toledo: 

95—American Theatre Supply, 439 Dorr St. 

96—Theatre Equipment Co., 1206 Cherry St. 


OKLAHOMA 


Oklahoma City: 
97—Century Theatre Supply Co., 20 N. Lee St. 
98—Howell Theatre Supplies, 12 S. Walker Ave. 
National Theatre Supply, 700 W. Grand Ave. 
99—Oklahoma Theatre Supply, 628 W. Grand Ave.* 
OREGON 


Portland: 
100—Modern Theatre Supply, 1935 N.W. Kearney St.* 
+ et agg a ie -yy Supply. 916 ty W. 19th St. 
2 
103—Inter-State Theatre Equipment, ats N.W. Kearney St. 
PENNSYLVANIA 


Philadelphia: 
104—Blumberg Bros., 1305-07 Vine St.* 
National Theatre Supply Co., 1225 Vine St. 
105—Superior Theatre Equipment, 13/5 Vine St. 
Pittsburgh: 
106—Alexander Theatre Supply, 64 Van Bramm St.* 
107—Atlas Theatre Supply, 402 Miltenber, - St. 
National Theatre Supply, 1721 Bivd. of A 
Wilkes Barre: 
108—Vincent M. Tate, 1620 Wyoming Ave., Forty-Fort. 


RHODE ISLAND 
109—Rhode island Supply, 357 Westminster St., Providence. 


SOUTH DAKOTA 
110—American Theatre Supply, 316 S. Main St., Sloux City 
TENNESSEE 
Memphis: 
1!t—Monareh Theatre Supply, 402 8S. Sound 8t.° 
National Theatre Supply, 412 S. Second St. 
{12—Tri-State Theatre Supply, 320 .. Seeond St. 
TEXAS 


Dallas: 
'13—Hardin Theatre Supety. 714 South Hampton Rd. 
114—Herber Bros., 408 S. Harwood St. 
115—Modern Theatre Equipment, 1916 Jackson St. 
National Theatre Supply, 300 S. Harwood St. 
116—Southwestern Theatre Equipment, 2010 Jackson St.* 
117—Sterling Sales & Service, 2019 Jackson St. 
Houston: 
118—Southwestern Theatre Equipment, 1622 Austin St.° 
San Antonio: 
119—Alamo Theatre Supply, 1303 Alamotee St. 
UTAH 


Salt Lake City: 
120—intermountain Theatre Supply, 264 S. East First St. 
121—Service Theatre Supply, 256 8. East First St. 
122—Western Sound & Equipment, S. East First St.* 
VIRGINIA 

123—Norfolk Theatre Supply, 2700 Colley Ave., Norfolk. 
WASHINGTON 


Seattle: 
124—American Theatre Supply, 2300 First Ave., at Bell St. 
125—Inter-State Theatre Equipment Co., 2224 Seeend Ave. 
126—Modern Theatre Supply, 2400 Third Ave.* 
National Theatre Supply, 2319 Serene St. 
127—B. F. Shearer, 2316 Seco’ Ave. 
WEST VIRGINIA 
128—Charleston Theatre Supply, 506 Leo St., Charteston. 
WISCONSIN 


Milwaukee: 
129—Manhardt Co., 1705 W. puters St.* 
National Theatre Supply, yA . Eighth St. 
130—Ray Smith, 710 W. State St. 
13i—Theatre Equioment & Supely, 341 N. Seventh St. 












about Products . . 


%* news and views of the market and its sources of supply 


“Hilux” Variable 
Anamorphic Lens 


THE PROJECTION Optics 
Company, Inc., of Rochester, N. Y. has 
placed into production a new “Hilux” vari- 
able anamorphic lens. It has a complete 
anamorphic magnification spread from the 
1:1 ratio up to the full 2:1 ratio for 
CinemaScope. 
The company plans to demonstrate the 
new lens at trade centers throughout the 


country. 


Two New Deep Baffled 
Filament Downlights 


THE ADDITION of two 
new filament lamp downlights, one a re- 
cessed and the other a semi-recessed unit, 


MARLITE WOODPANELS 


eva, <x Se 





to its line of lighting equipment has been 
announced by Day-Brite Lighting, Inc., 
New York. 

The “Deep Baffled Semi-Recessed Derby” 
(No. 80148) has a baffle assembly finished 
in matt black and the reflector assembly in 
hot-bonded ‘“Super-white” enamel. ‘The 
“Deep Baffled Recessed Derby” (No. 
80149) also has its bafHes finished in matt 
black with the reflector assembly and face 
plate in the same white enamel on the semi- 
recessed model. 

The units are designed for use with spot 
lamps, either Par-38 or R-40 to 150 watt 
size. For decorative effects, lower wattage 
and color lamps can be accommodated, it is 
pointed out. 

A new folder entitled “Day-Brite Derby 
Downlights” (Form OD-620) listing the 
complete Derby line is available upon re- 
quest to the company (Chrysler Building, 
161 East 42nd Street, New York City 17). 


FOR A LADIES’ LOUNGE 


ay 


A modernized and distinctive appearance has been given this ladies’ lounge by the installation of 'Mar- 


lite" striped mahogany woodpanels on the walls. 


The panels, manufactured by Marsh Wall Products, 


Inc., Dover, Ohio, are easy to handle and install and are prefinished in seven patterns designed to re- 
produce the grain and coloring of fully-finished woods. The finish of the panels is baked and never re- 


quires painting, the manufacturer states. 


BETTER THEATRES SECTION 


Westrex Sound Systems 
For Smaller Theatres 


THE WESTREX CORPORA- 
rioN, which last month announced a com- 
plete line of new theatre sound systems 
for all types of multi-channel and single- 
channel magnetic and optical reproduction 
in large theatres (see BETTER THEATRES 
for July) now reports the availability of 
“Standard” 
signed for smaller theatres. 
The “R6 Photographic 
like the “R7,” features new 
and has a longer optical path 
“Equilight Diffuser” designed to assure the 
best reproduction from either variable area 
or density prints. The “R9 Reproducer” 
(as described in July Berrer THEATRES) 
is for the reproduction of multi-channel 
tor 


multi-channel equipment de- 
Reproducer,” 
timing belts 


and the 


magnetic sound and the “Integrator” 
the Perspecta (multi- 
channel optical) Sound. 

The “A116 Power Amplifier,” like the 
“T454” has a 


It is described as smaller in 


reproduction of 


new circuit and specially 
wound coils. 
size and weighing less than ordinary 20 to 
30 watt amplifiers because of the simple, 
The Westrex ‘“T604A” 
“33 Cabinet As 
the 


modern circuits. 
pre-amplifiers and the 
sembly” are the same as fot larger 
systems. 

The Westrex “Standard 38 Cabinet’’ is 
4 feet high and provides for 3-channel or 
4-channel magnetic or optical reproduction, 
non-syn 


Tac ili 


self-contained monitoring, and 


chronous and emergency switching 


ties. It also provides a volume indicator 
which can be switched to each of the chan- 
nels to assure the proper balance essential 
to good stereophonic sound. Servicing is 
the 
easy removal of the power amplifier. 

The Western Electric “713B” high fre- 
quency unit is designed to handle the output 
of the Westrex “Standard” multi-channel 
system in a frequency of 800 to 
10,000 cycles when used with either the 
KS-12024 (50°) or the KS-12025 (80°) 
multi-cellular horn. This speaker unit uti- 
lizes a duralumin diaphragm in a magnetic 
structure excited by a permanent magnet. 

The “P12N” speaker handles the low 


done from rear of the cabinet or by 


range 


31 





‘ROBIN-ARC 


3-Phase Selenium 


RECTIFIER 


OY 
, Engineered 
oe WIDE SCREEN 


aud 3-D 


PROJECTION 
SYSTEMS 


A dependable, effi- 
cient, uniform D.C. 
power source. Engi- 
neered by pioneers 
in the motion pic- 
ture field. Designed 
specifically for 3-D 
and wide-screen pro- 
jection. 


Model K 150 
100 Amps. 
2 


Model K 100X40 
60 & 100 Amps. 


Model K 100 
135 Amp:. 


ROBIN-ESCO Super-Power 
MOTOR GENERATORS 


A quality product built especially for wide 
screen service and is available in 60 volts— 
145 amperes, 80 volts—I35 amperes. These 
units may be operated on 

a continuous basis at these 

ratings. 

Write, wire or phone for 

details 


Sold through 
independent supply dealers 


J. E. ROBIN, INC. 


Motion Picture Equipment Specialists 
267 Rhode Island Avenue 
EAST ORANGE, N. J. 


Manufacturers of 
RECTIFIERS © MOTOR-GENERATORS 
SCREENS © PROJECTION LENSES 





frequencies in the “L8” and “L9” assem- 
blies with balanced frequency characteris- 
tics. The Alnico 5 magnets in this speaker 
are more powerful than those used in pre- 
vious types, it is pointed out. 


The Westrex “L8” and “L9” stage 





The Westrex "L8 Standard" stage loudspeaker as- 
sembly for smaller theatres features the Western 
Electric "713B" high frequency unit wtih associated 
horn, "P12N" low frequency unit and “N3" dividing 
network. 


have the “N3” 
effectively to 
“P12&” 
eg 5 


assemblies 
designed 


loudspeaker 
dividing network 
channel the low frequencies to the 
channel the low frequencies to the 
units. 

When the high and low frequency units 
are combined with the 
“L8” assembly, 


netw«¢ ork 
horn-baffle in the 


and the 
eh LY bl 


The Westrex "L9 Standard" stage loudspeaker as- 
sembly for larger theatres also includes the 
Western Electric "713B" high frequency unit with 
associated 50°, 80°, or 160° horizontal coverage 
horns, "N3" dividing network, and "PI2N" low 


frequency unit. 


the theatre owner gets the minimum cost, 
it is pointed out. The “L9” loudspeaker 
assembly for larger theatres is slightly more 
expensive, while the “T501A” assembly 
(see July Berrer THEATRES) is available 


at a somewhat higher cost. 


| 


i 


AKRON 4, 








ALL AROUND THE WORLD 
THE NAME VALLEN MEANS 
CURTAIN CONTROL SU- 
PREMACY. 


PRODUCTS OF SKILL AND 
LONG EXPERIENCE, VALLEN 
UNITS ARE FAMOUS FOR 
COMPACT GOOD LOOKS 
AND SUPERIOR PERFORM- 
ANCE. 


Engineering Service 
Free on Request 


VALLEN, INC. 
OHIO 








G 
REATER Durability in 


GRIGGS 
CHAIRS 


Superior construction 


gives years of service. 


Comfort —the minute 
they‘re occupied! 


Their Beauty sparkles! 
WRITE FOR CATALOG 


S EQUIPMENT COQ. 


preian Texas 











For The Best Signs You'll See... 


ADLER 


CHANGEABLE LETTER DISPLAYS 


ADLER GLASS-IN-FRAME DIS- 
PLAYS—“*REMOVA-PANEL” — 
“THIRD DIMENSION” PLASTIC 
& CAST ALUMINUM LETTERS 


ADLER ‘“‘SECTIONAD” LOW COST 
CHANGEABLE LETTER DISPLAYS 


WRITE FOR FREE CATALOG 


ADLER SILHOUETTE LETTER Co. 
11843 b W. Olympic, Los Angeles 64, Calif. 




















30 West Washington, Chicago, Iii. 
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Drive-In Screen Coating 
Of Plastic with Aluminum 


Where Perfection in Projection 02 a WMust!, 


A SURFACING compound 
specifically for drive-in screens has been de- 
veloped by Protective Coatings, Inc., 
Tampa, Fla., from their plastic product 
which long has been used for the weather- 
sealing of buildings and similarly employed 
by the U.S. Navy to prevent corrosion of 
ships taken out of service for an indefinite 
period of time. Called ‘“Cinemaplastic,” the 
screen coating represents an effort to pro- 
duce a pigmented “paint” capable of reflect- | 
ing projected light efficiently, and at the ~ b 
same comparable to the sealing compound NO SEAMS + NO STREAKS - NO CLOUDS or DISTURBING ELEMENTS 


with respect to permanence in outdoor UP TO 90 FT. WITHOUT A SEAM—ANY SIZE WITHOUT A 
application, STREAK AND WASHABLE FOR ECONOMICAL LONG LIFE 
Cinemaplastic” has been applied to the PLUS DOUBLE WEIGHT SCREEN FOR ADDED STRENGTH 


screens of several drive-ins in Florida dur- 
ing the last few months. In each case the Tops gies wep th ye a a 


screen had been rebuilt with extensions at 
BODDE SEAMLESS SCREENS ARE * CAST IN ONE PIECE—-NO WELDED SEAMS 


the sides for projection of a wider picture, phate Gk a eects saciene 
including CinemaScope. The material is de- * DOUBLE SCREEN SIZE WITHOUT INCREAS- 
g P = TYPE A ING PROJECTOR LIGHT OUTPUT 


scribed as a viny! plastic liquid, with alumi- eis dekmheen eereeuncnen 

num and white metallic oxide pigment. As LOWEST DEPOLARIZING FACTOR FOR 30 

explained by the manufacturer, the screen SURFACE DOES NOT CRACK OR FLAKE OFF 

surface is coated in the following manner: (For wide theatre or steep balcony) WASHABLE WITH SOAP AND WATER 
Two coatings are used. First a base coat has 2% GAIN FACTOR SURFACE DOES NOT DISCOLOR 

containing aluminum is sprayed on (a brush SEE YOUR LOCAL SUPPLY DEALER (or contact us direct for further information) 


or roller can be used) at the rate of ly BODDE SCREEN COMPANY ° 8829 VENICE BLVD. * LOS ANGELES 34, 
gallons per 100 square feet. This coat is 








‘ 





(For narrow theatre) 
has 4:1 GAIN FACTOR 
(For medium width theatre) 
has 3:1 GAIN FACTOR 


TYPE B 





TYPE C 








CALIFORNIA 





HERE’S SOUND ADVICE! 





Applying "Cinemaplastic" to a drive-in screen. Two 
coats are used, each varying in composition from 
the other, with the first applied following special 
seam treatment. 


said to be capable of drying in about half 
an hour. Then the second coat containing 
white pigment is applied at the rate of 1 
gallon per 100 square feet. 

In at least the Auto Park theatre at 
Tampa, 3-D as well as CinemaScope pro- 
ductions have been presented successfully, 
according to a letter from the owner. This 
refers to the non-polarization as well as 
reflectance characteristics of the treatment. 

Of interest with reference to light reflec- 
tance is the method of dealing with screen 
structure seams, which require special 
filling because they are visible, in the man- 
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If the confusion that surrounds the 
various sound systems being of- 
fered today has delayed your deci- 
sion on just what you should install 
in yourtheatre, consider these facts: 


Three of the majors — M-G-M, 
Paramount and Warner Brothers 
— have already announced that all 
future productions will have Per- 
specta Stereophonic Sound. Other 
studios are following their example. 


Why has Perspecta Stereophonic 
Sound been chosen as standard — 
a standard certain to remain for 
years to come? For three very 
good reasons: 


1. The movie industry wants to make 
money. To do this they know they must 
keep your box-office busy. Perspecta 
Stereophonic Sound will do just that 
by giving the movie-going public the 
dramatic realism they want. 


IRCHILE 


2. Perspecta Stereophonic Sound is a 
system every movie exhibitor can af- 
ford to install. 

3. Perspecta Stereophonic Sound Track 
operates identically with the optical 
sound track you’ve been using for 
years except for the inclusion of three 
low-level, low-frequency tones “heard” 
only by the Integrator, which automat- 
ically controls volume and direction 
for true stereophonic effect. 

The Perspecta Stereophonic Sound 
Integrator, design-engineered by 
Fairchild, makes this system avail- 
able to you at a price you can 
afford. Only one Fairchild Inte- 
grator serves all projectors in the 
booth — controls Perspecta Stereo- 
phonic Sound through any 3-chan- 
nel sound system of standard make. 
And projector modifications are 
not required. 

Call, wire or write now 
for full information on your 

specific theatre sound problem. 


RECORDING, 
EQUIPMENT’ 


MOTION PICTURE SOUND DIVISION e WHITESTONE 57, NEW YORK 














LOSING 
SPEAKERS ?? 





Koiled Kords* WiLL 
HELP SAVE THEM! 


Retractile cords eliminate those 
accidental speaker losses in drive-ins 
caused by cars hooking into looping, 
drooping straight cords. KOILED 
KORDS are compact, retractile 
speaker cords that extend to six 
times their coiled length, then retract 
against the speaker standard to their 
neat spring-like shape that no car 
can hook. 


KOILED KORDS add to the well- 
equipped feeling that all good drive- 
ins strive for. They are so neat, so 
compact. KOILED KORDS are long 
lasting and the tough neoprene 
jacket withstands sunshine or storm, 
high or low temperatures without 
failing. 


Whenever you buy new speakers be 
sure to specify KOILED KORDS, but 
start now by replacing your straight 
cords as required with KOILED 
KORDS. See your theater equipment 
dealer. 


Koiled Kords 


InNnCORPORATED 
BOX K, Hamden, Connecticut 
*Trade Mark of Koiled Kords, Inc. 









ner of specular surfaces, under the light of 
a projected picture. Before the surface is 
coated, a certain amount of the base coat 
is sprayed into the joints, then while the 
compound is still tacky, a self-adhesive tape 
is applied over the entire joint, after which 
application of the two coats proceeds as ex- 
plained above. 

The two coats, the manufacturer points 
out, form a film which is flexible enough to 
stretch and contract with the structure as 
it may expand and contract in response to 
atmospheric conditions. The manufacturer 
also says that ‘“Cinemaplastic” withstands 
temperatures from 40 
180° above zero. 


below to more than 


Rank Company Renews 
Bell & Howell License 


J. ARTHUR RANK’s Brit- 
ish Optical & Precision Engineers has an- 
nounced a further extension of a long-term 
license agreement under which the Rank 
Organization will continue to manufacture 
the Bell & Howell Company’s film equip- 
ment in England for sale in sterling area 
countries. 

The first two 
companies was signed in 1946. Since then 


agreement between the 
British Acoustic Films have manufactured 
Bell & 


and 16mm motion picture cameras and pro- 


Howell 35mm studio equipment 





jectors under the trade name of “G. B.-Bell 
& Howell.” 

Arrangements have also been completed 
for a long-term extension of an existing 
agreement for the distribution by the Bell 


& Howell Company of high-precision 
Taylor, Taylor and Hobson lenses in the 


United States and other countries. 


“Message” Repeater 
For Promotional Use 


A HIGHLY compact in- 
strument which delivers a pre-recorded talk 
from a magnetic tape cartridge through a 
5-inch speaker for a variety of promotional 
uses in theatres has been marketed by the 
Mohawk Business Machines Corporation, 
Brooklyn, N. Y. The unit is designed for 
use as a “barker” in front of the theatre, 
and the manufacturer also suggests that it 
be placed behind lobby displays to lend 
voice impact to advertising signs, to push 
popcorn and candy sales, to deliver a mes- 
sage to patrons in the parking lot, and for 
crowd control during intermissions. 

Called the “Message Repeater Junior,” 
the machine can deliver messages up to two 
minutes in length. It can be set to run con- 
tinuously or can be activated by a manual 
switch, floor mat or other mechanical or 
electrical device. Despite its small size, the 
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MERRY-GO-ROUND BOOSTS BUSINESS 
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This Miracle Whirl merry-go-round, recently installed at the Star-Lite Drive-in 
theatre, Elizabethtown, Ky., proved an instantaneous hit with his younger patrons, 
thereby helping to boost business considerably, reports Robert T. (Bob) Enoch, 
president and general manager of Elizabethtown Amusements Corporation. The 
kiddies are given their first ride on the merry-go-round free, but a fee of 10c is 
charged for subsequent rides. This helps to pay for the installation, Mr. Enoch 
explains, and will eventually provide a good source of extra revenue. In addition 
to the new merry-go-round, the Star-Lite has a free playground area which is 
equipped with a hand merry-go-round, several slides, swings and see-saws. Card- 
board cut-outs of Walt Disney characters line the front of the playground area. 
In addition to the Star-Lite the Elizabethtown Amusement Company controls 
the State and Grand indoor theatres in Elizabethtown and the Knox drive-in at 
Vine Grove Junction, Ky. 
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unit will deliver enough volume to be heard 
over street noises, the maker states. 
The magnetic tape, which is the record- 


ing medium, is enclosed within a cartridge 
“about the size of a pack of cigarettes,” it 
is pointed out, and cartridges are inter- 
changeable, permitting the use of different 
pre-recorded messages. 


Perspecta ‘Integrator’ 
on Vertical Chassis 


AN ADDITIONAL model of 
“Integrator” with the 
and power supply 


the Perspecta Sound 
standard “Integrator” 


The new Fairchild model of the Perspecta Sound 
"Integrator" mounted on a vertical chassis of the 
recessed type is shown in front view at top and 
rear view below. 


mounted on a vertical chassis of the recessed 
type has been announced by Sherman M. 
Fairchild, president of the Fairchild Re- 
cording Equipment Company of White- 
stone, L. I., N. Y. The new model is de- 
signed, it is pointed out, for mounting in 
theatres where horizontal booth space is at 
a premium. 


Designated as Model 315C, the unit is 
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ROCK STEADY PROJECTION 


is A MUST ror 
SCREEN 


FILM GATE 


If your present equipment lacks the 
ability to project a picture that is 
“nailed on the wall” it will pay you to 


install a new LaVezzi Intermittent and its 


for illustrated brochure. 


Aperture plates for all of the new 


BB-66 
DOUBLE BEARING 


INTERMITTENT MOVEMENT 


-SUPER. 


“SERVICE” 


REG. US, PAT. OFF. 


aspect ratios for most projectors. 


Conversion Kits for most projectors and 


sound reproducers for CinemaScope. y 
2 


LAVEZZI MACHINE WORKS 


4635 WEST LAKE ST. 


CHICAGO 44, ILL. 
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DRIVE-IN SPEAKERS REPAIRED! 


COMPLETELY REBUILT AND 
TESTED—-RETURNED TO YOU 
WITHIN TEN DAYS 
Modern facilities and top 
quality WEATHER-PROOF 
components mean satisfaction! 
Get set for next season, have 
your drive-in speakers repair- 
ed now! All workmanship and 

moterials fully guaranteed. 
3”, 4° —$1.40 each 
5”—$1.50 each 
6”—$1.65 each 
Prices on all other sizes avail- 
able on request. Write to: 


MINNEAPOLIS SPEAKER RECONING CO. 


2312 CEDAR AVE. SO 


+ MINNEAPOLIS 4, MINN. 
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THE ASHCRAFT 


HYURO-ARL 


designed to produce 


MORE LIGHT at LESS COST 


than any Suprex Lamp. It is the most 
economical and high-powered lamp for 


SMALL and MEDIUM 


DRIVE-INS 


We recommend the HYDRO-ARC for 
drive-in screens from 40 to 57 feet wide. 


e s. ASHCRAFT 








MANUFACTURING 
COMPANY 


Long Island City 1, N. Y. 


36-32 Thirty-Eighth Street 





WILLIAMS 
SOLID PLASTIC. 
SILVER FINISH 

SCREENS | 


Widely used everywhere for 


CinemaScoPE 


ALL WIDE SCREEN 
TECHNIQUES anp 3-D 


@ Assures the brightest pictures because they return the most 
light Unusually high reflective efficiencies (better than 
3.1 te | as compared to a flat white screen). 


| 
| 
| 
| 
} 


@ Superior light distribution permits perfect viewing through- 
out the theatre 


Imperceptibie electronically-welded seams. 

No streaks or ‘‘patterns.”’ 

Clearly defined black and white. 
Permanently flexible. 


Perfeet polarization. 
True color reproduction. 
Extremely strong and tough. 
Unaffected by moisture. 


Guaranteed fire-resistant. Beware of unsupported fire-proof 
claims. Insist on actual PROOF! 


Perforations are of the diameter and spacing recommended 
by SMPTE, clean-cut and with no projecting fibres to | 
impede sound or collect dirt. 





Write today for details and sample. Orders given | 
| 


prompt attention. 


WILLIAMS © 


SCREEN COMPANY 
1675 3UMMIT LAKE BLVD., AKRON 7, OHIO 










designed for normal rack mounting and 
features easy accessibility to all components 
for installation well service. All 
under-chassis wiring may be reached by re- 
moval of the front panel. 

Shipments of the new model are now be- 
ing made, Mr. Fairchild said. 


as as 


Bishop and Green Named 
“Integrator” Distributors 


THE BISHOP AND GREEN 
Corporation of New York has been named 
distributors of “Integrators” Perspecta 
Sound, Inc., with the equipment to be dis- 
tributed by the New York firm to be manu- 
factured under license from Perspecta at 
Stamford, Conn., Camden, N. J. 
Houston, Tex. 

Bishop and Green, which has offices at 
1501 Broadway, is headed by H. A. Gold- 
stein and Harold Schwarz of Dallas is vice- 
president in charge of sales. Demonstra- 
tions for exhibitors will be conducted by 
the company in various exchange cities us- 


by 


and 


ing a film consisting of footage from a 
number of pictures recorded optically with 
Perspecta sound frequency, according to 
Mr. Goldstein. The company recently in- 
stalled Perspecta equipment in theatres of 
the Interstate Circuit at Ft. Worth, Dallas, 
San Antonio and Austin, Tex. 
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GRIGGS' CHAIRS FOR NEW CINERAMA THEATRE 





Prices for Ampex 
Equipment Reduced 


REDUCTIONS in the prices 
for “Ampex Master” stereophonic sound 
systems to be effective immediately have 
been announced by Jim Mahon, theatre 
equipment sales manager for the Ampex 
Corporation, Redwood City, Calif. 

In announcing the price reductions, 
which he terms “drastic,” Mr. Mahon 
stated that “the enthusiastic acceptance of 
Ampex equipment in the motion picture 
industry has enabled us to achieve the 
economies inherent in efficient, quantity 
production. The savings are being passed 
along to the theatre owner in the form of 
he 


decreased prices,” said. 


3D IMAGE AXIS FINDER 


A pocket 3D image “axis finder’ has 
been marketed by Polacoat, Inc., Blue Ash, 
Ohio. A projectionist viewing a polarizer 
in the projection booth through the finder 
can instantly determine whether the axis 
of a port polarizer is proper, it is said, and 
also the efficiency of the polarizer can be 
determined by the relative density of wedge- 
shadows appearing on the finder. 

The angle of the axis of polarization is 








Originators of All-Plastic and Seamless Plastic Screens. 





36 





In preparation for the introduction of Cinerama to the Southwest at the Melba theatre in Dallas, Tex., 
the Interstate Circuit completely remodeled the theatre, including the installation of new auditorium 
chairs of the Griggs Equipment Company, Belton, Texas, shown in process of delivery above. The model 
chosen for the 1630-capacity auditorium was Griggs’ "30 MBW," a self-raising chair which is fully up- 
holstered and equipped with deep coil spring cushion seats. It has center standards of one-piece steel 
with rolled tubular edges. Griggs’ seating experts scientifically engineered the new Melba seating ar- 
rangements, for Cinerama, checking the position of each individual seat with a light-meter to assure 
patrons of the best possible view of the screen. 
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read directly on a calibrated scale at the 
rim of the lens, which is housed in a metal 
ring that slides between the cover plates 
of a rigid anodized aluminum case. The 
case completely protects the lens when car- 
ried as a pocket instrument. 


Special Sales Offer 
For Orchid Corsages 


ORCHID CORSAGES which 
can be used as gifts to theatre patrons in 
special promotions to boost attendance are 
being offered to exhibitors in a special “Ic 
sale” by Graham W. Dible, “The Orchid 
King,” Los Angeles. Under the special 
offer, which is an annual event conducted 


for a limited time only, exhibitors buying 
100 corsages at the regular price can pur- 
chase an extra hundred at the price of Ic 
each. 

The corsages are available in one, two 
or three blooms and require only ordinary 
refrigeration, according to Mr. Dible. He 
also states that shipment will be made to 
any location in the country overnight via 
air. 








Projection Data 
On Wallet-Size Cards 


Cards of wallet-size containing pro- 
jection formulae for calculating any lens 
or screen dimensions or the screen throw 
distance are being supplied free of 
charge to the trade by the Projection 
Optics Company, Inc., Rochester, N. Y., 
either directly or through its dealers. 
One side of the card is devoted to 
CinemaScope's 2.55 to | ratio while the 
opposite side is for standard films in any 
aspect ratio. The data can be applied 
both to indoor and drive-in theatres, it 
is pointed out. 
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Model M—For all 
general cleaning 
Easily converted to 
blower. 


Cut Cleaning Costs 
To Keep More Profit 


You keep more of your box office income when you 
Super clean your theatre. Super cleaning saves you 
money because e Super pick-up gets all the dirt 
the first time. No repeated effort or wasted time. 
e Super tools are especially designed for the theatre 
—they go everywhere, clean everything in your 
house, including screen, sound equipment and air 
filters. No costly removal or special equipment nec- 
essary. e Only one operator and a Super can do the 
same job faster, better than several people employ- 
ing less efficient cleaning methods and equipment. 


Model BP-1 — —_— 
Quiet cleaner } 

for both wet J Smut, 
and dry 

pick-up. 


There is a Super Specialized Theatre Cleaner to fit 
your needs. Four models to choose from. Ask your NATIONAL SUPER SERVICE CO., INC. 
supply house for a demonstration or write. 1941 N. 13th Street Toledo 2, Ohio 
Sales and Service in Principal Cities 


In Canada: Plant Maint ef t Co., Toronto, Montreal, Vancouver 


a ae 


“Once Over Does It 


SUPER SUCTION, @ 


SINCE 1911 ® NEP 
“THE DRAFT HORSE OF POWER SUCTION CLEANERS” sires 








At Your Service 


All of the department editors of Better Theatres welcome letters from readers, 
either of comment or of inquiry concerning matters of theatre planning and 
physical operation. If the subject of an inquiry is one likely to have general 
interest, it may be dealt with in the proper department (without identification 
of the source of the inquiry should omission of the name be requested). Other 
inquiries will be answered by mail. Merely write to Service Department, Better 
Theatres, Rockefeller Center, New York 20, N. Y. 
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--- call 


RCA Theatre Service engineers are on 
the job with the type of sound service 
your theatre system needs. Optical or 
stereophonic sound there’s no 
problem too tough for these experts 
who are backed by the vast technical 


RCA Service Company, Inc. 


@ A Radio Corporation of America Subsidiary 
Camden, N. J. 


resources of the Radio Corporation of 
America. Prompt, dependable RCA 
Theatre Service has played a top sup- 
porting role with exhibitors throughout 
the nation for more than 25 years! 





See You at the Trade Show! cncaco , 


“Gay 


Ultra Modern Projectors 
Stereo and Optical Sound 
Water cooled mechanisms 


BOOTH 109 
CENTURY PROJECTOR CORP. 


New York 19, New York 

















The Light 


refreshment 


See you at 


booths 





These firms cordially invite you to their exhibits 
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A a —— GRIGGS EQUIPMENT 
MOTIOSRA Pg COMPANY 


Theatre Seating. 
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MINUT BUN 
SEATING P SANDWICH BARS 


FAMOUS FOR THAT : BUTTER DISPENSERS 


“NECK TO KEE Specialists in FOUNTAINETTE UNITS 
COMFORT" Motion Picture Sound CHOCOLATE DISPENSERS 


BOOTH NO. 72 Booths 104-105 BOOTH 138 
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Carpet Powders for 
On-the-Floor Cleaning 


POWDER compounds for 
cleaning theatre carpeting on the floor with- 
out the use of suds or liquid are now avail- 
able on the market. The compounds can be 
used both for “spot cleaning” or over an 
entire area. 


"GLAMORENE" 


“Glamorene” is the name of one such 
cleaner manufactured by Glamorene, Inc., 
New York, and distributed by National 
Theatre Supply and the Wilkins Theatre 
Supply Company. In application it should be 
sprinkled over an area about 6 feet square 
and brushed down deep into the pile. After 
it dries (15 or 20 minutes) the area should 
be vacuumed. A gallon will clean approxi- 
mately 300 to 500 square feet, the manu- 
facturer states, depending upon the soiled 
condition of the carpet and the length of 
the nap. For cotton and synthetic carpet- 
ing the company has another special cleaner, 
which is a concentrated liquid. Booklets de- 
scribing both and their proper application 
will be supplied upon request (10 East 44th 
Street, New York 17, N. Y.). 


“MAIN-TEEN" 


“Main-Teen” is a moist cleaning pow- 
der, packaged in 50-pound containers, made 
by the Von Schrader Manufacturing Com- 
pany, Racine, Wisc. In applying it a thin 
film of powder should be sprinkled over a 
space about 5 feet square. About 2 to 3 
pounds per 100 square feet should be used, 
with less applied if the carpet is only slight- 
ly soiled. The area should then be scrubbed 
with any bristle brush and the powder re- 
moved after it dries by vacuum. The com- 
pany supplies a dispenser and a scoop with 
the first order and will send a brochure on 
the product to those requesting it. 

The company suggests that for best re- 
sults “Main-Teen” be applied to carpets in 
a regular maintenance program in the man- 
ner that “floors are kept up by waxing or 
some other well worked-out plan to make 
them wear well and look good.” 
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SOUND SYSTEM 


THEATRE SOUND 
SYSTEMS 


PRODUCTION FILM 
RECORDERS 


BOOTHS #24 & 25 























“Loma Loom” Carpet Adapted 
For Theatre Installations 


FLOOR coverings with a woven 
surface and sponge rubber base 
are now available in a density and 
depth of fabric regarded as suit- 
able to theatres. A later develop- 
ment of ‘Loma Loom," which has 
been used in many homes and 
offices, it has been installed in the 
Branford theatre, Branford, Conn. 

(See photo below.) "Loma Loom" 

is manufactured by the Shelton 

Looms, Sidney Blumenthal and 

Company, Inc., New York, and is 

distributed by Weil Brothers Tex- The ease with which "Loma Loom" carpeting can 

ties far New Yack. be repaired is demonstrated above where a section 
; + damaged by a cigarette burn has been cut out for 

Made of a loop pile face blend replacement by a new piece which blends into the 
of wool (80%) and nylon (20%) surrounding area. No sewing or binding is thus 
54 inches wide, the carpet has a_ required to repair the carpet. 
built-in sponge rubber cushion 
3/\éths of an inch thick. This cushion is not laminated; chunk rubber calendered 
under heat is bonded to the latex-backed carpet and the sponge is blown after 
the rubber and carpet are one. This construction avoids the need for sewing 
binding, it is pointed out, and eliminates raveling. In addition, seaming can b 
done so that the carpet appears as broadloom. 

An outstanding feature of the carpet is the ease with which it can be repaired 
if damaged. The harmed section is simply cut out and a new piece inserted 
which blends into the surrounding area without leaving a trace of the repair. 
(See illustration above.) 

The carpet is manufactured in a ‘'Nutrend'' quality and “Supre"’ (which 
heavier). Both are available in the following colors: pearl, cocoa, evergreen 
cardinal and tweedex in slate, spruce, cinnamon, and spray. 


"Loma Loom" carpeting has been installed throughout the Branford theatre, Branford, Conn., 
with the pattern chosen for the lobby (above) in slate grey tweedex with an inlaid design of 
cardinal red in the background. The inside of the theatre is covered with cardinal red. The 
two-tone colors tend to maintain more easily than the solids, according to the manufacturer. 





BETTER THEATRES SECTION 











method in 
Management 


* 


staff supervision 
institutional advertising 
exploitation equipment 
housekeeping & maintenance 


and related activities 





con tinuing 


A DICTIONARY OF MAINTENANCE 


PROCEEDING with 
our summary of inspec- 
tion and 
considerations, 


maintenance 
we 
come now, in our “dic- 
tionary” scheme, to the 
area in which sound 

equipment would fall 

if this were in the area 

of ordinary managerial 
It is omitted because sound appa- 
ratus requires specialized knowledge too 


interests. 


complex to come within the duties of a 
manager; it lies in the province of the 
projection staff, and maintenance of it is 
commonly service 


assigned to engineers, 


under contract. 


SOAPS—In theatre maintenance we find need 
of several different types of soaps, or cleaning 
agents, depending upon the specific cleaning job 
at hand. These may be listed as follows: 

Liquid Soaps: These are used in water ac- 
cording to manufacturers’ specifications, for 
washing walls and mopping floors as well as 
washing certain fabrics. This is also the type 
of soap generally used in restroom dispensers 
for our patrons’ use. 

Powdered Detergents: While there are pure 
soap powders on the market, we find ourselves 
mostly concerned with the detergents in thea- 
tres. There are a number of different types. 

Solid Soaps: Generally the solid soaps are 
not used so much, being displaced with the 
cleaners listed above. When using solid soaps, 
take care to rinse the washed surface carefully 
to remove all trace of soap film. 

* 

SPRINKLER SYSTEMS — Some theatres 

have interior sprinkler systems for fire protec- 


40 


Eighteenth Article in the Series: 
MOTION PICTURE THEATRE MANAGEMENT 


By CURTIS MEES 


tion. While there are different makes available, 
the principle is the same. Overhead, at speci- 
fied intervals, there are small sprinklers con- 
nected to a central water pump. Sealing these 
sprinklers at each outlet is a material which 
has a specific melting point. The central pump- 
ing system usually has a fire alarm activated 
with the release of pressure on any of the water 
lines. Periodically this sprinkler system must 
be tested by the theatre engineer, or the firm 
supplying maintenance service, to insure that 
it is ready for operation. Care must be taken 
to protect the sprinkler heads against accidental 
discharge (with consequent water damage) 
through careless breaking of the water seal 
when moving equipment, etc. By “bleeding” 
one of the lines near the pump, it can be de- 
termined if this loss of water pressure turns 
on the alarm, while at the same time activating 
the pump to build up the pressure again for 
use. 
a 

SPOTLIGHTS—tThe reflectors in spotlights 
must be polished and sometimes returned to 
the factory for resilvering and a factory polish 
job to remove pits. Due to the intense heat 
inside the spotlight housing, the small parts 
holding the lighting element sometimes crack 
and require replacement. Lenses and color 
wheels, etc., used on the spotlight must be 
handled carefully. Moving parts must be oiled 
or greased at regular intervals. Spotlights 
affixed to interior walls or ceilings should be 
securely anchored to prevent accidental injury 


to personnel, and wiring should be inspected to 
see that insulation and connections do not wear 
or become loosened. Carbons for arc spots 
should be stored in a dry place, entirely free 
of moisture. 

* 


STAGE SCENERY—With the passing of 
stage shows from motion picture theatres, there 
is less concern with stage scenery. But many 
theatres continue to have a certain amount of 
such material. The old-fashioned “flats” (can- 
vas stretched over wooden frames upon which 
scenes are painted) must be stored in such way 
that they do not warp through absorption of 
moisture or from excessive heat. The “drops” 
(backdrops of fabric material hung on metal 
or wooden battens and “flown” by the lines at 
the pin rail) should be lowered occasionally and 
dusted or vacuumed thoroughly, or perhaps re- 
moved for outside dry cleaning. Minor rips or 
tears can be repaired by stage hands. Drops not 
being used should be carefuly dusted, folded 
and stored away in dust containers until they 
are needed again. Minor items of stage scenery 
or equipment, properly falling under the cate- 
gory of “props,” should be stored away in the 
property room when not in use. 

@ 

STAIRS—Stairs are a source of considerable 
danger in a theatre. They should be regularly 
inspected for loose or broken flooring, loose 
carpeting, and obstructions. Metal caps put on 
the edges of steps, to keep concrete from break- 
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ing away and to provide a firm foothold, should 
be firmly anchored. Lighting is most important; 
it should be checked daily for bulb replace- 
ment. Rips and tears in carpet should be 
immediately repaired. Hand rails should also 
be inspected daily. 

@ 


STANDEE EQUIPMENT — See Holdout 
Ropes and Standards. 
@ 


STORAGE FACILITIES—Periodic cleaning 
of storage rooms is important, as “junk” of no 
real value has a way of accumulating and tak- 
ing away valuable space needed for essential 
materials. Clean, dry space must be maintained, 
with adequate ventilation and lighting. An “in 
and out” storage inventory list is helpful in 
locating valuable equipment which might be 
lost or overlooked in crowded quarters. Locks 
are essential where valuable properties are 
stored, with keys filed in the office. 


STOKERS—See Coal Stokers. 
e 


SWITCHBOARDS — Electric switchboards 
normally come under the care of the electrician 
(or a stagehand). Inspection should be made to 
ascertain that it is being kept in good repair, 
with broken switch handles and burned out 
pilot lights replaced, fuses in good condition 
and adequate spares in stock, up-to-date listing 
of all circuits clearly posted, connections tight 
and well insulated, board neatly painted and 
free of any surrounding trash, rubbish or flam- 
mable materials. Any automatic controls should 
be tested regularly and moving parts oiled or 
greased as indicated on face plate. In event of 
“blackout” of the house or any part of the 
theatre, a regular procedure should be estab- 
lished dictating who should trace troubles in 
event electrician is not on hand. Name of local 
contract electrician should be prominently 
posted on switchboard to facilitate location in 


an emergency. 


TAPES—See Holdout Equipment. 
° 
THERMOSTATS—tTied in with other auto- 


matic controlled equipment, such as air-con- 
ditioning or heating, thermostats act to cut on 
and off the equipment automatically according 
to room temperature. They should be tested 
for accuracy and performance occasionally. 
These tests are easily conducted by two people, 
one at the thermostat and one at the point of 
controlled cut-in, with each signalling the other 
the setting at which the unit should function 
and whether it carries out its functions. 





TICKET CHOPPERS — The cutting blades 
and mechanism through which discarded ticket 
stubs pass should be cleaned and oiled regu- 
larly. The receptacle at the base of the chopper 
should be securely locked so the management 
can recheck stubs from time to time to ascer- 
tain that all tickets are received and in se- 
quence, with none being held out or accepted 
after date. Daily these stubs should be re- 
moved from their locked compartment and 
burned under responsible supervision. 


a 
TICKET MACHINES — Local maintenance 
can include some of the following operations: 


Sharpening of the blades, which are easily re- 
moved for this detail; oiling of motor; brushing 
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free of dust and ticket scraps; oiling of meter 
mechanism. Broken keys and such small parts 
can be secured from the factory for replace- 
ment, but in the event the issuing mechanism 
begins making errors in the number of tickets 
ejected request should be made of the factory 
service department for a spare machine to be 
used while the entire defective machine is re- 
turned to the factory for an over-hauling. 


TICKET STORAGE—AII tickets should be 
stored under lock and key in a relatively safe 
place. Currently used tickets are usually re- 
tained in a locked metal cabinet in the room 
where cashiers are checked in and out, while 
old ticket series are frequently locked up in 
storage area where space is not at such a pre- 
mium but where they may be inspected and 
inventoried from time to time as conditions 
warrant (and traveling auditors demand). Re- 
member not to destroy any tickets without the 
written consent of an attending U. S. Internal 
Revenue man if there is any question about 
their tax liability. 

* 


TILE—Within the theatre, several types of 
tile are apt to be encountered: Asphalt tile, 
ceramic tile, metal tile and rubber tile. Asphalt 
and rubber tiles are subject to rapid deteriora- 
tion if cleaning is attempted with gasoline or 
similar cleaners, or if oil is allowed to stay on 
its surface any length of time. Too much water 
on such tiles may cause them to come loose 
from sub-flooring. Ceramic and metal tiles are 
far more resistant to caustic cleaners, but wax 
clean, or glass wax, is better for soil that does 
not yield to water. Tiles may be on both walls 
as well as floors, but it is in the flooring we 
meet most maintenance problems (see Floors). 


TOILETS—Most toilet, or commode, prob- 
lems can be cured by the engineer with the 
help of a “plumbers friend,” the old reliable 
rubber suction cup at the end of a short handle. 
if this will not force an obstacle from the pipes 
ot a clogged drain, a professional plumber will 
be needed. The theatre engineer or porter can 
replace defective floats in commode water tanks, 
and valve seats in leaking water valves. An 
important factor in keeping commodes un- 
stopped in women’s rooms is the installation 
of small disposal cans in each booth for dis- 
carded sanitary napkins so they will not be 
flushed down the drain. 

@ 


TRANSFORMERS—These should be main- 
tained by an electrical service firm (except for 
large transformers which are an integral part 
of power company facilities). There is little or 
no maintenance; attention is seldom other than 
immediate replacement when a_ transformer 


burns out. 





UNIFORMS—Theatres are likely to use such 
types of uniforms as usher’s and doormen’s 
suits and coats; cashier's blouses and skirts; 
refreshment stand attendant’s smocks, or dresses 
and aprons; maid’s and porter’s uniforms; and 
engineer’s or porter’s khakis or dungarees. In 
addition, parking lot and drive-in ramp and 
traffic staffs are usually uniformed. Uniforms 
thus represent a sizeable investment and there- 
fore deserve constant maintenance to keep the 
outfits presentable for as long as possible; in 
each staff classification, someone should have 
authority to supervise the handling of uniforms 
for that group of personnel. Uniforms should be 
neatly hung after each day’s use; minor tears 


or rips should be reported and promptly re- 
paired. In alterations of uniforms to fit new 
members of the staff, have material turned un- 
der rather than cut off—the succeeding person 
may be much larger in size. 

At regular intervals, usually once a week, 
all uniforms in use should be sent out to a 
first-class dry cleaning establishment for clean- 
ing and pressing. Frequently a deal can be 
arranged for this firm to make minor repairs 
while the uniforms are in the shop. At the end 
of each season, if summer and winter uniforms 
are used, the outgoing uniforms should be thor- 
oughly cleaned, pressed and hung away in moth- 
proof containers for the following season. Since 
the footwear of the floor staff is an integral 
part of their smart appearance, it might be 
desirable to make a shoe polishing outfit avail- 
able to members for their use prior to going 
on duty. (Shoes and socks of dark color are 
provided by the employees.) 

Where paper collars and shirt fronts, or 
dickies, are used by ushers and doormen, it is 
desirable that they wear a cast-off collarless 
shirt underneath, to which collar and dickie can 
be attached, both for comfort and to protect 
the uniform jacket from undue perspiration 
odors and stains. 

Where practicable, individual lockers should 
be provided each member of the service staff 
so he can be held individually responsible for 
his own uniform and equipment. A full length 
mirror nearby will encourage proper care and 
use of this valuable equipment. 

a 

UPHOLSTERY — The various sofas, over- 
stuffed chairs and similar furniture pieces 
around the theatre, as well as the auditorium 
seats with its upholstery material, require con- 
tinuing attention. They should be dusted and 
vacuumed daily. When soil becomes evident, it 
should be removed with carbon tetrachloride 
(another method is to use soapless shampoo, 
which is lathered on the surface, then removed, 
after which the fabric is allowed to dry thor- 
oughly). Tears should be sewed promptly. 


Vv 


VACUUM CLEANERS—Two types of vacu- 
um cleaning equipment are used in theatres, the 
individual cleaning unit, and the central clean- 
ing system with numerous fixed outlets through- 
out the building. 

Individual Cleaner: Motor should be oiled 
regularly. If a fan belt is used, it should be 
replaced when worn and slipping. The extension 
wire should be kept neatly coiled, and any 
wear in the line should be promptly corrected. 
The container should be emptied before being 
loaded. Attachments should be stored carefully 
and instruction given the cleaning personnel in 
their proper application to the cleaning prob- 
lems around the theatre. 

Central System: Clean dust container and 
brush out exposed parts regularly. Motor should 
be checked for lubrication. See that all caps 
over the many outlets close properly after hose 
has been disconnected. Any stopped up lines or 
outlets should be opened up. Hose lines should 
be kept in good repair, and any breaks in hose 
be promptly repaired, or hose be replaced. 

* 

VALANCES—For long life, valances (hang- 
ing banners of cloth) should be strongly sewed 
with grommets inserted in the hem for attach- 
ment to hooks or wires on the marquee, or 
wherever used. Rented valances should be 
promptly repacked and shipped back to the 
manufacturer to escape over-charges. Permanent 
valances when not in use should be cleaned, 
pressed and folded away in dust proof bag until 
needed again. 











Larce-corED 
4 CULAME 
ORLUX SUPER - CHARGED 


Carbous 


Larger cored crater area makes 
possible equal brilliance on sides 
as well as center of screen for... 


3D, Drive-ins and other wide 
area screen projection systems 


@ COOLER BURNING 
@ UNIFORM DISTRIBUTION 


Grade Neg. Grade 
7x!4 541C 6x9 545-20C 
40-53 7xl4 544C 6x9 545C 
50-70 8xi4 544C 7x9 545C 
68-75 8xIl4 544-10C 7x9 545C 
68-75 9x14 544C 7x9 545C 
75-85 9x14 544C 8x9 545C 
80-90 9x20 552-09 5/\6x9 557C 
100-11010x20 552-09 11/32x9 557C 
115-130 11x20 552-09 3/89 557C 
130-150 13.6x22 553-01 7/16x9 557C 
140-170 i3.6x22 523 1/2x9 555C 
170-190 13.6x22 583-08 1/2x9 555CN 
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With Us Exhibitors If It 
Isn't One Thing I#'s Another! 


NORTHWOOD, IA. 
NOW THAT Charlie and 
Joe McCarthy are off the air waves, maybe 
we can all get our minds back on America’s 
second greatest interest—making money. 

In the past few months we have been 
shooting off our own mouth on several 
things that maybe are more or less off this 
reservation. We've been neglecting our 
monthly shot of anti-toxin and have been 
accordingly threatened by that well known 
occupational disease caused by a notion that 
all our personal ills are due to the indiscre- 
tions, inconsistencies or idiosyncrasies of 
either or both of the other two branches of 
this three-limbed industry. 

In the past couple of weeks we’ve had a 
couple of shots of anti-toxin, consisting in 
a few packed houses. Now we're looking 
at the future through rose-colored glasses 
again. 

It would be impossible to minimize the 
serious state in which the small exhibitor 
finds himself today. It is so serious that we 
don’t know whether to slash our throats or 
to divorce our wives and marry into a pro- 
ducer’s family. An old story, of course. 
We've been hearing it for the last 30 years. 
We’ve long been crying into each other's 
beers in such profuse torrents that there’s a 
rumor catering firms are now getting rich 
simply selling crying towels at exhibitor 
conventions. (Somebody always thinks up 
ways of getting rich off us!) 


That anti-toxin, a houseful of people, is 
heady stuff. They always seem to clean out 
the vats about this time of year out in 
loway, and we start getting an occasional 
taste of that sweet stuff with a real nice 
head of foamy profit floating on top of the 
glass. By Christmas time we've either got 
ourselves drunk under some table down in 
Florida, or John Q. has closed down his 
bar until next season, and we take up our 
crying jag where we left off the previous 
June. 

“There is nothing wrong with this busi- 
ness that a good picture won’t cure” is a 
threadbare cliché which comes close to get- 
ting its author on one of the above men- 


tioned Mac’s first teams. The trouble with 
it is that it isn’t a cure, but simply an anal- 
gesic. 

No question about it, the most important 
part of the movie industry is good pictures. 
A louse is a louse regardless of its dimen- 
sion, scope or acoustical accoutrements. On 
the other greased palm, a bell-ringer seems 
to go out and drag them in even if the ex- 
hibitor doesn’t hang so much as a one-sheet 
for it. It’s this latter thought that we'd 
like to sidle up to, brush over and bring to 
a little light. 

* 


Whenever a picture rises above the aver- 
age of its kind, everybody jumps on its 
bandwagon, runs an extra 11 or 8 inches of 
advertising on it, and thinks what a whale 
of a showman he is because he put the pic- 
ture over. In other words, if you did any- 
thing at all different for a hit picture, and 
the picture hits for you, it’s an awfully nice 
feeling to tell yourself what a smart cookie 
you really are to have done suchahelluva 
job of exploiting. I know, I’ve done it. 

The nice thing about it is you never have 
a chance to see whether maybe the picture 
would have done just as much if you had 
taken your leaky boots and $4 reel and gone 
fishing during the run. The fact that you 
stayed, hung up the extra one-sheet and saw 
the fruits of your labor become big and 
juicy is the secret of why exhibitors stay 
in this dismal side of the business and ride 
to the poorhouse in their Cadillacs. 

For years we have been frustrating our- 
selves, trying to keep buried in our sub- 
conscious the overwhelming desire to tell 
all the kids there ain’t no Santa Claus, and 
expose to the innocents the myth of the 
stork. Now for just this one steamy, sticky, 
sultry afternoon we are going to discard 
our inhibitions and let fly with a broadside 
that most of us are lousy showmen and 
don’t deserve to go to the poorhouse in any- 
thing better than a Model T. 


Actually, there are probably a couple of 
hundred guys right in your town who could 
run your show as well as you do. At least 
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I think there is in mine. The exhibitor who 


runs his show by simply climbing on to the 
hit pictures and riding his way to success the BIGGECT 
on the filmy cloud of someone else’s efforts 


H FLOWN is at best merely a second-hander. As I say, t + 

FRES AWANAN there are hundreds of guys right in your nt raction 
Le town who can do the same thing. 

The showman is the guy who furnishes 


oe his own horse to team up with the one fur- 
x nished by the producer and drives off in a 
FOR cloud of stardust that leaves the onlookers 


limp and hanging on the rails. He’s got to 


be the personification, as far as his town is 
concerned, of all the things that makes the 


: movie industry still the most glamorous, 
Of premiums, giveaways ' arene ee 
most persistent institution in America’s ; 
ar R d Sure, SRO is OK 
GRAHAM W. DIBLE conversation. Sure, you can ride to glory fne in fact 
. *¢ . . . ' 
on the coat tails of somebody else if you 


THE ORCHID KING a happen to have been healed with some of unless your customers 


Dible Building *« 8thand Wall ~~ ¥ i 
Los Angeles fa’. Tucker 2492 that nice green salve. But there is no rush stand up because your 
; seats are broken down. 


in getting to the haven of Heaven. A good 





showman loves his work and he’s content | But your patrons won't per- 
to get there if he has to ride a stubborn ambulate once we rehabilitate 
mule. ...and make your seats an 
To the real showman, his workshop has all-star attraction at every show. 
more allure than the golf course, the lake We'll be happy to quote on 








or the club room. He knows there is plenty 
: your needs. And remember, 


MORE THEATRES there to keep him busy, even if he has to : 
our work never interrupts 


disprove the adage that “all work and no 


HAVE WAGNER play makes Jack a dull boy.” He knows | " your show. 
CHANGEABLE that he’ll never get caught up, or that he’ll | 
never have time to put into effect all the 

COPY DISPLAYS ideas he’d like to use, but that if he keeps 

| plugging he’ll enjoy the satisfaction of con- 
| scientious effort and he’ll reap the gleanings 
of additional returns on every picture left | — gent ell gai 
untouched by his less industrious brother | on 
exhibitor. That, briefly, is the difference | 


between an exhibitor and a showman. ye ah ne 


e Upholstery fabrics and 
general seating supplies 





MANU FACTURERS— 


than all other makes! 


If we read at all we can’t help seeing 
what other showmen do. The trade papers 
are full of showmanship every week. There 
are literally thousands of ideas on how to | th =Yoha a=) seat 


exploit a picture, how to create an extra 


| * 
Welte for tree catalog. desire, how to sell our theatres as our | Tl 1 a Tol Ee of o 
WAGNER SIGN SERVICE, INC. town’s most important place of entertain- | 160 Hermitage Avenue 


218 S. HOYNE AVE. © CHICAGO 12, ILL. ment. But it takes work. If we can ride 
the other guy’s pony to success and are con- 


tent to do it, that’s okay, I suppose. But if 
we aren’t making it and are spending all 
our concession profits buying crying towels, 


brother, it’s time we either furnish our own BE PREPARED FOR 


horse or get off and push. 

Fully recognizing the very serious state ALL New Screen Presentations 
of the small exhibitor and the migraine con- | ————— wick 
dition of product, I can’t help but believe it | MIRRO-CLARIC ALL-PURPOSE SCREEN 
is just another boil-up of the continual tur- | 


moil that has always plagued exhibition. | e Excellent for VistaVision, SuperScope, CinemaScope, 
and 3D. 


The only thing certain about exhibition is @ Welded invisible seams—will not show in picture! 
that if it isn’t one thing it’s bound to be | @ LOWEST PRICE ANYWHERE Only $1.00 
another. Sq. Ft. 


But I ain’t going to worry about it for | ~~ A aw Prompt Shipments — Kollmorgen 
| o —~, Wide Angle Lenses—Order Now! 


he rest of today. It’s too hot. 
_ogtnepaiaegetine .§ ™S.0.S. CINEMA 
is = $§UPPLY CORP. 


FOR ALL YOUR CONCESSION NEEDS | Rico ane 


Nashville, Tennessee 
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Bernard Sholtz Retires 
From Post with RCA 


THE RETIREMENT of Ber- 
nard Sholtz as field sales representative for 
RCA theatre products in the eastern and 
northeastern regions, following 25 years 
of service in that post, has been announced 
by J. F. O’Brien, theatre equipment sales 
manager, Engineering Products Division, 
RCA. At the same time it was reported 
that William E. Cheesman, product man- 
ager for RCA theatre carpet and chairs 
for the last three years, will succeed Mr. 
Sholtz. 

Known as “Mr. RCA _ Theatre” 
throughout the eastern seaboard, Mr. 
Sholtz joined RCA in March, 1929, as 
field salesman for RCA photophone equip- 
ment. He was the company’s first sales 
representative for theatre sound equipment. 
Mr. Cheesman, prior to 1951, was for six 
years supervisor of order service for RCA 
theatre equipment, having been with RCA 
since 1930. In his new post he assumes 
responsibility for sales of RCA theatre 
sound systems, projectors, speakers, screens, 
carpets, and chairs in the eastern-northeast- 
ern region, which includes New York, 
Philadelphia, Washington, Boston, Pitts- 
burgh and Buffalo. 


NEW “PASS-OUT” LAMP 


A new “Blak-Ray” lamp incorporating 
improvements over past models and a new 
series of “invisible” inks for use with pass- 
out systems has been announced by Ultra- 
Violet Products, Inc., South Pasadena, 
Calif. Designated ‘““Model MX,” the lamp 
requires no warm-up period to reach its 
peak and can be re-started instantly, the 
manufacturer states. The unit weighs 7 
pounds and comes in a grey hammertone 
finish with chromium trim. 

The new inks, available in five colors, are 
invisible on skin, paper or cloth, it is stated, 
but glow brilliantly under activation from 
the “Blak-Ray” lamp. They are non-toxic 
and designed to withstand two or three 
handwashings. Special formulae may be 
obtained for more permanent markings if 
desired, it is pointed out. 
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Effect of New 
Aspect Ratios 











(Continued from page 28) 

tures. In Figure 6 a comparison is made 
with a similar crater magnification and an 
aperture .900x.700, which is approxi- 
mately what is used in the field for 4-track 
CinemaScope film. Here the aperture di- 
agonal is 1.14 inches, and the spot area for 
this is 1.02 square inches. The area of the 
aperture is .630-square inch, or 61% of the 
spot on the projector gate. 

For one-track CinemaScope, the aperture 
is about .825 x .700, with a diagonal of 1.08 
inches and a spot area of .917-square inch. 
The area of this aperture is .575-square 
inch, or 62% of the circular spot area. 

It is well known that the largest rec- 
tangular area which can be inscribed in any 
given circle is a square. Let us investigate 
the effect of using a square aperture in the 
standard circular spot 1 inch in diameter. 
We find that it is possible to use an aper- 
ture .710x.710, as shown in Figure 8. 
This aperture has an area of .510-square 
inch, and would use 65% of the lightspot 
area. Using such a projector aperture in 
conjunction with the present anamorphic 
lenses (as required by CinemaScope) would 
produce a picture on the screen in a 2-to-1 
aspect ratio. 

From the above data it can be seen that 
there are four cases where the actual utili- 
zation of the projector light-spot area can 
be considered high: 

Figure 3—The old 1.33 ratio with 
standard .800 x .600 aperture and normal 
lenses uses 60% of a standard size spot. 

Figure 6—The four-track CinemaScope 
2.55 ratio with .900x.700 aperture and 
anamorphic lenses uses 61% of a larger 
spot. Since it is necessary to use a larger 
spot to cover this aperture, the corners of 
the picture may drop off in light if the 
center is kept at the same brilliancy. To 
eliminate this lower distribution ratio, it 
may be necessary to de-focus the lamphouse 
optical system and decrease the center light 
intensity. 

Figure 7—The one track optical sound 
CinemaScope 2.33 ratio with .825 x .700 
aperture, and anamorphic lenses uses 62% 
of a slightly larger spot. Here the same 
comments apply as for Figure 6, but in a 
lesser degree. 

Figure 8—A new and entirely theoreti- 
cal case of an anamorphic print (of Cinema- 
Scope compression) projected in an aspect 
ratio of 2-to-1 with a .710 x .710 aperture 
using 65% of a standard spot. This par- 
ticular setup can give the best utilization 
ratio of the light produced by the lamp 
optical system, and with any of the ana- 
morphic lenses available, it can produce a 
picture with a 2-to-l aspect ratio, which 
seems desirable for manv existing theatres. 


With this type of aperture it may be 
possible to center the picture on the screen 
and to allow sufficient film area for multi- 
track magnetic sound. The operating ad- 
vantages for such a square film frame and 
aperture seem to be great enough to war- 
rant thorough investigation. 

Where aspect ratios larger than the old 
1.33 have been used with normal prints, 
the procedure is to change aperture plates 
and resort to short focal length lenses. 
Let us see what happens in such cases. 

Figure 4—An aspect ratio of 1.75-to-1 
is obtained by using an .800 x .450 aper- 
ture. This aperture uses only 45% of the 
available spot area. 

Figure 5—Where an aspect ratio of 2- 
to-1 is desired, an .800 x .400 aperture is 
used. This aperture utilizes only 40% of 
the available light spot on the film gate. 
It can be seen that this last case provides 
the worst possible efficiency in projection 
light usage. 

All the aperture and carbon 
sketches are drawn to approximate relative 
scale. Dimensions and areas are given, and 
on each sketch is shown the actual relative 
shapes and ratio of the picture size pro- 
duced by each particular projection combi- 
nation. Thus you may be able to compare 
the final shape of the resulting picture 
which will be produced by each system. 


crater 


2000 CAR DRIVE-IN 


(Continued from page 16) 


in-car speakers and magnetic as well as 
optical. Speaker wiring provides for the 
addition of multiple-track speakers if de- 
sired in the future. 

The refreshment building is constructed 
of Roman brick with large glass windows 
in front permitting a view of the screen 
from inside. The interior walls are also 
of Roman brick, and all lighting is re- 
cesssed. The food service is provided in 
cafeteria style with six separate lanes, each 
of which is stocked with identical merchan- 
dise and equipped with individual cashier 
stands. 

The hot foods are prepared in advance 
in the kitchen (and then delivered to the 
self-service counter units) from equipment 
which includes Manley popcorn machines 
Selmix drink dispensers, Pronto heating 
units and Hotpoint french fryers. In the 
arrangement of merchandise at each coun- 
ter first in line are the hot items, including 
frankfurters, pizza pies, french fried pota- 
toes and Flavo-Rite shrimp rolls. This 
section is followed by popcorn and then 
ice cream. Both hot and cold beverages are 
at the end of the line; these include Coca- 
Cola, an orange drink, toddie, hot coffee 
and hot chocolate. 

The car-hop service is provided from 
carts supplied by the Walky Service Com- 
pany, Wichita, Kan. 
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Carpeting for First-Aid in Theatre Renovation 





CONTINUED FROM PAGE 14 





its unusually clear, crisp designs and gem- 
like colors. Because of the method of weav- 
ing, much of the yarn is in the back of 
the carpet, thus providing a “hidden-value.” 
The weave may be made with a cut or a 
looped pile, or a combination of both. Tex- 
tured effects can be achieved by the intro- 
duction of hard twist yarns. 

It adds the keynote of distinction to 
public rooms, theatre lobbies and concert 
halls. For executive offices, Wiltons pro- 
vide the assurance of long wear and quiet 
luxury. And from the normal range of 
five colors possible on a Wilton loom, a 
wide variety of patterns and textures can 
be achieved. 

Often the most economical weave for 
commercial installations, Velvet has all its 
yarn on the surface. It is dense, compact 
and provides extra long life under heavy 
trafic conditions. There are three main 
variations: 

(1) Cut-pile Velvet of straight yarns 
which give the plush surface from which 
the weave gets its name. 

(2) A cut-pile of twisted yarns known 
as friezé, which has a highly textured sur- 
face. 

(3) An uncut “looped” pile which gives 
a pebbly texture. In these latter varieties, 
yarns are two or three ply, often with 


different shades or colors specifically engi- 
neered for invisible seaming, giving floors 
a surface of uninterrupted beauty, regard- 
less of size or shape. 

A complete range of patterns embraces 
contemporary, modern ideas. 
The contract design staff also can prepare 
special designs to harmonize with the char- 
acter of a specific theatre. Such special de- 
signs are available for minimum yardages. 


and _ classic 


ACOUSTIC VALUE 


An extremely important factor inherent 
in carpet is the acoustical value. Carpet is 
about 25% sound-absorbing. I have been 
in a few theatres that have hard sound- 
reflecting tile in the theatre proper. The 
investment in sound equipment was almost 
wasted because of the distorted reception 
caused by hard-surface floors. 

The factor of economics undoubtedly 
played an important part in some theatres 
using tile. However, keep this in mind— 
carpet sells for more, but it costs less. The 
maintenance cost of tile over carpet may 
run about 70% more—installation costs 
of tile and carpet are approximately the 
same. There is no substitute for the acous- 
tical value, the luxury and the comfort 
that is inherent in carpet. 











Theatre Carpet and Your Budget : 














By JAMES D. ATKINSON 


Contract Manager, Bigelow Rugs and Carpets 


RESPONSIBLE carpet man- 
ufacturers are alert to the theatre operator’s 
problem today in coping with a two-way 
stretch on his budget brought on by the 
competition of other entertainment medi- 
ums. They realize the exhibitor is con- 
fronted with the formidable cost of keeping 
his equipment up-to-date in the industry’s 
technical revolution; yet, at the same time, 
he is compelled to maintain a decor that 
will make his patrons want to come back 
soon. 

Reliable manufacturers face this prob- 
lem with a realism founded on their long 
experience in providing practical solutions 
to the theatre’s needs. They know the sea- 
soned showman recognizes that the pur- 
chase of new carpet can do more than any 
other single investment toward giving his 
house a completely new appearance. They 
also know this can be achieved only if they 
are able to provide a carpet installation that 
fits the operator’s budget, yet is exactly 
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right in pattern, color and quality for the 
particular theatre in question. 

That is why the veteran theatre owner 
makes it a policy to deal exclusively with 
the established manufacturer or supplier of 
carpeting. One can not be in the theatre 
business long without having heard of so- 
called bargains in carpet, obtained from 
sources with no reputation to uphold, that 
proved disastrous through undue wear. 

The reliable manufacturer, or supplier, 
looks on the sale of theatre carpet as a pre- 
cision assignment. He recognizes that it is 
a complex and highly specialized field 
where the study of each installation pre- 
sents an individual technical problem. For 
example, Bigelow has long maintained a 
consulting service for purchasers of public- 
space carpet. It is available through one of 
its contract suppliers. Other established 
manufacturers offer similar guidance. 

You may ask, “Specifically what can such 
a counseling service do in helping me to 
hold down installation costs?”’ The answer 
is found in the procedure these experts fol- 
low. Their first step is a careful study of 
your theatre and the carpet that is now 


installed. Many discoveries can come from 
this survey. Perhaps they may find usable 
areas in some of the carpet that you had 
thought worn out. These can be cut and 
re-laid in sections of the theatre that are 
dimly lighted, or where traffic is less severe. 

Through a study of movements of your 
patrons, they may discover some parts of 
the theatre that warrant less heavy carpet 
than you had thought permissible; or possi- 
bly they may find that in your last put 
chase had not sufficient 
length of stair carpet. 
impossible for you to shift the carpet ade 
quately to distribute wear and prolong its 
life. They will see that this costly mistake 
is not repeated in the installation you are 


ordered a 
This has made it 


you 


now considering. 

Bigelow’s product and styling depart- 
ments have developed an entire new line of 
long-wearing Wiltons, in a quality range 
to fit the budgets of both large and small 
theatres under today’s economic conditions. 

Incorporated into the program is a wide 
selection of stock patterns, basic colors and 
quality variations. Construction character- 
istics can be combined to make a total of 
100 individual qualities and prices. The 
program’s 25 improved colors can make 
a total of 300 moresque effects. “These can 
be applied to a broad selection of stock pat- 
terns to create many color combinations. 

Included in the Wilton 
carpets ranging in yarn application from 
two to five frames. Each frame in a Wilton 
that is 


program are 


varn 
embodied in its construction. The 
into the carpet’s 


carpet represents a separate 
yarns 
are woven out-of-sight 
body when they are not required to form 
part of the pattern. This 
carpet’s bulk and insures its durability. The 
new Bigelow Wiltons in the lower framage 
group have extra quality added in com- 
pensation for the fewer number of hidden 
yarns. This is done by increasing the pile 
height, or wire. It both lengthens wear-life 
and heightens the luxurious effect. The 
added pile height can be adjusted to meet 
precise requirements of individual theatres. 

Next to quality, the most important con- 
siderations for theatre carpet are pattern 
and color. A carpet that is skillfully colored 
in the appropriate pattern serves a two-fold 
purpose. It creates a fresh and pleasing 
appearance that enriches the theatre’s decor. 
It also tends to hide eventual soiling and 
appearance of wear in the carpet. 

Until recently theatre carpet has been 
considered almost exclusively in terms of 
pattern. In the past year, however, the 
Stanley-Warner circuit has installed solid- 
color carpet in three of its theatres—Bige- 
low’s “Gropoint,” a durable tight-looped 
velvet, in red. 
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Arthur C. Bryan has been appointed vice- 
president and general manager of consumer 
products and William H. Feathers, vice-presi- 
dent and general manager of industrial prod- 
ucts of National Carbon Company, a Division 
of Union Carbide and Carbon Corporation, ac- 
cording to an announcement by A. S. Johnson, 
National Carbon’s president. It was announced 
at the same time that Walter A. Steiner has 
been appointed vice-president in charge of de- 
velopment. Mr. Bryan has been with National 
Carbon in various sales activities since 1935. 
He started with the company as an industrial 
salesman in the Chicago office and five years 
later was appointed a district manager in the 
New York office. From that position he moved 
to Cleveland, Ohio, as assistant manager of the 
Carbon Sales Division there. Later, he held 
the post of division manager of the Kansas City 
Sales Office. Mr. Bryan next became assistant 
general sales manager for the company, in 1949 
was promoted to general sales manager, and in 
1952 vice-president in charge of sales. He was 
graduated from the University of Nebraska 
with a B.S. degree in Electrical Engineering. 
Mr. Feathers came with National Carbon on 
graduation from Virginia Polytechnic Institute 
with 2 B.S. in Chemical Engineering in 1937. 
He joined the company at Niagara Falls and 
five years later was made head of the works 
laboratory at the Niagara plant. He became 
assistant superintendent of the Columbia, Tenn., 
plant in 1943 and in the three succeeding years 
was made assistant superintendent of the St. 
Louis, Buffalo and Fostoria plants, respectively. 
In 1947 he was sent to one of the foreign elec- 
trode plants on a special assignment and when 
he returned in 1949, Mr. Feathers was made 
general superintendent of the three Niagara 
plants of National Carbon. He was transferred 
to Cleveland as assistant to vice-president in 
charge of production in 1952 on his return from 
a year at M.I.T. under a Sloan Fellowship. Mr. 
Steiner graduated Polytechnicum 
Mittweida in Mittweida, Germany, in 1924 with 
an M.E. in Mechanical Engineering and was 
hired by National Carbon that same year. He 
served in various engineering capacities at dif- 
ferent locations and in 1929 was made assistant 
chief engineer. super- 
intendent of the Fostoria plant in 1936 and in 
1937 was assistant to the director of the Re- 
From 1938 until 1944 he 
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He was made assistant 


search laboratories. 


handled special assignments and in 1944 became 
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product manager for industrial products. In 
1953 he was made general product manager 
over all the company’s products. 


Walter Corey has been named manager of 
the Lakewood theatre, Detroit. He formerly 
held that post at the East Side drive-in there. 


Rose Cardia has been appointed manager of 
the Uptown theatre, Detroit, replacing James 
Beck. 


Ed O'Neill, formerly with the Markoff Thea- 
tre Circuit, Colchester, Conn., has been named 
general manager of the new Bridge drive-in in 
Groton, Conn., by the Associated Management 
Corporation, owners of the 850-car theatre. 


Leon Webb has been appointed manager of 
the Portland drive-in, Portland, Conn., an oper- 
ation of the Markoff Theatre Circuit, Colches- 
ter, Conn. 


Ralph Moyer has been named manager of the 
Picfair theatre, Los Angeles, filling the post 
recently vacated by M. Abel. 


Wendell Jansen has purchased the Princess 
theatre in Fargo, N. D., and reopened it follow- 
ing remodeling. 


A new drive-in theatre called the Boulevard 
has been opened at Wheatfield near Niagara 
Falls, New York, by Tony Raguso, who also 
operates the Transit drive-in near Lockport. 
The new drive-in accommodates over 800 auto- 
mobiles. 


Oliver Hall of East Liverpool, Ohio, has 
been named manager of the Melody Cruise-in 
theatre near Springfield, Ohio, according to an 

























In celebration of the 42nd anniversary in show business of Jack and Christine Yeo of Milwaukee a dinner 
party was given at the Plush Horse there recently by Ben Poblocki, president of Poblocki & Sons, and 
members of his family and the Oberlander family. All of the Poblocki sons attended the dinner with 
their wives and children with the exception of Eddie and Barney. 
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announcement by Michael Chakeres, general 
manager of Chakeres Theatres, Inc., Springfield. 
In addition William Jacoby of Springfield has 
been named manager of the circuit’s Fairbanks 
theatre there, replacing Robert Pemton, who 
resigned. 


Community Circuit Theatres, Cleveland, 
Ohio, has acquired the Variety theatre in that 
city under a 25-year lease with the new owners, 
Edward and William Wargo, who purchased 
the Variety and Uptown theatres from Stanley- 
Warner. The Variety is a first-run neighbor- 
hood house with a capacity of 1900 seats. 


Robert Selig, executive vice-president of Fox 
Intermountain Theatres, Denver, has been re- 
elected president of the board of trustees of 
the University of Denver. 


George L. McKenna has been appointed man- 
ager of the Theatre and Industrial Marketing 
Department, Engineering Products Division, 
Radio Corporation of America, according to an 
announcement by Theodore A. Smith, vice- 
president and general manager of the Division. 
Mr. McKenna succeeds Barton Kreuzer, who has 
been advanced to director of product planning 
for RCA. Joining RCA in 1945, Mr. McKenna 
has served for the past year as manager of 
operations planning for the Division. Previ- 
ously he was special assistant to the vice- 
president and general manager and sales man- 
ager of industrial products. As marketing man- 
ager for RCA theatre and industrial equipment, 
he will be responsible for the product planning, 
marketing, and sales of RCA theatre products, 
industrial and scientific instruments, sound and 
visual equipment, film recording apparatus, 
“TV Eye” closed-circuit television systems, tape 
recorders, and “hi-fi” sound components. A 
native of Portsmouth, N. H., and a graduate of 
the Massachusetts Institute of Technology, Mr. 
McKenna resides in Abington, Pa. 


E. M. Loew’s Theatres, Boston, last month 
opened its newest drive-in at Burlington, Mass. 
Called the Route 128 Drive-in, it accommodates 
1,000 cars. John Ugolini is the manager. 


Recent managerial changes in theatres of 
Loew’s, Inc., in Ohio include the transfer of 
Sam Shubouf from Loew’s Akron to Loew’s 
Jersey City, N. J.; Harry Klotz from Loew’s 
Canton to Akron; and Eugene Moulaison of 
Syracuse, N. Y., to replace Mr. Klotz in Canton. 


James Hughes, chief of the service staff at 
Loew’s Poli theatre, Hartford, Conn., retired 
recently after 20 years of association with the 
downtown, first-run theatre. Some 100 friends 
and colleagues attended a testimonial dinner. 


Jack Simons, formerly manager of Loew’s 
Poli, Hartford, Conn. and more recently with 
independent theatre interests in Pittsburgh, has 
been appointed manager of the Stanley-Warner 
Palace in South Norwalk, Conn. 


A windstorm last month destroyed the screen 
of the Sunset drive-in at Paragould, Ark., owned 
by Orris Collins. 


Mitter Adams has opened a new drive-in 


theatre at Florala, Ala., with a capacity of 200 


cars. He has named it the Jim and Tim drive- 
in for his twin sons. 


The Liberty Theatre Company, owned and 


operated by J. C. Keller, Jr., has purchased the 
Rex theatre in Eunice, La., from Victor Duhon. 
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Paramount—What Movies Are For 


This is the kind of entertainment movies 
are for. It was to do for audiences the things 
this picture does that the inventors and the 
scientists, the researchers and the builders, de- 
vised and developed the motion picture and its 
housing. This is the kind of entertainment all 
the producers of motion pictures try to pro- 
duce every time they go into production, and 
it is the kind that one or another of them comes 
up with about once every year. Usually it earns 
a great deal of money for exhibitors and, of 
course, for everybody connected with its pro- 
duction, distribution and so on. Always it re- 
converts to the motion picture large numbers 
of citizens who’ve drifted away to other inter- 
ests. In this instance it is a cinch to do both 
of those things extraordinarily well, for it has 
everything ! 

In the name department is has, if the gentle- 
men will go along with giving first mention 
to the lady, the Academy Award-Winning Aud- 
rey Hepburn, whose performance here makes 
her work in “Roman Holiday” look like prac- 
tice. 

On the sterner side of the cast it has Hum- 
phrey Bogart and William Holden, each an 
Academy Award winner also, as well as being 
a couple of the ablest actors in the profession, 
and such sterling players as Walter Hampden 
and John Williams in what is technically classi- 
fied as supporting roles, a trade term. 

These are great names to sell a picture with 
—any picture—but the distinctive characteristic 
of this particular picture is the exact correct- 
ness of each player for the part assigned, the 
complete submergence of the personal identity 
of each in the role being portrayed. They never 
let you remember their past achievements while 
you're looking at their present ones, and when 
they have finished with them you wonder 
whether these may not have been their all- 
around best. 

“Sabrina” is the shortened title of “Sabrina 
Fair,” the stage success by Samuel Taylor, and 
its locale is Long Island, New York City and 
thereabouts, which is precisely where it was 
filmed, It is, in simplest terms, the story of 
the daughter of a chauffeur employed by a very 
wealthy family that includes two sons, one a 
rounder and one a strictly-business man, whose 
romantic interests she incurs, one on purpose 
and one without meaning to, with somewhat 
unexpected result. It’s been called a “Cinderella” 
plot, and in bare outline it is, but the “Cinder- 
ella” story was never so splendidly told before 
now. 

The production and the direction are by Billy 
Wilder, who also sat in with Playwright Tay- 
lor and Screenplaywright Ernest Lehman on 
the writing of the script. Major credit for 
the all-around excellence of the picture undeni- 
ably goes, therefore, to the triple-duty Wilder, 
but there is glory enough in the total accom- 
plishment for everybody concerned. Separate 
distinction of extremely high order is rated by 
Frederick Hollander for one of the best music- 
scores in years. 

The picture is in black-and-white, and the 
studio says “it plays best in a 1.75-to-1 aspect 
ratio,’ but these are trade facts that the en- 
tranced, enraptured and completely captivated 
preview audience at the Hollywood Paramount 
theatre (where “Sabrina” followed one of the 
wildest, loudest and colored-est musicals now in 
distribution) didn’t so much as notice. 

Previewed at the Hollywood Paramount thea- 
tre to an un-notified audience of paying citizens 
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who loved every second of it. Reviewer's Rat- 
ing: Excellent—Wittttam R. WEAVER. 

Release date not set. Running time 113 minutes. 
PCA No. 16882. General audience classification. 
Linus Larabee -Humphrey Bogart 
Sabrina Audrey Hepburn 
PRU EURO. . 5 cnccishecddncsavecle te .William Holden 
Walter Hampden, John Williams, Martha Hyer, Joan 
Vohs, Marcel Dalio, Marcel Hillaire, Francis X. Bush 
man, Ellen Corby 


The Vanishing Prairie 
Buena Vista—Walt Disney's Pageant of Life 
(Color by Technicolor) 

Walt Disney auspiciously follows up his 
Academy Aw: urd-winning “The Living Desert” 
with a production dealing with the “vanishing 
wildlife on the American scene. The film is as 
exhilarating to the spectator’s eyes as the soar- 
ing leap of a mountain lion and just as fluid in 
movement. 

Superb craftsmanship went into the making 
of the picture and it churns up enormous and 
varied appeal. Filmed in cooperation with the 
U.S. Department of Interior, it has the pro 
duction lavishness, including color by Techni- 
color, that is the signature of Disney. 

What Disney shows in this True-Life adven- 
ture feature about the American prairie is the 
animal pattern of flight and pursuit, the strug- 
gle for survival and the miracle of rebirth. 

The setting of the film is in that expanse of 
territory from the Mississippi to the Rockies 
and from the Gulf of Mexico to the plains of 
Canada. As the film unfolds one marvels at the 
excellence of camerawork which catches birds 
and animals in the intimacy of living. Shown 
is a newborn buffalo springing into life and 
his first wobbly efforts to stand on his feet and 
nurse. Also shown are the courtship of various 
birds, the cougar hunting for her young, the 
horned lark with her babies, a prairie dog town 
in which the camera moves underground to 
show a group of newborn young. Other footage 
covers the autumn fight of the buffalo bulls and 
the headon collisions of the bighorn rams. 
Finally there is winter on the prairie and the 
hardships faced by its creatures in their seasonal 
struggles for survival. 

The picture is one of strong, fresh universal 
appeal and thorough enjoyment. 

Credit for this Disney project belongs in 
many and various departments. To name but 
a few, there is Ben Sharpsteen, associate pro- 
ducer, James Algar, director, and Winston 
Hibler, Ted Sears and Algar who did the script. 

Seen in a New York projection room. Re- 
viewer's Rating: Excellent—MANvEL HERBST- 
MAN. 


Release date, not set. Running time, 71 minutes. 
PCA No. 16802. General audience classification. 


The Black Shield of Falworth 
U-I—Chivalry, Adventure 


and CinemaScope 


(Color by Technicolor) 

Universal- International’s first CinemaScope 
production is ushered in with great dash, pomp 
and chivalry. This costume drama about a 
young man’s efforts to restore the good name 
of his father, whose coat of arms was struck 
from heraldry, has been produced with a view 
towards widest box office appeal. It achieves its 
aim easily, for it is solidly entertaining and the 
formula ingredients sure fire. 

Tony Curtis lends nimble vigor to his role 
of a young peasant, who along with his sister, 
Barbara Rush are actually of royal birth, but 
have been kept down through intrigue which 
branded their father a traitor to the crown. 


chil D est 


The story is not one to be taken with 
seriousness. What is important is 
love, romance, movement and the stauncl 
ics that please mass audiences 

The screenplay by Oscar Brodney 
a double love relationship into the film 
of Curtis for Lady Anne, in this instance 
Leigh, and Miss Rush for Craig Hill, a warrio1 
companion of Curtis’. One of the most fas 
nating parts of the picture, between the 
flow of love and intrigue, are those sequen 
in which Curtis goes through the hercule: 
preparations for knighthood. 

Battles galore break out as the sinister David 
Farrar conspires for the throne of Ian Keitl 
Elaborate sweep of combat and broad pictorial 
horizons put the CinemaScope cameras to a 
successful test. 

Ultimately, of course, 
proud shield of Falworth, avenges the wrongs 
against his name and saves the throne fro: 
treachery on the field of combat. Natural 
hero deserves a fair lady, and tl 
Miss Leigh comes in. And the 
Hill and Miss Rush. 

Others in the notable cast are 
shall, an earl who give Curtis 
vindication ; Dan O’Herlihy a 
Torin Thatcher, a crusty 
palace guard. 

Robert Arthur and Melville Tucker produce: 
with Rudolph Mate handling the flexible dire 
torial reins. 

Seen at the home office projection room. 
viewer's Rating: Excellent—M. H 

Release date, September 1954. Running 
minutes. PCA No. 16907. General audience 
tion. 

Myles Falwort 
Lady Anne 
Earl of Alban 
Barbara Rush, I 
O’ Herlihy, Torin Thatcher, 
Craig Hill 


The Gambler from Natchez 
20th-Fox—With Cards and Pist 


(Print by Technicolor) 

A slick piece of romantic 
Gasihler from Natchez” spends mo 
in post Civil War New Orleans, a 
background for a tale of gamblers of hom 
and dishonor. Starring are Dal 
and Debra Paget. They receive 
sistance from Thomas Gomez and Kevin Mi 
Carthy and the over-all physical productior 
designed by the late Leonard Goldstein, w 
produced for his Panoramic Productions am 
Z20th-Fox release Like most of Goldstein’s 
works, this has the kind of gaudy polish whicl 
means box office in the majority of situations 

The screenplay by Gerald Drayson Adar 
and Irving Wallace, based on a story by 
Adams, casts Robertson as a 
cavalry officer who, on returning from tl 
wars, sets about to prove that his father, tl 
Mississippi’s most reputable gambler, was mur 
dered and was not, as was reported, don 
simply for cheating at cards. Robertson 
finds that the architects of his father’s untin 
demise to be wealthy New Orleans 
Kevin McCarthy and Douglas Dick 
gambling casino proprietor, John Wengraf, \ 
had been partners with Roberston’s daddy 
a big new river boat. It seems the partnet 
had wanted to turn the river boat into 
crooked gambling palace and, when th 
man objected, had dispatched him and 
it look like an affair of honor 

Helping Robertson in his one-man clean-up 
drive are Miss Paget, a beautiful. headstrong 

(Continued on foll ng page) 
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preceding page) 
” Mississippi on the run- 
down riverboat of her daddy, Thomas Gomez, 
ime but reputable gambler. With the 
Robertson exposes the vil- 
n, climaxing with a duel 
fancy swordplay aboard the 


ntin 


wmucda , 
who plows the 


spithre 


some 


ry Levin the film main- 
oughout. Performances 
sometimes pretty ornate, but 
h the story. Pretty, blonde 
as McCarthy’s highborn 
Robertson, but neither very 
ll to offset competition from 
r screening room in New 
Rating: Good.—VINCENT 


1954 inning — 88 muir 
General audience classification 
‘Dale Rx bertsor 

.Debra Pag 

Thomas Gom« 
rthy, Douglas Dick, Johr 
Henri Letondal, Jay No 
Mamakos, Ivan Triesaut 


Human Desire 
Columbia 


Against 


Love and Jealousy 

he background of railroads and the 
drama of their day-to-day runs, Columbia here 
ells a story of love, murder and emotional 

( urrents. The brew is sometimes stirred 
turbulently, and it is prepared for adult ap- 
petites for which it shi uld be reasonably popu- 
lar. In the cast are Glenn Ford, Gloria Gra- 
hame and Broderick Crawford. 

‘S rawford plays a bruising yard- 
master who kills a man he suspects of having 
received his i favors. The murder, done 
witl ocket ka fe in a railroad compartment, 

1 siniste r calculation by Craw- 
Miss Grahame, send the 

1 tl gainin 
shly holds her in 
Alfred Hayes 
screenplay, a novel by Emile Zola, is 
woven the story of Ford, a railroad engineer 
and his love for Kathleen Case, the wholesome, 
hometown What happens, as the story 
proceeds, is that Miss Grahame turns Ford’s 
head, and after he is fully in love with her, 
attempts to get him to kill Crawford. The story 
builds up backers und as Ford wavers between 
1 ( the attempt to solve the murder 
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wile s 


ote, and then by 
devili 
fabric of the 
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ves and all 
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times is in the grip of 
1e is choked to death by her drunken, 
stupor-ridden husband. Just about this time, 
however, Ford has rid himself of all troubled 
romantic stew ne and decides that Miss 
vase i girl for him 
in the cast are Edgar Buchanan, en- 
d his wife, Diane De Laire 
Fritz Lang has gotten some excel- 
lent touches into the film which Lewis J. Rach- 
mil produced 
Seen at the e projection room. Re- 
‘s J M. H 
nning time, 90 minutes 
ence classification. 
....++-Glenn Ford 
Gloria Grahame 
t ck Crawford 
Peggy Maley, Diane 
Seymour, John Pick- 
Victor Hugo Green, 
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WILLIE, THE OPERATIC WHALE 
— Vista) 


t Disney Musical Cartoon Fantasy. 

: ” Dism y applies his gifted touch here to 
( ( whale that blessed with 
‘ies This fantasy, in 
hnicolor, is rich in humor, pathos 

4 new Disney technique makes 

for Nelson Eddy, as the whale, 

his natural voice and yet sound 

tenor, baritone or bass, depending 





was 
come dy 


on which vocal role he plays at the moment, 
and later to sing a trio in which he is all three 
voices. The subject is a distinguished one, 
pletely enjoyable. 

date: August 16, 


com- 


} 
Release 


1954 20 minutes 


HOLLYWOOD'S INVISIBLE MAN 

(Columbia) 

Screen Snapshots (6859) 

William Lundigan is Ralph Staub’s Screen 
Snapshots’ guest and the two of them visit the 
Pirate’s Den to see Bob Hope. Also there are 
Jerry Colonna, Burgess Meredith, Harry Ritz. 
Roy Rogers and other Hollywood headliners, 
drinking and having fun in a relaxed mood. 
Release date: June 10, 1954 


CLAWS FOR ALARM (Warners) 


Merry Melody Cartoon in Technicolor (1717) 

Porky Pig and Sylvester are driving through 
the prairies when their car breaks down just 
outside an old, deserted ghost town. They make 
their way to the old hotel to spend the night. 
What they don’t know is that a group of mic« 
residing in the hotel resent the intrusion and 
set about making it as uncomfortable as _possi- 
ble for the unwary pair. 
Release date: May 22, 


9 minutes 


1954 7 
HAY RUBE (Universal) 


Walter Lantz Technicolor Cartune (9327) 

Sugarfoot, an ordinary plowhorse, falls in 
lové with Starbrite, a lovely circus horse, after 
seeing her picture on a poster. Sugarfoot runs 
away to the circus where his courtship is 
spectacul: arly successful. He wins not only Sti ir- 
brite, but a place in the show. A c losing Christ- 
mas shot shows Sugarfoot, Starbrite and their 
handsome colt paying a visit to Sugarfoot’s old 
farm. 


Pols 7 y | 
Release date: June 7, 


minutes 


1954 ( 


TAXI- TURVY (Paramount) 
Popeye Cartoon in Tee : 

Popeye and his arch-enemy Bluto are rival 
taxi cal Pw ee Their run-of-the-mill battles 
all pale when one day Olive Oyl hails a cab. 
In the me lee over who gets Olive’s patronage 
Olive is all but killed and forgotten while Pop- 
eye is nearly torn apart by Bluto. The trusty 
can of spinach saves the day : 


Release date: June 4 1954 6 


minutes 


hnicolor (E 13-5) 


‘ i 


minutes 


oe DOGS AT WORK (Warners) 
Sports Parade in Technicoior (Reissue) (1510) 

Vari: us kinds of hunting dogs, including 
pointers and retrievers, at work. Showing are 
the methods of training the animals, a job that 
requires painstaking patience on the part of 
both man and beast. 
Release date: May 22, 1954 10 minutes 
MANHUNT IN THE AFRICAN JUNGLE 

(Republic) 
15-Chapter Serial (Reissue) 

Formerly, titled “Secret Service in Darkest 
Africa,” this serial stars Rod Cameron as an 
American undercover agent assigned to thwart 
plans of the Nazis to make an alliance with 
the Arabs of Africa. Helping Rod in his work 
are beautiful Joan Marsh, a United Nations 
agent posing as a newspaper woman, and Dun- 
can Renaldo, a French officer. Rod’s job is 
complicated principally by a German officer, 
Lionel Royce, who poses as an Arab chieftan 
and thus is in a position to wreck most of the 
plans at an early point. Rod handles himself 
well, though, and emerges unscathed from 
innumerable brushes with death. Spencer Ben- 
net directed and W. J. O’Sullivan was associate 
producer 


1ST PIANO QUARTETTE (20th-Fox) 
Special in CinemaScope and Technicolor (7410) 
The Ist Piano Quartette is heard 
playing three numbers, Lecuona’s 
Debussy’s “Clair de Lune” 
and Stripes Forever.” In the quartette are 
Adam Garner, Edward Edson, Frank Mittler 
and Glauco D’Attili, 
Release date: May, 


and seen 
“Malaguena,” 
and Sousa’s “Stars 


1954 10 minutes 


TALENT SCOUT (Universal) 
Color Parade (9385) 

Lorraine D’Essen is a different kind of talent 
scout—she supplies animals required by the 
entertainment world for special projects. She 
is shown here making a visit to the Catskill 
Game Farm in Rip Van Winkle County to 
select a kangaroo. The final sequence shows 
her fulfilling a talent request of the Army. 
Release date: June 14, 1954 9 minutes 


CALIFORNIA JUNIOR SYMPHONY 

(Warners) 

Featurette (Reissue) (1105) 

Over 100 youngsters from the Los Angeles 
area have been welded into a smoothly function- 
ing symphony orchestra under the direction of 
Peter Mereblum. Featured soloist is eight- year- 
old Jack Horner who plays Clementi’s “Sona- 
tina.” Also heard are excerpts from T schai- 
kowsky’s Fifth Symphony and Wagner’s “Die 
Meistersinger,” and “Pop Goes The Weasel”. 
| date: May 29, 1954 20 minutes 


Release 
OF MICE AND MENACE (Paramount) 
Herman and Katnip Cartoon in 

[Technicolor (H 13-3) 

Herman, the city mouse, takes his little 
cousins to the penny arcade where they are all 
set for a good time until they spy Katnip, the 
cat, perched on a shelf eying them hungrily. 
Thereafter the day is one pears ‘at-mouse chase 
with occasional time out to partake of the 
penny amusements. Eventually Katnip is 
thoroughly beaten by the ever-victorious mice. 
Release date: June 25. 1954 7 minutes 


FUDGET'S BUDGET (Columbia) 
IPA Assorted (6504) 
Mr. Fudget institutes a 
after he gets a raise, his 
living within his income. Suddenly a windfall 
comes to him and the family really starts to 
spend like mad, disrupting the budget and going 
into debt. 
Release date: 


budget 
family 


when, even 
has trouble 


June 17, 1954 7 
BIRTH OF A BAND (Universal) 


Musical Featurette (9308) 

Dan Terry and his band, 
help, audition for a swanky club date. Miss 
Haines sings “I Can't Give You Anything But 
Love, Baby” and “I’ve Got The World on A 
String,” while the band itself plays “Totem 
Pole” and “Southern Fried,” with Don Gordon. 
Release date: July 26, 1954 15 minutes 


MILLION DOLLAR PLAYGROUND 
(Paramount) 

Pacemaker (K 13-5) 

day at New York’s fabulous seaside state 
park, Jones Beach, known as one of the finest 
and cleanest beaches in the nation. Despite the 
fact that a total of 80,000 people may well turn 
up on a hot day, Jones Beach is so big it never 
seems crowded. The Paramount cameras also 
study the usual events which highlight the life 
of a life guard at the summer recreation area. 
Release date: May 7, 1954 10 minutes 


HOT ROD HUCKSTERS (Universal) 
Walter Lantz Technicolor Cartune (9328) 

3uzz Buzzard, disguised as “Honest Injun,” 
the used car dealer, places a telephone pole in 
the middle of the highway and thus demolishes 
Woody Woodpecker’s brand new sports car 
and tries to sell him another. Finally Buzz sells 
Woody his (Woody’s) original car, newly re- 
conditioned, but Woody eventually succeeds in 
having the last laugh on Buzz. 


Release date: July 5, 1954 
PUSH BACK THE EDGE (Columbia) 


Topnotchers (6902) 
Filmed in Canada, 


minutes 


with Connie Haines’ 


a 


6 minutes 


this short tells the story 
of the modern prospector and the tools both 
modern and primitive which he uses. Also 
shown is the manner in which the prospector 
pushes back the frontier and aids in settling 
remote territories. 

Release date: May 27, 


1954 10 miuntes 
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“What. the 
iclure did for me”’ 


Columbia 


FROM HERE TO ETERNITY: Montgomery Clift, 
Burt Lancaster, Deborah Kerr—A fair movie which 
brought not too many good comments. First profit 
from Columbia in a long time. 50% is too much 
in small towns—this one sure didn’t make up the 
difference of our loss on all their small pictures. 
Played Sunday, Monday, Tuesday, July 11, 12, 13— 
Bill Brooks, Liberty Theatre, Hailey, Idaho. 


IT SHOULD HAPPEN TO YOU: Judy Holliday, 
Peter Lawford—This is the worst bump in a long 
time—we’re really hurting. It was a good try, but 
the picture just doesn’t have what it takes. If there 
hadn’t been an attempt to sneak in a few “Moon 
is Blue” scenes, we would at least have had some 
children for the matinee, and the scenes mentioned 
were not even clever. Holliday did a good job with 
what she had to work with—her personality shone 
through enough to keep me from walking out. Played 
Sunday, Monday, July 18, 19.—Mrs. Elaine S. George, 
Star Theatre, Heppner, Ore. 


PARATROOPER: Alan Ladd, Leo Genn—This was 
not a good picture for Ladd. When people see him 
starred in a picture, they expect a hit. This was 
far from it Pet's keep him in westerns. As_ for 
Leo Genn, he was good as Ladd’s superior officer. 
Business was fair but could have been better, prob- 
ably because of the weather. Played Friday, Satur- 
day, Sunday, July 23, 24, 25.—Terry Callaghan, Plaza 
Theatre, Sandusky, Ohio. 


Filmakers 


BIGAMIST, THE: Joan Fontaine, Ida Lupino— 
Played this with ‘Monte Carlo Baby” (Filmakers) 
to one of the worst grosses in three years. Plenty 
of red ink here. Played Sunday, Monday, Tuesday, 
{ly 18, 19, 20.—Bill Brooks, Liberty Theatre, Hailey, 
daho. 


Metro-Goldwyn-Mayer 


ACTRESS, THE: Spencer Tracy, Jean Simmons 
Knew this would be a stinker—that’s why the late 
playdate really lost a lot of cabbage on this. These 
kind really hurt. Played Friday, Saturday, June 4, 5. 

Bill Brooks, Liberty Theatre, Hailey, Idaho. 


FLAME AND THE FLESH: Lana Turner, Carlos 
Thompson—Over-estimated this one. Did very poor 
business. End of school might have affected it, but 
believe the picture just didn’t have enough star 
value. Not much comment from patrons. Played 
14 days, Thursday, June 3, to Wednesday, June 16, 
inclusive.—Rock Salzer, State Theatre, St.” Peters- 
burg, Fila. 


LONG, LONG TRAILER, THE: Lucille Ball, Desi 
Arnaz—Had a good crowd all three nights. Fair 
profit and for the first time, priced right. Played 
Sunday, Monday, Tuesday, June 13, 14, 15.—Bill 
Brooks, Liberty Theatre, Hailey, Idaho. 


KISS ME KATE: Kathryn Grayson, Howard Keel 

Never have done well with these two stars. They 
are tops in their line, but poison for our box office. 
A terrible beating we “did take. Played Sunday. Mon- 
day, Tuesday, April 11, 12, 13.—Bill Brooks, Liberty 
Theatre, Hailey, Idaho. 


STUDENT PRINCE, THE: Ann Blyth, Edmond 
Purdon—Excellent picture in all respects. Everyone 
enjoyed it. CinemaScope added very much to its 
settings and beauty. So did stereophonic sound. 
Played 20 days, Tuesday, June 1, to Sunday, June 
20, inclusive.—Rock Salzer, State Theatre, St. Peters- 
burg, Fla. 


Paramount 


FOREVER FEMALE: Ginger Rogers, William 
Holden—Lost our shirt on this. Priced too high. 
No good comments. Played Sunday, Monday, Tuesday, 
se 27, 28, 29.—Bill Brooks, Liberty Theatre, Hailey, 
daho. 


PRODUCT DIGEST SECTION, AUGUST 7, 1954 


. « « the original exhibitors’ reports department, established October 14, 1916. In it theatremen 
serve one another with information about the box office performance of product—providing a 
service of the exhibitor for the exhibitor. ADDRESS REPORTS, What the Picture Did for Me, 
Motion Picture Herald, Rockefeller Center, New York 20. 


KNOCK ON WOOD: Danny Kaye, Mai Zetter SIEGE AT RED RIVER: Van Johnson, 
ling—Danny Kaye is at his very best. Tie down Dru—We went on the red on tl Y 


your rafters—they will laugh your roof off. Busi any more good vu rom Fox 


ness excellent, audience reaction: “Give us more good ones are in CinemaScope. Pla 

of the same.” With this you can’t miss. Book it day, Tuesday, July 4, 5, Bill 

now. Played Friday, Saturday, Sunday, Monday, ‘heatre, Hailey, Idal 

Tuesday, Wednesday, Thursday, July 9, 10, 11, 12, 

13, 14, 15.—Keith Hansen, State Theatre, Petaluma, THREE COINS IN THE FOUNTAIN: 
Calif, Webb, Dorothy McGuire—Did terrific busit 

received endless comy liments. A natural 

LITTLE BOY LOST: Bing Crosby, Claude Dau- Scope—a happy pic >. Everyone enj 
phin—A little profit, but priced too high for a small and stereophoni c Ss added much t 
town. A _ good picture. Played Sunday, Monday, ment. Played 14 days, Thursday, June 
Tuesday, July 18, 19, 20.—Bill Brooks, Liberty Thea including Wednesday, June 30.—Rock 

ter, Hailey, Idaho. rheatre, St. Petersburg, Fla 


LIVING IT UP: Dean Martin, Jerry Lewis—Book YELLOW SKY: Gregory Peck, fom 
it now—they are at their very best. This brings Played this old one on our Bank and wo 
them from every direction. Laughs are many _ and night to above normal business. Our folk 
close together. Fast moving. Business excellent. for a good western. Played Friday, Sat 
Played Friday, Saturday, Sunday, Monday, Tuesday, 9, 10.—Bill Brooks, Liberty Theatre, H 
July 23, 24, 25, 26, 27.—Keith Hansen, State Theatre, 

Petaluma, Calif. 


MONEY FROM HOME: Dean Martin, Jerry Lewis United Artists 
—Very poor response. Thought the picture as good 
as the previous one. Must be the intense heat that — ’ . 
is keeping our patrons away, and of course TV is pote gnge - irt Lancaster, Jean Peters 
not helping. Played on Sunday and Monday in June. i coe one, but don’t be fooled « 


—Major I. Jay Sadow, Starlite Drive-In Theatre, Noon’? (UA) buildup—this one doesn’t have 
Rossville, Ga. ness fair. Played Friday, Saturday, Sunday, 


Tuesday, Wednesday, Thursday, July 16, 


WAR OF THE WORLDS: Gene Barry, Ann Robin- roe 21, 22.—Keith Hansen, State Theatre 

i * have had a very bad business on pictures aul. 
of this type and this one was no exception, even - ‘ ; ‘ 
though it is well done. Business at the box office Ss ony Curtis, Prank 
way below normal. Played Sunday, Monday. Tues very fucely, Dut / dont know whetis 
day, June 6, 7, 8—Bill Brooks, Liberty Theatre, picture that drew them in of the Shetl 
Hailey, Idaho. ’ [ gave away. Still believe that it’s w 

ing time. (The winner desired 

I came out better, since these are 

Played Sunday, Monday 


RKO Radio Sadow, Starlite Drive-In 


BEA H : : umphrey B 
BLACKBEARD THE PIRATE: Linda Darnell, Jonee Sollee tty namphrey 
Robert Newton—This type of picture is still running stand why except thet ms nautat 
true to form and [I still can’t do anything at all name of H. B. meant eer 
with pirate or musical pictures, though this was made pictur taly) and 
just about the best to date. Played on Tuesday after this one has 
and Wednesday.—Major I. Jay Sadow, Starlite Drive worst receipts we e\ 
In Theatre, Rossville, Ga. gest you 
left before 
THE THING: Kenneth Tobey, Margaret Sheridan remembe = 
—This was an interesting picture which everyone luly 1 
seemed to enjoy, but a little too deep for children 7 eatre, 
and scary in parts—even the adults were jumpy 
at times. It shows what could happen. Played with 
stooge comedy. Play it op you won’t be sorry . 
Played on Friday, Saturday and Sunday.—Terry U | 
Callaghan, Plaza Theatre, Sandusky, Ohio. niversa 
FORBIDDEN: Tor urtis, Joanne 
* ittle Picture wh will do for your midw 
Republic f your patrons like Tony Curtis, I don't 
can go wrong on any U niversal product 
TOUGHEST MAN IN ARIZONA: Vaughn Mor eet adhe for small towns Sree Tees 
roe, Joan Leslie—About the time the Indians were Cheats Ind. = sai aE Se 
attacking, the curtain control developed a hot mot teat sy 
(it had stuck and had had time to warm up). Later GLASS WEB: Edw. G. Robir 
a woman came out and said it was so realistic Peroni hich is , sep y CaP a 
3 : F - ; 4 picture whic i for midweel 
that she imagined she could smell things burning! program Plaved er W 7 1 
We are glad there was some excitement on 1e@ Tames Mardy. . verths ay gerry 
screen just at that time. Played Thursday ‘riday, 
Saturday, July 15, 16, 17.—Mrs. Elaine S yeorge, GUNSMOKE: Audie 
Star Theatre, Heppner, Ore. of his best p 
office. Played 
1 90 re 


+4 vde ad Qi Pa lej 
Twentieth Century-Fox Hyderabad Sind, Pakistan 
! LONE HAND: Joel McCrea, 

NEW FACES: Eartha Kitt, Robert Clary—Received you put Mr. McCrea with a boy 
widest variety of comments ever, some excellent, story like this one, you’ve got a family 1 
some poor. A playbill should have been given each headed for a hit in a small town. Had 
patron as he entered the theatre so he would have Sunday, a_ strong Monday 
known what to expect. Some expected a story. Played something killed > 1 
Sunday, Monday, Tuesday, Wednesday, Thursday, for the change 
Friday, Saturday, May 23, 24, 25, 26, 27, 28 2.— Tune 2 
Rock Salzer, State Theatre, St. Petersburg, Fla. Colo. 


Shoals, 





THE RELEASE CHART 


Index to Reviews and Advance Synopses, with Ratings 


Release dates and running time are furnished as soon as avail- Under the column heading — Data projection and available 


able. Advance dates are tentative and subject to change. Run- sound systems are designated 


y the following keys: SYSTEM: CS 


ning times are the official times supplied by the distributor. —CinemaScope; VV—VistaVision; SA—SuperScope ae 


All page numbers in this chart refer to pages in the PRODUCT print); 3D—two prints; 3D(I}—single strip. SOUN 


DIGEST SECTION. 


: Ss—four 
track magnetic stereophonic sound; Ss(2}—Separate stereophonic 


Short Subjects Chart July 17, 1954, page 66. sound print; Ds—Optical directional sound, as Perspecta; Ms— 


Features by Company July 17, 1954, page 73. 


Color pictures designated by (c}. 


single track magnetic sound; Os—standard optical sound. 
All films (except CinemaScope) made in Hollywood since early 
1953 are intended for aspect ratios from 1.33 to | up to approxi- 


Legion of Decency Ratings: A-1, Unobjectionable; A-2, Unobjec- mately 1.75 to |. 
tionable for Adults; B, Objectionable in part for all; C, Condemned. *Following a title indicates a Box Office Champion. 


TITLE—Production Number—Company 
A 


About Mrs. Leslie (5321) Para. 
Act of Love UA 
Adventures of Hajji Baba (CS) (c) Fox 
Adventures of Robinson Crusoe (c) UA 
Alaska Seas (5313) Para. 
Always a Bride (Brit.) U-I 
Angels One Five (Brit.) Stratford 
Apache (c) UA 
Appointment for Murder (Ital.-Eng.Titles) IFE 
Arrow in the Dust (c) (5404) AA 


Bad for Each Other (624) Col. 
Badman's Territory (476) RKO 
Bait Col. 
Barefoot Battalion (Greek-Eng. Titles) Brandt 
Battle of Rogue River (c) Col. 
Beachhead (c) UA 
Beat the Devil UA 
Beau Brummell (c) MGM 
Beauties of the Night (Fr.-Eng. Titles) UA 
Best Years of Our Lives (452) RKO 
Betrayed (428) (c) MGM 
Big Chase (5327) Lippert 
Big Rainbow (c) RKO 
Bigamist, The Filmakers 
Bitter Creek (5423 AA 
Black Glove (530°, Lippert 
Black Horse Canyon (c) (423) Univ. 
Black Shield of Falworth, The (429) 

(CS) (c) Univ. 
Blackout (5309) Lippert 
Border River (c) (409) Univ. 
Both Sides of the Law (Brit.) (482) 

Bounty Hunter, The (c) WB 
Bowery Boys Meet the Monsters (5419) AA 
Boy From Oklahoma (320) (c) 

Brigadoon (CS) (c) 

Broken Lance (CS) (c) (419) 


Cc 


Caine Mutiny, The (c)* 
Capt. Kidd and the Slave Girl (c) 
Carmen Jones (422) (CS) (c) 
Carnival Story, The (c) (412)* 
Casanova's Big Night (c) (5316) 
Cease Fire! (5308) (3D) 
Challenge the Wild (c) 
Champion, The 
Charge of the Lancers (c) ; 
Command, The (CS) (c) (319)* WB 
Conquest of Everest (Brit.) (c) UA 
Cowboy, The (5308) (c) Lippert 
Crazylegs (5324) Rep. 
Creature from the Black Lagoon 

(415-3D, 416-2D) Univ. 
Crime Wave (308) WB 
Crossed Swords (c) UA 
Cry of the City (441) 20th-Fox 


100 


7— REVIEWED — 
Release Running (S)=synopsis L.of D. Herald Special 
Date Time Issue Page Rating Review Data 


Shirley Booth-Robert Ryan Aug.,'54 May 2278 Good 

Kirk Douglas-Dany Robin Mar.,'54 Dec. 2109 Very Good 

Elaine Stewart-John Derek Oct.,'54 CS-Ss, Ms, Os 
Dan O'Herlihy-James Fernandez July,54 June 26 - Very Good 

Robert Ryan-Jan Sterling Jan.,'54 Jan. 2158 Good 

Peggy Cummins-Terence Morgan June,'54 June Good 

Jack Hawkins-Michael Denison May,'54 May Good 

Burt Lancaster-Jean Peters July,'54 July - Excellent 

Delia Scala Feb.,'54 Feb. - Fair 

Sterling Hayden-Coleen Grey Apr. 25,'54 Apr. - Very Good 


Charlton Heston-Lizabeth Scott Jan.,'54 ; Good 
Randolph Scott-Ann Richard (reissue) May 1,54 

Hugo Haas-Cleo Moore i Good 
Maria Costi-Nicos Fermas ? Very Good 
George Montgomery a - Good 
Tony Curtis-Frank Lovejoy 4 . Very Good 
Humphrey Bogart-Jennifer Jones ¥ Very Good 
Stewart Granger-Elizabeth Taylor 

Gerard Philipe-Gina Lollobrigida Not Set Excellent 
March-Loy-Andrews-Wright (reissue) Feb.,'54 5 Superior 
Clark Gable-Lana Turner Sept.,'54 Very Good 
Lon Chaney-Glenn Langan June 18,'54 

Jane Russell-Gilbert Roland June,'54 

Joan Fontaine-lda Lupino Dec.,'53 : Very Good 
Wild Bill Elliott Feb. 21,'54 : Good 
Alex Nicol Jan. 29,'54 

Joel McCrea-Mari Blanchard June,'54 2 . Good 


Tony Curtis-Janet Leigh Sept.,'54 - Excellent 

Dane Clark-Belinda Lee Mar. 19,'54 i Good 

Joel McCrea-Yvonne de Carlo Jan.,'54 - Good 

Peggy Cummins-Rosamund Johns Jan.,'54 - Good 

Randolph Scott-Dolores Dorn Not Set 

Bowery Boys June 6,'54 - Fair 

Will Rogers, Jr.-Nancy Olson Feb. 27,'54 ; - Good 

Gene Kelly-Cyd Charisse Sept.,'54 Cs-Ss, Os, Ds 
Spencer Tracy-Richard Widmark Aug.,'54 Excellent CS-Ss, Ms, Os 


Bogart-Ferrer-Johnson Special June Superior 

Anthony Dexter-Eva Gabor ; May Good 

Dorothy Dandridge-Harry Belafonte a CS-Ss, Ms, Os 
Anne Baxter-Steve Cochran . 16," Mar. Very Good 

Bob Hope-Joan Fontaine é ? Mar. Excellent 

Korean War . Nov. Exc. 2D, 3D-Ss (2), Os 
George and Sheila Graham June Good 

Kirk Douglas-Frank Lovejoy (reissue) Apr.,'54 

Paulette Goddard-Jean Pierre Aumont  Feb.,'54 June 
Guy Madison-Joan Weldon Feb. 13,'54 Jan. 
Documentary Apr. 23,'54 Dec. 
Documentary May 28,'54 Jan. 
Elroy Hirsch-Lloyd Nolan Feb. 15,'54 Oct. 


a> 


q 
-—-N 


Good 

Very Good CS-Ss or Os 
Good 

Excellent 

Very Good 


Richard Carlson-Julia Adams Mar.,'54 Feb. Good 2D, 3D, 3D(1) 
Gene Nelson-Sterling Hayden Mar. 6,'54 Jan. Good 

Errol Flynn-Gina Lollobrigida Aug.,'54 July Fair 

Victor Mature-Richard Widmark (reissue) Mar.,'54 
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7—REVIEWED— 
Release Running (S)=synopsis LofD. Herald Special 
TITLE—Production Number—Company Stars Date Time Issue Page Rating Review Data 


D 

Dangerous Mission (3D) (c) (410) RKO “Victor Mature-Piper Laurie Mar. 6,'54 75m Feb. 27 2197 . Fair 2D, 3b 
Dawn at Socorro (c) (430) Univ. Rory Calhoun-Piper Laurie Sept.,'54 80m July 24 81 . Very Good 
Dead End Goldwyn Sylvia Sidney-Humphrey Bogart (reissue) June,'54 
Demetrius and the Gladiators 

(c) (CS) (415)* Fox Victor Mature-Susan Hayward June,'54 10lm June 12 27 . Excellent CS-Ss, Ms, Os 
Desperado, The (5426) AA Wayne Morris June 20,'54 81m July 10 57 - Very Good 
Devil's Pitchfork (form. Ana-ta-han) 

(Japan) Arias Akemi Negishi May !7,'54 91m May 22 2 Good 
Dial M for Murder (c) (327)* WB Ray Milland-Grace Kelly May 29,'54 105m May | 2277 . Excellent 
Diamond Wizard, The (Brit.) UA Dennis O'Keefe-Margaret Sheridan Not Set 83m July 24 82 Fair 
Diary of a Country Priest (Fr.) Brandon Claude Laydu-Nicole Maurey Apr. 5,'54 95m Apr. 17 2261 - Very Good 
Dirty Hands (Fr.) McDonald Pierre Brasseur May,'54 99m May 22 2 Very Good 
Dragonfly Squadron (52) John Hodiak-Barbara Britton Mar. 21,'54 84m Feb. 13 2182 Good 
Dream of Love (Fr.) i P. R. Willm-Mila Parley June,'54 100m June 19 34 Fair 
Drive a Crooked Road . Mickey Rooney-Dianne Foster Apr., 54 82m Mar. 20 2229 - Good 
Drums Across the River (c) (422) iv. Audie Murphy-Lisa Gaye June,'54 78m May 22 | - Very Good 
Drums of Tahiti (3D) (c) Col. Patricia Medina-Dennis O'Keefe Jan.,'54 73m Dec. 26 2119 - Good 
Duel in the Jungle (c) (332) Jeanne Crain-Dana Andrews Aug. 21,54 102m 
Duffy of San Quentin (321) Joanne Dru-Paul Kelly Mar. 13,'54 78m Feb. 13 2182 Good 


Earrings of Madame De (Fr.) Proctor Boyer-Darrieux-De Sica July 19,54 105m July 31 89 Good 
Eddie Cantor Story (c) (316) WB Keefe Brasselle-Marilyn Erskine Jan. 30,54 116m Dec. 19 P Very Good 
Edge of Divorce (Brit.) Kingsley Valerie Hobson-Philip Friend July,'54 83m July 57 - Fair 

Egg and |, The (426) Univ. C. Colbert-Fred MacMurray (reissue) July,'54 108m June 17 Very Good 
Egyptian, The (420) (c) (CS) Fox Edmund Purdom-Gene Tierney Sept.,'54 CS-Ss, Ms, Os 
El Alamein (620) Col. Scott Brady-Rita Moreno Jan.,'54 67m Dec. Fair 
Elephant Walk (c) (5317)* Para. Elizabeth Taylor-Dana Andrews June,'54 103m Apr. 2 Very Good 
Enchanted Cottage (472) RKO = Dorothy McGuire-Robert Young (reissue) Mar.,'54 9Im 

Escape from Fort Bravo (c) (409) MGM _ William Holden-Eleanor Parker Dec. 4,'53 98m Nov. - Very Good 
Every Girl Should Be Married (570) RKO Cary Grant-Betsy Drake (reissue) Aug. 7,'54 

Executive Suite (423)* MGM _ Holden-Allyson-Stanwyck-March-Douglas Apr.,'54 104m Feb. , Excellent 


F 


Fangs of the Wild (5311) Lippert Charles Chaplin, Jr.-Onslow Stevens Apr. 2,54 5 Good 

Far Country (c) (428) Univ. James Stewart-Ruth Roman Not Set 

Final Test (Brit.) Continental Robert Morley-Jack Warner Jan.,'54 Very Good 
Fireman Save My Child (421) - Spike Jones and His City Slickers May,'54 Good 
Flame and the Flesh (c) (421) Lana Turner-Carlos Thompson May,'54 Excellent 
Flamenco (c) (Span.-Eng. Narr.) is A. P. Lopez-Ballet Espanol May 21,'54 Very Good 
Flight Nurse (5301) - Joan Leslie-Forrest Tucker Mar. 1,'54 Fair 
Forbidden (407) iv. Tory Curtis-Joanne Dru Jan.,'54 Good 
Forever Female (5312) - ©. Rogers-W. Holden-P. Douglas Jan.,'54 Excellent 
Forty-Niners, The (5424) Wild Bill Elliott-Virginia Grey May 9,'54 Good 
Francis Joins the WACS (427) iv. Donald O'Connor Aug.,'54 Excellent 
French Line (c) (2D-437, 3D-407)* Jane Russell-Gilbert Roland Feb. 8,'54 Good 
Fugitive in Trieste (Ital.) Jacques Sernas Jan.,'54 Fair 


G 


Gambler from Natchez (c) (417) Dale Robertson-Debra Paget Aug.,'54 , Good 

Garden of Evil (c) (CS) (416)* Fox Gary Cooper-Susan Hayward July,'54 Excellent CS-Ss, Ms, Os 
Genevieve (c) (Brit.) (481) U-| Dinah Sheridan-John Gregson Feb.,'54 Excellent 

Genoese Dragnet (Ital.) IFE Charles Rutherford-Lianella Carell Mar., ‘54 Good 

Geraldine (5302) Rep. John Carroll-Mala Powers Apr. 1,'54 
Gilbert & Sullivan (c) (Brit.) UA Maurice Evans-Robert Morley Jan. 8,'54 
Girl for Joe (325) 

(form. Force of Arms) WB William Holden-Nancy Olson (reissue) May15,'54 
Girls Marked Danger (Ital.-Eng. Dial.) IFE Silvana Pampanini-E. Rossi-Drago June, '54 
Give a Girl a Break ls c) (412) MGM _~ Marge & Gower Champion Jan. 1,'54 
Glenn Miller Story (c) (412)* Univ. James Stewart-June Allyson Feb.,'54 
~*~ Man, Go UA Harlem Globetrotters-Dane Clark 

g (3D) (c) UA Richard Egan-Constance Dowling 
Sable Coach (c) (Ital.-Eng. Dial.) Anna Magnani 
Golden Idol, The (5315 AA Johnny Sheffield 
Golden Mask (c) (Brit. UA Wanda Hendrix-Van Heflin w 
Gone With the Wind (c) (430) MGM _ = Gable-Leigh-deHavilland (reissue) July,'54 
Gorilla At Large (c) (3D) (406) 20th-Fox Cameron Mitchell-Anne Bancroft May,'54 
Great Diamond Robbery (419) MGM _ Red Skelton Jan. 29,'54 
Greatest Love, The (Ital.-Eng. Dial.) IFE Ingrid Bergman-Alexander Knox Jan.,'54 
Greatest Show on Earth (c) (5325) Para. Charlton Heston-Betty Hutton (reissue) July,’ 54 . 
Guilt Is My Shadow (Brit.) Stratford Peter Reynolds-Elizabeth Sellars Mar.,'54 , Fair 
Gunga Din (479) RKO Cary Grant-Victor McLaglen (reissue) July!,'54 
Guy With a Grin (c) (327) 

(form. No Time for Comedy) WB James Stewart-R. Russell (reissue) May 15,'54 
Gypsy Colt (419) (c) MGM _ Donna Corcoran-Frances Dee Apr. 2,'54 
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Excellent 


Fair 

Good 

Excellent 

Excellent 

VeryGood 2D,3D-Os 
Very Good 
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Hans Christian Andersen (c) (351) RKO Danny Kaye-Jeanmaire June 9,'54 Nov. 29'52 - Excellent 
Heat Wave (5310) Lippert Alex Nicol-Hillary Brooke Apr. 16,'54 
Heidi (Swiss) UA Elsbeth Sigmund : Dec. 26 -1 Very Good 
Hell & High Water (c) (CS) (403) *20th-Fox Richard Widmark-Bella Darvi Feb. 6 Excellent Cs-Ss, Ms, Os 
Hell Below Zero (c) Col. Alan Ladd-Joan Tetzel ; May 22 1 Very Good 
Hell Raiders of Mn Deep 
(Ital. -Eng. Dial.) IFE Documentary bs May 8 Good 
Hell's Half Acre (5304) Rep. Wendell Corey-Evelyn Keyes Feb. 13 Fair 
Her Twelve Men 429) (c) MGM Greer Garson-Robert Ryan 3 July 3 . Very Good 
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Release Running (S)=synopsis L.ofD. Herald Special 
riTLE—Production Number—Company Stars Date Time Issue Page Rating Review Data 
High and the Mighty (329) (c)* (CS) WB John Wayne-Claire Trevor July 3,54 147m May 29 9 A-2 Superior CS-Ss or Os 
Highway Dragnet AA Richard Conte-Joan Bennett Jan., '54 7im Jan. 30 2166 A-2 Good 
His Majesty O'Keefe (c) (315) WB Burt Lancaster-Joan Rice Jan. 16,'54 93m Jan. 2 2125  A-2 Very Good 
Hobson's Choice (Brit.) UA = Charles Laughton-John Mills June, '54 107m June 12 25 A-2 Very Good 
Holly and the Ivy (Brit.) Pacemaker Ralph Richardson-Celia Johnson Feb., '54 80m Feb. 13 2183 A-2 Excellent 
Hollywood Thrill-Makers (5321) Lippert James Gleason Jan. 15,'54 60m Feb. 20 (S)2191 
Home of the Brave UA Arthur Kennedy M. Maxwell (reissue) Apr.,'54 99m 
Hondo (c}) (3D) (312)* WB = John Wayne-Geraldine Page Jan. 2,'54 83m Nov. 28 2085 A-! Excellent 
Horse's Mouth (Brit.) Mayer-Kingsley Robert Beatty Jan.,'54 = 77m Jan. 23 2158 A-1l Good 
Human Desire Col. Glenn Ford-Gloria Grahame Aug.,'54 90m Aug. 7 98 Good 
Human Jungle AA Gary Merrill-Jan Sterling Sept. 28,'54 











Indiscretion of an American Wife Col. Jennifer Jones-Montgomery Clift July,'54 63m Apr. 24 2270 A-2. Fair 
Intimate Relations (Fr.-Eng. Dial.) Carroll Harold Warrender-Marian Spencer Feb.,'54 85m Feb. 20 2190 Very Good 
Iron Glove, The (c) Col. Robert Stack-Ursula Thiess Apr.,'54 77m Mar. 27 2238 A-| Good 

It Should Happen to You Col. Judy Holliday-Peter Lawford Mar.,'54 87m Jan. 16 2141 A-2 Very Good 


J 








Jesse James vs. Daltons (c) (3D) Col. Brett King-Barbara Lawrence Apr.,'54 65m Jan. 23 2158 A-2 Good 2D, 3D 
Jivaro (5311) (c) Para. Fernando Lamas-Rhonda Fleming Feb.,'54 91m Jan. 23 2157 A-2 Good 

Johnny Dark (c) (424) Univ. Tony Curtis-Piper Laurie July,'54 85m June 5 17. A-1 Very Good 

Johnny Guitar (c) (5307)* Rep. Joan Crawford-Sterling Hayden Aug.,'54 110m May 8 2285 <A-2_ Excellent 

Jolson Story, The (c) Col. Larry Parks-Evelyn Keyes (reissue) Not Set 124m May |! 2278 Excellent Ss(2) or Os 
Jubilee Trail (c) (5303) Rep. Vera Ralston-Forrest Tucker May 15,54 103m Jan. 23 2158 A-2 Good 

Julius Caesar MGM _ Brando, Calhern, Garson, Kerr, Mason Spec. 121m June 6 1861 A-| Superior 

Jungle Gents (5420) AA Leo Gorcey-Huntz Hall Sept. 5,'54 

Jungle Man-Eaters Col. Johnny Weissmuller June,'54 68m May 29 10 A-I Fair 


K 









Keys of the Kingdom (358) 20th-Fox Gregory Peck-Thomas Mitchell (reissue) Jan.,'54 137m 
Khamishia—Five Tales from Israel 
Israel-America English Dialogue May 6,'54 110m May 8 22R6 Very Good 
Khyber Patrol (c) UA Richard Egan-Dawn Addams Not Set Apr. 24 (S)2271 
Killer Leopard (5412) AA Johnny Sheffield Aug. 22,'54 
Killers From Space (409) RKO Peter Graves-Barbara Bestar Jan. 23,'54 71m Jan. 30 2166 A-! Fair 
King of the Khyber Rifles (c)* 

(401) (CS) Fox Tyrone Power-Terry Moore Jan.,54 100m Dec. 26 2117. A-! Excellent CS-Ss, Ms, Os 
King Richard & the Crusaders (c) (331) WB Rex Harrison-George Sanders Aug. 7,'54 113m July 10 57 A-2_ Excellent Cs-Ss 
Knights of the Round Table (c) 

(CS) (413)* MGM _ Robert Taylor-Ava Gardner Jan. 15,54 115m Dec. 26 2117. A-! Superior CS-Ss or Ds 
Knock on Wood (c) (5319) Para. Danny Kaye-Mai Zetterling July,"54 103m Apr. 3 2245 A-! = Excellent 


L 






Laughing Anne (Brit.) (c) (5305) Rep. Wendell Corey-Margaret Lockwood July 1'54 90m May 8 2285 8B Good 

Law vs. Billy the Kid (c) Col. Scott Brady-Betta St. John Aug.,'54 73m July 24 82 A-2 Good 
Lawless Rider, The UA Johnny Carpenter-Frankie Darro July,'54 

Little Caesar (317) WB Edward G. Robinson (reissue) Feb. 6,'54 80m B 

Little Kidnappers, The (Brit.) UA _ Duncan Macrae-Jean Anderson Not Set 

Living It Up (c) (5320) Para. Dean Martin-Jerry Lewis Aug.,'54 95m May | 2277 Excellent 
Lone Gun, The (c) UA George Montgomery-Dorothy Malone  Apr.,'54 78m Apr. 10 2254 A-| Good 
Lonely Night, The Mayer-Kingsley Marian Seldes-Charles W. Moffat Mar., ‘54 62m Apr. 10 2253 A-2 Very Good 
Long, Long Trailer, The (c) (416)* MGM _ Lucille Ball-Desi Arnaz Feb. 19,'54 96m Jan. 9 2133 A-! Excellent 
Long Wait, The UA Anthony Quinn-Peggie Castle May,'54 93m May |! 2278 «=B Good 
Loophole (5414) AA Barry Sullivan-Dorothy Malone Mar. 28,'54 80m Feb. 20 2189 A-2 Good 
Lost Patrol (480) RKO “Victor McLaglen (reissue) July 1,'54 73m 

Lovers of Toledo (Ital.-Eng. Titles) Hakim Alida Valli-Pedro Armendariz Apr.,'54 75m May 8 2286 Fair 

Lucky Me (c) (CS) (324) WB Doris Day-Robert Cummings Apr. 24'54 100m Apr. 17 2261 A-l| Good CS-Ss or Os 


M 












Ma and Pa Kettle at Home (418) iv. Marjorie Main-Percy Kilbride Apr.,'54 8im Mar. 13 2213 A-I| Good 

Mad Magician, The (c) (3D) Col. Vincent Price-Mary Murphy May,'54 72m Mar. 27 2238 A-2 Good 2D, 3D 
Magnificent Obsession (428) (c) Univ Jane Wyman-Rock Hudson Aug.,'54 108m May 15 2293 A-2 ~~ Excellent 

Make Haste to Live (5306) Rep. Dorothy McGuire-Stephen McNally Aug. |'54 90m Apr. 10 2253 A-2 Good 

Malta Story (Brit.) UA Alec Guinness-Jack Hawkins Not Set 98m July 17 65 A-| Good 

Man Between, The (Brit.} UA James Mason-Claire Bloom Feb.,'54 100m Nov. 14 2069 +=«=B Excellent 

Man Crazy (339) 20th-Fox Neville Brand-Christine White Dec.,'53 79m Dec. 19 2110 =6B Good 

Man in the Attic (340) 20th-Fox Constance Smith-Jack Palance Dec.,'53 82m Dec. 26 2119 «=B Fair 

Man With a Million (c) (Brit.) UA Gregory Peck-Jane Griffiths June,'54 90m May 29 9 A-I — Excellent 

Massacre Canyon Col. Phil Carey-Audrey Totter May,'54 66m Apr. 10 2254 A-2 Good 

Melody of Love (Ital.-Eng. Titles) IFE Giacomo Rondinella Apr. 17,'54 96m Apr. 24 2270 «=0—A-I Ss Fair 

Men of the Fighting Lady (425) (c)* MGM Van Johnson-Walter Pidgeon June,'54 80m May 15 2293 A-I Excellent 

Miami Story, The Col. Barry Sullivan-Luther Adler May, '54 75m Apr. 10 2254 A-2 Good 

Miss Robin Crusoe (c}) (338) 20th-Fox Amanda Blake-George Nader Feb.,'54 75m A-2 

Miss Sadie Thompson (c) (3D)* Col. Rita Hayworth-Jose Ferrer Feb.,'54 91m Dec. 26 a17 38 Exc. 2D, 3D-Ss(2), Os 
Mr. Blandings Builds His Dream House 

(473) RKO Cary Grant-Myrna Loy (reissue) Apr.,'54 94m 
Mr. Hulot's Holiday (Fr.) GBD = Jacques Tati June,'54 85m July 3 50 Excellent 
Mr. Potts Goes to Moscow (Brit.) 

(5400) Stratford George Cole-Nadia Gray Mar. 14'54 93m Sept. 19 1998 Very Good 
Mistress of the Mountains (Ital.) Davis Vivi Gioi Jan.,'54 90m Dec. 12 2102 Good 
Moment of Truth 

(Fr.-Eng. Titles) Arlan-Franco Michele Morgan-Jean Gabin May,'54 87m May 22 3 Good 
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Stars Time Issue Page 


L. of D. 
Rating 


Herald Special 


TITLE—Production Number—Company Review Data 


Money from Home (c)* 


Excel. 2D, 3D-Ss(2}, Os 


(5316—3D, 5330—2D) Para. 

Monster from the Ocean Floor 
(5328) Lippert 
Filmakers 
IFE 


Monte Carlo Baby (Brit.) 
My Heart Sings (Ital.) 


N 


Naked Alibi (431) Univ. 
Naked Jungle, The (c) (5315) Para. 
New Faces (c) (CS) (409) Fox 
Night People (c) (CS) (407) Fox 


Oo 


On the Waterfront Col. 
Orchestra Wives (445) Fox 
Othello UA 
Out of This World (c) Kupferman 
Outcast, The (c) (5308) Rep. 
Outlaw Stallion, The (c) Col. 
Overland Pacific (c) UA 


P 


Paid to Kill (5326) Lippert 
Paratrooper (619) (c) Col. 
Paris Playboys (5418) AA 
Path to the Kingdom (Span.) Master 
Personal Affair (Brit.) UA 
Phantom of the Rue Morgue 

(3D) (c) (322)* WB 
Phantom Stallion (5331) Rep. 
Pickwick Papers (Brit.) Mayer-Kingsley 
Pinocchio (c) (493) RKO 
Playgirl (420) Univ. 
Pride of the Blue Grass (c) (5410) AA 
Prince Valiant (c) (CS) (411) 20th-Fox 
Princess of the Nile (c) (414) 20th-Fox 
Prisoner of War (427) MGM 
Public Enemy (318) WB 
Pushover Col. 


Q-R 
Queen of Sheba (Ital.-Eng.) (5324) Lippert 
Queen's World Tour, A (c) UA 
Quo Vadis (c) (411) MGM 
Rachel and the Stranger (469) RKO 
Racing Blood (c) (410) 20th-Fox 
Raid (c) (408) Fox 
Rails Into Laramie (c) (419) Univ. 
Rear Window (c) Para. 
Red Garters (c) (5314) Para. 
Red River Shore (5234) Rep. 
Return from the Sea (5409) AA 
Return to Treasure Island (c) UA 
Rhapsody (420) (c) MGM 
Ride Clear of Diablo (c) (413) Univ. 
Riders of the Purple Sage (443) 20th-Fox 
Riders to the Stars (c) UA 
Riding Shotgun (c) (323) WB 
Ring of Fear (c) (CS) (330) WB 
Riot in Cell Block 11 (51) AA 
River Beat (5329) Lippert 
River of No Return (c) (CS)* (405) 20th-Fox 
Rob Roy (c) (Brit.) (494) Disney-RKO 
Rocket Man, The (412) 20th-Fox 
Rogue Cop MGM 
Rose Marie (CS) (c) (418) MGM 
Royal Tour, The (418) (CS) (c) Fox 


s 
Saadia (c) (415) MGM 


Sabrina Para. 
Saint's Girl Friday (411) RKO 
Saracen Blade, The (c) Col. 
Saskatchewan (414) (c)* Univ. 
Scarlet Spear, The (c) UA 
Scotch on the Rocks (Brit.) Kingsley 
Scudda Hoo-Scudda Hay (c) (440) Fox 
Sea of Lost Ships (5213) Rep. 
Secret Document—Vienna (Fr.) Davis 
Secret of the Incas (c) (5318) Para. 
Security Risk (5417) AA 
Sensualita (Ital.-Eng. Dial.) IFE 
Seven Brides for Seven Brothers 

(CS) (c) (426) MGM 
Shanghai Story, The Rep. 
She Couldn't Say No (408) RKO 
Side Street Story (Ital.) Burstyn 
Siege, The (5323) Lippert 


Dean Martin-Jerry Lewis . 100m Dec. 5 2093. A-1 


Anne Kimball-Stuart Wade 
Audrey Hepburn-Jules Munshin 
Ferruccio Tagliavini 


Oct.,'54 
Mar.,'54 
Mar.,'54 
Mar.,'54 


Sterling Hayden-Gloria Grahame 
Eleanor Parker-Charlton Heston 
Eartha Kitt-Robert Clary 
Gregory Peck-Rita Gam 


Marlon Brando-Eva Marie Saint 
Glenn Miller & Orch. 

Orson Welles-Fay Compton 
Lowell Thomas, Sr. & Jr. Narrators 
John Derek-Joan Evans 

Phil Carey-Dorothy Patrick 

Jack Mahoney-Peggie Castle 


Aug.,'54 
(reissue) May,'54 
Jan.,'54 
Apr.,'54 
Oct.,'54 
July,'54 
Feb.,'54 


Dane Clark 

Alan Ladd-Leo Genn 
Leo Gorcey-Huntz Hall 
Dominique Blanchard 
Gene Tierney-Leo Genn 


June 25,54 
Jan.,'54 
Mar. 7,'54 
Jan.,'54 
Feb.,'54 


Karl Malden-Patricia Medina 
Rex Allen 

Nigel Patrick-James Hayter 
Disney Feature 

Shelley Winters-Barry Sullivan 
Lloyd Bridges-Vera Miles 
Robert Wagner-Janet Leigh 
Jeffrey Hunter-Debra Paget July,'54 
Ronald Reagan-Dewey Martin May,'54 
Jean Harlow-James Cagney (reissue) Feb. 6,'54 
Fred MacMurray-Phil Carey Aug.,'54 


Mar. 27,'54 

Feb. 10,'54 
May,'54 

(reissue) Apr.,'54 
May,'54 

Apr. 4,'54 
Apr.,'54 


Gino Cervi-Leonora Ruffo Feb. 12,'54 
Documentary Mar.,'54 
Robert Taylor-Deborah Kerr (reissue) Jan.,'54 
Loretta Young-William Holden (reissue) Feb.,'54 
Bill Williams-Jean Porter Mar.,'54 
Van Heflin-Anne Bancroft Aug.,'54 
John Payne-Mari Blanchard Apr.,'54 
James Stewart-Grace Kelly Aug.,'54 
Rosemary Clooney-Jack Carson Mar.,'54 
Rex Allen Dec. 15,'53 
Jan Sterling-Neville Brand July 25,'54 
Tab Hunter-Dawn Addams July,'54 
Elizabeth Taylor-Vittorio Gassman Apr. 16,'54 
Audie Murphy-Susan Cabot Mar.,'54 
Geo. Montgomery-Robt. Barrat (reissue) Mar.,'54 
Richard Carlson-Herbert Marshall Jan. 29,'54 
Randolph Scott-Wayne Morris Apr. 10,'54 
Clyde Beatty-Pat O'Brien July 24,'54 
Neville Brand-Leo Gordon Feb. 28,'54 
Phyllis Kirk-John Bentley July 16,54 
Robert Mitchum-Marilyn Monroe May,'54 
Richard Todd-Glynis Johns Feb. 27,'54 
Charles Coburn-Spring Byington Apr.,'54 
Robert Taylor-Janet Leigh Oct.,'54 
Blyth-Keel-Lamas-Main Mar. 19,'54 
Queen Elizabeth and Philip July,'54 


Cornel Wilde-Mel Ferrer 

Audrey Hepburn-Humphrey Bogart 
Louis Hayward-Naomi Chance 
Ricardo Montalban-Betta St. John 
Alan Ladd-Shelley Winters 
John Archer-Martha Hyers 
Ronald Squire-Kathleen Ryan 
June Haver 

John Derek-Wanda Hendrix 
Frank Villard-Renee St. Cyr 
Charlton Heston-Nicole Maurey 
John Ireland-Dorothy Malone 
Eleanora Rossi Drago 


Feb. 5,'54 
Not Set 
Apr. 15,'54 
June,'54 
Mar.,'54 
Mar.,'54 
June,'54 
(reissue) Mar.,'54 


Jane Powell-Howard Keel 

Ruth Roman-Edmond O'Brien 

Jean Simmons-Robert Mitchum Feb. 15,'54 
Toto July,'54 
Special Sept. 17,'54 
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64m 
70m June 19 33 
99m Mar. 13 2214 


86m 
95m 
98m 
93m 


108m 65 
94m 

(S)2135 

75m 2269 

90m 41 

64m 33 

73m 2182 


70m 
87m 
62m 
85m 
82m 


84m 
54m 
109m 
87m 
85m 
71m 
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Fair 


Good 


Good 
Excellent CS-Ss 
Very Good CS-Ss, Ms, Os 


Excellent 


Very Good 
Very Good 
Very Good 
Good 


Very Good 
Fair 

Good 
Good 


Good 
Excellent 


Good 

Fair 

Excellent CS-Ss, Ms, Os 
Fair 

Fair 


Very Good 


Fair 


Good 


Fair 

Very Good 

Good 

Excellent 

Very Good Ss(2) or Os 
Good 

Good 

Good 

Good 

Very Good 


Good 

Good 

Very Good 

Excellent 

Good 

Very Good Cs-Ss, Ms, Os 
Good 

Good 


Excellent CS-Ss or Ds 
Very Good CS-Ss,Ms,Os 


Good 
Excellent 
Good 
Good 
Very Good 
Fair 

Good 
Good 

Fair 

Very Good 
Fair 
Excellent CS-Ss or Ds 


Good 





TITLE—Production Number—Company 


Siege at Red River (c) (404) 20th-Fox 
Silent Raiders (5404) Lippert 
Silver Lode (c) (413) RKO 
Singin’ in the Corn Col. 
Sins of Rome (414) RKO 
Son of Sinbad (color) (3D) RKO 


Southwest Passage (3D) (c) UA 
RKO 

Celtic 
Mayer-Kingsley 
WB 


Spanish Main (475) 

Spell of Ireland, The (c) 
Spice of Life (Fr.) 

Star Is Born, A (CS) (c) 
Stations West (478) 
Stormy the Thoroughbred [c) Disney 
Street With No Name (442) 20th-Fox 
Student Prince, The (CS)* (c) (424) MGM 
Sun Valley Serenade (446) Fox 
Susan Slept Here (c) RKO 


RKO 


T 


Tall in the Saddle (471) 
Tanganyika (c) (425) 
Taza, Son of Cochise (c) 

(410—3D, 411—2D) 

Tennessee Champ (417) (c) 
Terror Street (5304) 

Them (328)* 

They Won't Believe Me (474) 
Thing, The (477) 

Three Coins in the Fountain (CS) 

{c) (413)* 20th-Fox 
Three Sailors and a Girl (c) (314)* WB 
Three Young Texans (c) (402) 20th-Fox 
Thunder Over the Plains (c) (313) WB 
Thunder Pass (5405) Lippert 
Tobor the Great Rep. 
Top Banana (c) UA 
Trent's Last Case (Brit.) (5212) Rep. 
Trouble in the Glen (Brit.) (c) Rep. 
Tumbleweed [c) (405) Univ. 
Turn the Key Softly (Brit.} Astor 
Two Guns and a Badge (5427) AA 


U-V 


Unconquered Margolies 
Unholy Four (5401) Lippert 
Untamed Heiress (5325) Rep. 
Valley of the Kings (c) MGM 
Valley of the Sun (470) RKO 
Vanishing Prairie, The (c) Buena Vista 
Victory at Sea Schaefer 


WwW 


Univ. 
Stratford 
Goldwyn 
Para. 
Lippert 
UA 


War Arrow (c) (408) 

Weak and the Wicked (5432) 
Westerner, The 

White Christmas (c) 

White Fire (5317) 

Wicked Woman 

Wild One (623) Col. 
Will Any Gentleman? (Brit.) Stratford 
Window, The (57!) RKO 
Witness to Murder 

Woman's World, A reel (c) (CS) Fox 
World for Ransom (5408) AA 


X-Y-Z 


Yankee Pasha (c) (417) 
Yellow Mountain (432) (c) 
Yellow Tomahawk, The (c) 
Yukon Vengeance (5331) 


Release 
Stars Date 


May,'54 
Aug. 6,'54 


Van Johnson-Joanne Dru 

Richard Bartlett-Earle Lyon 

John Payne-Lizabeth Scott 

Judy Canova-Allen Jenkins (reissue) 
Massimo Girotti, Ludmilla Tcherina 
Dale Robertson-Peggie Castle 
Joanne Dru-Rod Cameron 
Maureen O'Hara-Paul Henreid (reissue) May 1,'54 
Documentary May 10,'54 
Noel-Noel Jan.,"54 
Judy Garland-James Mason Not Set 
Dick Powell (reissue) June 1,'54 
M. R. Valdez-Robert Skene Mar.,'54 
Richard Widmark-Lloyd Nolan (reissue) Mar.,'54 
Ann Blyth-Edmund Purdon June,'54 
Glenn Miller & Orch. (reissue) May,'54 
Dick Powell-Debbie Reynolds July,'54 


Jan.,'54 


John Wayne 
Van Heflin-Ruth Roman 


(reissue) Mar.,'54 
July,'54 


Rock Hudson-Barbara Rush 
Shelley Winters-Dewey Martin 
Dan Duryea 

James Whitmore-Edmund Gwenn June 19,'54 
Susan Hayward-Robert Young (reissue) Apr.'54 
K. Tobey-M. Sheridan (reissue) June 1,'54 


Feb.,'54 
Mar. 5,'54 
Dec. 4,'53 


Clifton Webb-Dorothy McGuire 
Jane Powell-Gordon MacRae 
Mitzi Gaynor-Jeff Hunter 
Randolph Scott-Phyllis Kirk 

Dane Clark-Wanda Hendrix 
Charles Drake-Karin Booth 

Phil Silvers-Rose Marie 

Michael Wilding-Margaret Lockwood 
Margaret Lockwood-Orson Welles 
Audie Murphy-Lori Nelson 
Yvonne Mitchell-Terence Morgan 
Wayne Morris, Beverly Garland 


May,'54 
Dec. 26,54 
Jan.,'54 
Dec. 12,'53 
July 23,'54 
Not Set 
Feb.,'54 
Jan. 1,'54 
Not Set 
Dec.,'53 
Mar.,'54 
Sept. 12,'54 


June,'54 

Aug. 20,'54 

Apr. 12,'54 
July,"54 

(reissue) Feb., '54 
Not Set 

Aug.,'54 


Helen Keller, Documentary 
Paulette Goddard 

Judy Canova-Don Barry 
Eleanor Parker-Robert Taylor 
Lucille Ball-James Craig 
True-Life Adventure 
Documentary 


Jan.,'54 

July 18,54 
(reissue) June,'54 
Not Set 

Jan. 1,54 

Jan. 8,'54 


Jeff Chandler-Maureen O'Hara 
Glynis Johns-John Gregson 
Gary Cooper 
Crosby-Kaye-Clooney 

Scott Brady-Mary Castle 
Beverly Michael-Richard Egan 
Marlon Brando-Mary Murphy Feb.,'54 
George Cole-Veronica Hurst Feb.,'54 
Barbara Hale-Bobby Driscoll (reissue) Aug. 7,'54 
Barbara Stanwyck-George Sanders May,'54 
Webb-Allyson-Heflin-Bacall Oct.,'54 
Dan Duryea Jan. 31,'54 


Jeff Chandler-Rhonda Fleming 
Lex Barker-Mala Powers 

Rory Calhoun-Peggie Castle 
Kirby Grant-Mary E. Kay 


Apr.,'54 
Oct.,'54 
May, 54 
Jan. 17,'54 


Running 
Time 


86m 
65m 
80m 
64m 
75m 
90m 
82m 
100m 
77m 
7im 


92m 
45m 
9Im 
107m 
86m 
97m 


84m 


82m 
68m 


--REVIEWED— 
(S)=synopsis 
Issue Page 


Mar. 27 2237 
May 22 2 
July 3 50 
Jan. (S)2167 
Apr. 17 2261 


May 8 
Jan. 16 


2286 
2142 
($}2270 
. 13 2214 
29 9 


26 41 


Mar. 2213 


May 2285 
Jan. (S)2142 


L. of D. 
Rating 


A-!| Good 


Herald 
Review 


Special 
Data 


A-!| Good 2D, 3D 
Good 


2D, 3D 


Good 3D, 3D(1) 


Good 
Excellent 
Very Good 
Excellent 


Very Good 


Good 


Good 
Good 
Good 
Very Good 


2D, 3D, 3D(1) 


Excellent CS-Ss, Ms, Os 
Good 
Fair 


Good 


Very Good 
Fair 


Very Good 
Good 


Excellent 


Good 


Excellent 


Excellent 
Very Good 


Good 
Good 


Fair 
Good 
Good 


Very Good 
CS-Ss, Ms, Os 


Fair 


Very Good 


Good 
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FILM BUYERS RATING 


AA AV BA 
| I 3 


m 
x 
0 
zp 


Film buyers of independent circuits in the U. S. rate current 
product on the basis of its performance in their theatres. This 





Indiscretion of an American Wife (Col.) 


report covers 131 attractions, 6,268 playdates. 


Titles run alphabetically. Numerals refer to the number of en- 
gagements on each attraction reported. The tabulation is cumula- 
tive. Dagger (+) denotes attractions published for the first time. 
Asterisk (*) indicates attractions which are listed for the last time. 


EX means Excellent; AA—Above 


BA—Below Average; PR—Poor. 


Act of Love (U.A.) 

tAdventures of Robinson Crusoe (U.A.) 
Alaska Seas (Par.) .. 

Arrow in the Dust (A.A.) 


Bad for Each Other (Col.) 
Bait (Col.) 

Battle of Rogue River (Col.)V 
Beachhead (U.A.) 


Beat the Devil (U.A.) 

Best Years of Our Lives (RKO Reissue) 
Black Horse Canyon 

Border River (Univ.) 

Boy from Oklahoma (W. B.) 


*Captain's Paradise (U.A.) 

Carnival Story, The (RKO) 
Casanova's Big Night (Par.) 

Cease Fire! (Par.) 

Charge of the Lancers (Col.) 
Command, The (W.B.) 

Conquest of Mt. Everest (U.A.) 
Crazylegs (Rep.) 

Creature from the Black Lagoon (U-1) 
Crime Wave (W.B.) 


Dangerous Mission (RKO) 

Demetrius and the Gladiators (20th-Fox) 
Dial M for Murder (W.B.) 

Dragonfly Squadron (A.A.) 

Drive a Crooked Road (Col.) 

Drums Across the River (U-I) 

Duffy of San Quentin (W.B.) 


*Easy to Love (MGM) 
Eddie Cantor Story (W.B.) 
*El Alamein (Col.) 
Elephant Walk (Par.) 
Executive Suite (MGM) 


Fireman, Save My Child (U-!) 
Flame and the Flesh (MGM) 
Forbidden (U-1) 

Forever Female (Par.) 


French Line (RKO) 


tGarden of Evil (20th-Fox) 
Genevieve (U-I) 

Geraldine (Rep.) 

Give a Girl a Break (MGM) 
Glenn Miller Story (U-!) 
*Golden Idol, The (A.A.) 

Golden Mask (U.A.) 

Go Man, Go (U.A.) 

Gorilla at Large (20th-Fox) 
Great Diamond Robbery (MGM) 
Great Diamond Robbery (MGM) 
Gypsy Colt (MGM) 


Heidi (U.A.) 

Hell Below Zero (Col.) 

Hell and High Water (20th- Fox) 
Hell's Half Acre (Rep.) 

*Here Come the Girls (Par.) 
High and the Mighty, The (W.B.) 
Highway Dragnet (A.A.) 

His Majesty O'Keefe 
Hondo (W.B.) 
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It Should Happen to You (Col.) 


Jesse James vs. The Daltons (Col.) 
Jivaro (Par.) 

Johnny Dark (Univ.) 

Johnny Guitar (Rep.) 

Jubilee Trail (Rep.) 

Julius Caesar (MGM) 


King of the Khyber Rifles (20th-Fox) 
Knights of the Round Table (MGM) 


Little Caesar (W.B. Reissue) 
Long, Long Trailer, The (MGM) 
Long Wait The (U.A.) 

Lucky Me (W.B.) 


Ma and Pa Kettle at Home (U-I) 
Mad Magician, The (Col.) 

Make Haste to Live (Rep.) 

Man Between, The (U.A.) 

Men of the Fighting Lady (MGM) 
Miami Story, The (Col.) 

Money from Home (Par.) 


Naked Jungle, The (Par.) 
New Faces (20th-Fox) . 
Night People (20th-Fox) 


Overland Pacific (U.A.) 


Paratrooper (Col.) 

Paris Playboys (A.A.) 

Personal Affair (U.A.) 

Phantom of the Rue Morgue (W.B.) 
Pinocchio (Disney-RKO Reissue) 
Playgirl (U-1) 

Pride of the Blue Grass (A.A.) 
Prince Valiant (20th-Fox) 

Prisoner of War (MGM) 

Public Enemy (W.B. Reissue) 


Quo Vadis (MGM Reissue) 


Racing Blood (20th-Fox) 
Rails into Laramie (U-I) 
Red Garters (Par.) 
Rhapsody (MGM) 

Ride Clear of Diablo (U-I) 
Riders to the Stars (U.A.) 
Riding Shotgun (W.B.) 

Riot in Cell Block 11 (A.A.) 
River of No Return (20th-Fox) 
Rob Roy (Disney-RKO) 
Rose Marie {MGM)}) 


Saadia (MGM) 
Saskatchewan (U-I) 

Secret of the Incas (Par.) 
She Couldn't Say No (RKO) 
Siege at Red River (Fox) 
tSilver Lode (RKO) 
Southwest Passage (U.A.) 
Southwest Passage (U.A.) 
Student Prince, The (MGM) 


tTanganyika (U-I) 

Taza, Son of Cochise (U- I)... 

Tennessee Champ (MGM) 

Them (W.B. ) 

Three Coins in the Fountain (20th-Fox) 
*Three Young Texans (20th-Fox) 

Top Banana (U.A.) 


Untamed Heiress (Rep.) 


War Arrow (U-I) 

Wicked Woman (U.A.) 
Wild One (Col.) 
Witness to Murder (U.A.) 
*World for Ransom [(A.A.) 


Yankee Pasha (U-I) 
Yellow Tomahawk (U.A.) 
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STAR-STUDDED POWER! 
JEAN SIMMONS RORY CALHOUN 
BRIAN AHERNE STEPHEN McNALLY 









COLUMBIA PICTURES 
presents 


JEAN SIMMONS 
RORY CALHOUN 
STEPHEN McNALLY 
BRIAN AHERNE 


| Calor by 
ie TECHNICOLOR 


Screen Play by THAMES WILLIAMSON ana CASEY ROBINSON 
Music Written and Conducted by DIMITRI TIOMKIN 


Produced by HOWARD WELSCH 
Directed by JOHN FARROW « A JOHN FARROW PRODUCTION 
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TYRONE , MAUREEN 
4 rite — se ANOTHER BIG GUN... 











